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7) BURNS sells fast... keeps stocks moving! 
2) BURNS high mark-up means more profits! 
5) BURNS satisfies customers... brings repeat 


business! 


Profit-wise merchants are ‘‘cashing-in’”’ on a 
growing ‘do-it-yourself’? market and on the 
growing demand: for BURNS TENSION SCREENS. 
BURNS Screens are easiest to install, easiest to 
store and easiest to sell. 


3URNS Screens are precision made to insure 


perfect fit. There is no frame to warp and the 
tension catch keeps them forever tight. They’re 


all aluminum, weather-proof and maintenance 
free 

BURNS Screens mean... quick sales, repeat 
business, rapid turnover and greater profits for 


you! 


BURNS SCREENS are Individually packaged 
They are easier to display easier to han 
dle and easier to store (attractive 
package also serves as con 


tainer for winter storage!) 


For further 
information write or wire 


BURNS MANUFACTURING CO. 


LOUISVILLE © GEORGIA 
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WITH HAWKINS 
IRON COLUMNS 
AND RAILINGS 


You're selling architectural charm, dur- 
ability and prompt delivery from stock. 


WITH HAWKINS 
WINDOW GUARDS 


You're selling protection from in- 
truders, good looks, and an unique 
safety feature. 


All- Metal 
HIDE-A-STAIR 


is another superior Hawkins product 
that's easy to sell. Raises and lowers 
at the touch of a fingertip. 


HAWKINS IRON CO., Inc., Dept. SB 
P. O. Box 670, Birmingham, Ale 


Please send me the new three-color Hawkins catalog 
Nome 
Firm's Name 
Address 


City 
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the BIG NAMES 
the TOP BRANDS 


Here’s a few you'll find at... 








UPERIO 


METAL TRIM 


METAL MOULDINGS 


.- WALL AND CEILING PANELS 


ATLANTA OAK FLOORING CO. 


General Offices and Plant ° ATLANTA, GEORGIA 
BRANCHES: CHARLOTTE, N.C. CHATTANOOGA, TENN. . JACKSONVILLE, FLA. . MIAMI, FLA. 
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Best for all dh. wood windows 


TENSION-tite 


ALUMINUM SCREENS 





BETTER LONGER 
LOOKING LASTING 


This is the neatest and most Has simplest hardware... no 
levers or knobs... nothing 
to attract children. Tension 
adjusted at turn of a screw- 
never needs painting. driver. 


satisfactory screen yet design- 


ed. It never rusts or stains, 








INSTALLED FROM INSIDE 
IN ONLY 4 MINUTES 


When the exclusive Guide Bar is detached temporarily 
from the bottom of this screen it serves as a template to 
locate the correct position of all screws. Assures accurate, 


fast installation 


Over 4,000,000 now in use! 


Offer the screen with the best profit and 
fastest turnover. 


Carried in stock by local jobbers for swift 
service on all orders. 


Trouble-free installation and operation. 


Factory centrally located in Georgia. 


rie 


RUDIGER-LANG CO. 


Internat 
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30% savings on labor!” 
says builder 


using the only insulating sheathing 


GUARANTEED FOR LIFE OF THE BUILDING... 












Guaranteed for life of building! No other 
brand of insulating sheathing —only 
Celotex is guaranteed by the manufac- 
turer for the life of the building! This is 
our assurance of highest quality, and, 
acked by Celotex practical job advantage, 


















a decisive sales factor in your favor. 


Check these big selling-features . . . yours only in 
CELOTEX DOUBLE-WATERPROOFED INSULATING SHEATHING 


1, Goes up 30% Faster, Easier to cut 
and fit, Results in up to 15% less waste 


2. insulates and Weatherproofs as it 
builds. All at one cost. No building 


paper needed, 


3. Saves on Material Cost, The 42” 
sheathing costs no more ~ usually less 
than ordinary sheathing . .. and the 4” 
almost always costs less! 


4, Laminated for Extra Strength and 
rigidity. Yet its density is controlled to 
assure maximum insulating value 


5.No Corner Bracing Needed w meet 
F.H.A. requirements, with 4 ft. wide, 
"ha" thick Celotex Insulating Sheathing 


Build Better ... Build with Genuine /' 


CELOTEX 


U.S. PAT. OFF 


INSULATING SHEATHING i 


The Celotex Corporation, 120 §. LaSalle Street, Chicago 3, IIlinols 


Approximately 30% stronger than ordi- 
nary sheathing with let-in bracing 


6. Excellent Base for Wood or Asbestos 
Shingles. Use special methods for direct 
application; or just apply over Celotex 
Impregnated Backer Board. 


7, Double-Waterproofed, Outside, by 
protective asphalt coating. Inside, by 
special processing of the fibers. Yet has 
more than twice the vapor permeance 
advocated by government agencies. 


8. it Is the Only Sheathing made of 
tough, strong, long Louisiana cane fibers 

protected by the patented Ferox® Proc- 
ess against dry rot and termite attack 








CELOTEX INSULATING SHEATHING 


“We'd heard reports of others 
about unusual cost reductions 
made possible with Celotex 
Double-Waterproofed Insulating 
Sheathing. But we weren't ready to 
believe it... until we tried Celotex 
ourselves. We're convinced! Con- 
struction schedules move along 





now with wonderful dependability. 
The way Celotex sheathing goes up so quick and easy is saving 
us up to 30% on labor. In this northern climate insulation is a 
must. A large share of this problem is solved by using 25/32” 
Celotex Sheathing. It not only covers stud spaces, but studs 
as well, And we don’t worry about big rains any more. Celotex 
seals out moisture so completely, we're back at work without 
undue delay after the heaviest downpour.” 

James H. Furney, Furney Bros. Construction Corp. 


Metropolitan Building, Mi polis, Mi 





Mr. Furney, regional First Prize Winner in the recent NAHB 
“Acapulco Derby” Home Merchandising Contest . . . speaks 
enthusiastically about Celotex. His is one of hundreds of 
glowing reports from builders across America with similar 
construction case histories. Builders who have discovered 
first-hand the practical job advantages of Celotex Double- 
Waterproofed Insulating Sheathing. The only insulating 
sheathing guaranteed for the life of the building. Remember 

only Celotex Insulating Sheathing gives you a// the ad- 


vantages listed at the left! 


Celotex National Ads: Your Big Business-Builder! 


Month after month,..through- idential construction market 
out 1955, you'll see the Celotex hitting barrage. Tie in. Stress 
greatnew advertisingcampaign to prospects that your homes 
at work for you... with eye- are built with genuine Celotex 
catching ads in THE SATURDAY Products. It will pay off. Over 
EVENING POST, BETTER HOMES = a third of a century of national 
& GARDENS, AMERICAN HOME advertising has created nation- 
and many other leading pub- wide preference for the brand 
lications. Capitalize on this res- name Celotex! 









Its double 
waterproofed / 
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GET YOUR SHARE 


OF A GROWING MARKET! 


directOru... (ee hrsscerc 


700,000 + home remodeling jobs each year! 
Pei Rey Cae 20,000,000 +- old homes! 
Te ee ee a ALL POTENTIAL STAIRWAY CUSTOMERS! 


Southern and Southwestern states—and served 


association 









by SOUTHERN BUILDING SUPPLIES Thousands of home | cross the nation are installing Precision 
i ind Simplex Folding vays in homes for quicker sales and added 
i profits. Are you gett hare of this growing market? 
; Alabama Building Material Exchange — 51/9 Stalling stock the Precisi< plex and you'll have a line of folding 
Building, Birmingham 3, Ala. Executive Secretary: Mrs stairways suitable f ed home. Precision-built stairways en 
Mary K. Harless. Tel. 7-3195. President: James Grayson ible builders in y ty to comply with all warranty regula 
i Birmingham, Ala f hons-——they re also approved by lead 
i Arkansas Association of Lumber Dealers — 727 Pyramid ng architects, builders, and lending 
Building, Little Rock, Ark. Secretary: E. DeMatt Hender 1gencies 
son. Tel. 8283. President: Robert R. Stair, Little Rock rough @ consistent national odver 


Ark 

Building Material Merchants of Georgia—!050 Ponce de 
Leon Avenue, N. E., Atlanta, Ga. Counselor: Joseph G 
Rowell. Tel. EM 5609. President: Allen Johnson Sr 
Albany Ga 

Carolina Lumber and Building Supply Association — | | 4 
Builders Building, Charlotte, N. C. Secretary-Manager } = 
E. M. Garner, Tel. FRanklin 6-5541. President: W. M 
Spurrier, Charlotte, N. C 

Florida Lumber and Millwork Association — 2218 Edge 
water Drive, P. O. Box 7125, Orlando, Fla. Secretary 
Treasurer: Mrs. Marie M. Bennett. Tel. 2-3761. Presi 
dent: Ray C. Tylander, West Palm Beach, Fla 

Konsos Lumbermen’s Association—Room 212, Farmers 
National Bank Building, Salina, Kan. Secretary: Marvin 
Von Fange. Tel. 4607. President: Henry C. Wildgen 
Hoi ington Kan 


ng campaign in leading publica 
ons, Precision Parts Corporation has 
furnished thousands of inquiries 





from prospective purchasers 
to its dealers. Precision 
made products are sold 
by more than 130 job 
bers in the USA. and 
Canada. See your local 
jobber or write today 
for full information. 


PRECISION folding STAIRWAY 


QUALITY plus Sales Features 


)NESIGNED FOR TODAYS HOMES-—engi 
eered for safety and ease of operation 


Kentucky Retail Lumber Dealers Association — Knott LISTED IN oven exclusive footures, plus Procisien'e 
3uilding, Lebanon, Ky. Exec. Vice-President: Donald A ) five-year guarantee have made Preci 
America s No. | Stairway 


Campbell. Tel. 74. President: W. C. Hale, Hickman SWEET'S 


Louisiana Building Material Dealers Association —— 528 
Florida Street, Baton Rouge, La. Exec. Vice-President 
R. Needham Ball. Tel. 2-4080. President: Shelby Hill 
Monroe, La 


SEVEN EXCLUSIVE FEATURES 
HYDRAULIC SAFETY CHECKS 
ACTUATED BY COUNTERWEIGHTS 
LIFE-TIME ROLLER BEARINGS 
RUGGED AND STRONG 
INSULATED DOOR PANEL 


Lumbermen’s Association of Texas — 304 First Federal GUARANTEE 6—FULL WIDTH SAFETY TREADS 
Savings Bldg., Austin |, Tex. Executive Vice-President derniched willl . FITS ANY CEILING HEIGHT 
TWO STANDARD SIZES 


Gene Ebersole. Tel. 2-1194. President: Harvy L. kich 


“ each unit 1Q” afar 
ards, New Braunfels, Tex ’ 89” and 99 


Middle Atlantic Lumbermen’s Association— |528 Walnut AMERICA'S NO. | 
Street, Room 1123, Philadelphia 2, Pa. Executive Direc STAIRWAY 
tor: Robert A. Jones. Tel. PEnnypacker 5-5377. Presi 

a + * +. * 


dent: Hugh M. Peter, Pleasantville, N. J ay 
Mississippi Retail Lumber Dealers Association —- 607 ia\ : 

North State Street, P. O. Box 1968, Jackson 115, Miss “a SIMPLEX folding STAIRWAY 
Secretary-Treasurer: E. B. Lemmons. Tel. 3-2077. Presi QUALITY plus LOW COST 
dent: Sam Simmons, Grenada, Miss. BUILDERS BUY the Gimolen becouee Wt ove 























National Retail Lumber Dealers Association — 302 Ring vides adequate storage space at a cost low 
Building, | 8th and M Streets, N. W., Washington 6, D. C gh to satisfy todays budget-conscious 
Executive Vice-President: H. R. Northup. Tel. NAtional pr i peg elgg durebility PE og: 
; 6757. President: Watson Malone III, Philadelphia, Pa a No. 1 PROFIT-MAKER for home 
4 Oklahoma Lumbermen’s Association —- 815 Leonhardt EONS Serene MEP Comey 
} Building, Oklahoma City, Okla. Secretary-Manager 
; W. M. Morgan. Tel.: 7-0338. President: Alfred L. Leon BALANCED SPRING ACTION for effortless 
; hardt, Oklahoma City, Okla peration p 
i Southwestern Lumbermen’s Association—5!2 R. A. Long © pp Ry Rye ed Creare 
Building, Kansas City 6, Mo. Secretary-Manager: G. Ker * NO. 1 KILN ORIED LUMBER — HEAVY GAL 
a neth Milliken. Tel. Victor 2265-6. President: C. M. Mc VANIZED STEEL—-ALL PARTS SECURED 
' Allister, Garden City, Kan . WO SHARDARD oe Pp — > v 
Tennessee Building Material Association—/7! |) Broadway * SHIPPED IN ONE PACKAGE 
i N. E., Knoxville 17, Tenn. Secretary-Manager: R. O 


NO. 1 PROFIT-MAKING 
STAIRWAY 


Brownlee. Tel. 2-0185. President: Abner U. Taylor, Jack 


son, Tenn 


Virginia Building Material Association —- 3305 Monu 
ment Avenue, Richmond 21, Va. Secretary-Manager 
Harris Mitchell. Tel. 6-1749. President: E. R Woolridge MANUFACTURED BY 


Roanoke, Va 
Wes? Virg'nia Lumber and Builders Supply Dealers Associ- PRECIS ON ae abs CORP 
ation—P. O. Box 1589, Fairmont, W. Va. State Secretary ° 


Sam H. Diemer. Tel. 364. President: George W. Kelly 
Charleston, W. Va 


400-$8S NORTH FIRST STREET ° NASHVILLE 7, TENNESSEE 
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Here's the best selling steel roofing 
in the South...2 to | 


ECENTLY, an impartial research organiza- 
tion polled a representative cross-section 
of farmers throughout the South to find out 
what brand of galvanized steel roofing was 
most popular. Of those polled, 28% were 
resent users of USS Tenneseal V-Drain 
»0fing—14 times as many as were users of 
the #2 brand—21'% times as many as all the 
other brands combined! 

Farmers want Tenneseal on their build- 
ings because it’s proved its ability to give 
lasting, leak-proof protection at practical 
cost, 


. * * 
SEE The United States Steel Hour. It’s a full-hour TV pro- 


gram presented every other week by United States Steel. 
Consult your local newspaper for time and station. 


TENNESSEE COAL & IRON 


DIVISION 
UNITED STATES STEEL CORPORATION, GENERAL OFFICES: FAIRFIELD, ALABAMA 


DISTRICT OFFICES; CHARLOTTE + FAIRFIELD + HOUSTON + JACKSONVILLE 


MEMPHIS + WEWORLEANS + TULSA 


USS AMERICAN FENCE 
USS TENNESEAL V-DRAIN ROOFING 
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Here's the best selling fence 
in the South... 2 to | 


HE SAME suRVEY found that USS Amer- 

ican Fence is by far the most popular fence 
in the South. In fact, 42% of the farmers 
polled now use USS American — 10 times 
more than the next competitive brand—21', 
times as many as all other brands combined! 

USS American Fence is the leader in its 
field because it is strong, durable and thor- 
ougly rust resistant. Farmers want to protect 
their fence investment by buying the brand 
that will give the longest service with fewer 
repairs ... USS American. 


Such overwhelming preference means there's plenty 
of profit for those dealers who carry these time- 
tested, cust -respected TCI products. To help you 
in the important job of letting all the prospects in 
your area know that your store is headquarters for 
TCI products, our advertising department has planned 
an effective merchandising program that will bring 
more customers into your store. Don't miss any part 
of this profitable opportunity... keep your stocks of 
quality TCI products complete at all times. 













































“ EVERYTHING HINGES ON HAGER/. 








C. Hager & Sons Hinge Mfg. Co. + 139 Victor Street + St. Louis 4, Mo. 
Founded 1849 —Every Hager Hinge Swings on 100 Years of Experience 
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profit from WARE’S 


a. 


factory warehouse system 


a’ 2 


re. 4 - 
one 


—— 
ae 


A FULL LINE of aluminum 


windows to meet all your needs. 


PROVEN VALUE that’s paying 
off year after year in thou- 
sands of installations from 
coast to coast. 


PROMPT, DEPENDABLE 
SERVICE from Ware's 
strategically located ware- 
houses in Newark, 
Chicago, Houston, and 
Atlanta— providing over- 
night service to most cities 
through your local 
distributor or dealer. 


¥ 


LuUMINUM WINDOW 


THE 
QUALITY 
LINE 


Whether your next requirement is for a 
single residence, a 1,000-unit project or a 
monumental structure, it'll pay you to check 
Ware window values first. Write Dept. SB-3 


Ware Laboratories, Inc., 3700 N.W. 25th St., Miami, Florida 
Member of the Aluminum Window Manufacturers Association 


























3-1. Masonry Wall Reinforcement. 
Bulletin shows Dur-O-WaL masonry 
wall reinforcement with cavity, 
bonded, coursed, or stacked course 
masonry wall and wall with plaster. 
It includes joint reinforcement speci- 
fications. Dur-O-WaL Products of 
Alabama, Inc., Dept SBS, P. O. Box 
5446, Birmingham 7, Ala. 


3-2, Plastic-Finished Panels. Full- 
color catalog shows complete line of 
Marlite plastic-finished wall and 
ceiling panels. Shown are eight 
Woodpanel patterns, five marble 
panel patterns, and 11 Hi-Gloss 
colors. Marsh Wall Products, Inc., 
Dept. SBS, Dover, Ohio. 


3-3. Garage Doors. Fully-illustrated 
catalog describes Calder Wedge- 
Tight residential and commercial 
overhead sectional garage doors. It 
includes complete installation details 
and electric operator data. Calder 
Manufacturing Co. Dept. SBS, 
Lancaster, Pa. 


3-4. Locksets, Hardware. “Matching 
Beauty” is a colorful brochure show- 
ing the Weslock 500 series of lock- 
sets, concave cabinet hardware, and 
matching exterior door tiers. Western 
Lock Manufacturing Co., Dept. SBS, 
211 N. Madison Avenue, Los Angeles 
4, Calif. 


2-1. “Standardized Casing and Base 
Patterns of Western Pine and Asso- 
ciated Woods” shows full-size details 
of 114 newly-standardized patterns. 
This 16-page folder is punched for 
insertion in 3-ring binders. Western 





Pine Assn., Dept. SES, Yeon Build 
ing, Portland 4, Ore. 


2-2. Window Sales Aids. Ware Labo 
ratories, Inc., Dept. SBS, P. O. Box 
37, Riverside Station, Miami, Fla 
offers to dealers free colorful mailins 
stuffers and technical catalogs. The) 
cover Econ-O-Ware, Econ-O-Wal! 
and Ware weatherstripped awnings 
windows; WareTite jalousies; cas 
ments and projected windows 


2-3. Built-Up Roofs. A new 80-pag 
manual gives all information for 
designing and erecting long-lasting 
quality built-up roofs. It is produced 
especially for contractors, builder 
architects, and engineers Philip 
Carey Manufacturing Co., Dept. SBS 
Cincinnati 15, Ohio. 


2-4. Exterior Plywood. “Catalog of 
Douglas Fir Plywood Farm Plan 
offers a selection of 33 plans for use 
of exterior plywood in farm build 
ings and equipment, made availablk 
by leading state agricultural schoo] 
the Midwest Plan Service, and p! 
wood manufacturers. Douglas Fi 
Plywood Assn., Dept. SBS, Tacoma 
2, Wash. 


2-5. Prime Aluminum Windows. W: 
illustrated brochure shows complete 
Alda line of aluminum windows. It 
lists specifications of horizontal, p 
ture, vertical sliding aluminum wir 
dows; gives details of 
utility, screen, and storm sash. Alda 
Manufacturing Co. Dept SB 
Cherry and James Streets, East Hart 
ford, Conn. 


basement 





2-6. Steel Door Frames. Colorful 
folder gives specifications and stand- 
ard sizes available for Standard all- 
teel door frames. Construction 
points are explained and sketched 
to show why Standard is sturdier. 
Southern States Iron Roofing Co., 
Dept. SBS, Savannah, Ga. 


2-7. Sash Balance, Weatherstrip. 
Master-Matic combination sash bal- 
ance and weatherstrip is described 
in a new folder. It tells how this unit 
is designed especially for pre-fit win- 
dow manufacturers and describes 
installation details. Another folder 
describes Master-Matic removable 
ash hardware for use with the one- 
piece sash balance and weatherstrip 
unit. Master Metal Strip Service, 
Inc., Dept. SBS, 1720 N Kilbourn 
Avenue, Chicago 39, Il. 


3. The New Guide for Home Decora- 
tion. Showing latest Decor-matic 
Colors. Easy to choose, easy to use 

a wide variety of modern deco- 
rator-approved color schemes. The 
Decor-matic Dial makes it simple to 
find matching, contrasting or com- 
plementary colors in flat, semi-gloss 
or gloss enamels for walls and trim. 
The Peaslee-Gaulbert Paint & Var- 
nish Company, Louisville, Ky. 


15. Plastic Tileboard. New color chart 
shows three patterns and 10 colors of 
AFCO Prefinished Wallpanels. An- 
other booklet pictures various metal 
trims and mouldings. A new “How 
to Install” booklet, as well as a con- 
umer product folder is also avail- 
able. The A&F Tileboard Co., Inc., 
30x 4085, Alexandria, La. 


19. Metal Moldings. A 20-page il- 
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lustrated catalog shows the many 
types of Premier aluminum and 
stainless steel] moldings and trims. It 
gives their uses, application, and di- 
mensions. A price list is included. 
Metal Trims, Inc., P. O. Box 1072, 
Youngstown, Ohio, 


23. Heatilator Fireplaces. I\lustrated 
booklet gives complete information 
on famous Heatilator unit. Describes 
the many advantages of the steel fire- 
place form including smokeless op- 
eration, heat circulating feature. 
Builders are assured of perfect op- 
eration—never plagued with com- 
pane. In many areas Heatilator 

ireplace is the only source of heat 
needed in the home. Heatilator, Inc., 
Syracuse, N. Y 


29. Awning Windows. Illustrated 
Catalog No. 102 gives size schedule, 
specifications and construction de- 
tails on Gate City Wood Awning 
Windows, Complete dealer informa- 
tion is available on request. Write 
the Gate City Sash & Door Co., P. O. 
Box 901, Fort Lauderdale, Fla. 


47. Flexboard. A new handbook con- 
tains complete information about cut- 
ting end working asbestos Flexboard 
for all indoor and outdoor applica- 
tions. Johns-Manville Corporation, 
Box 290, New York 16, N. Y. 


55. Wallboards. Samples and descrip- 
tive literature available on Plaster- 
on Duo-Tone and Perfect-O-Cell 
bre wall boards, along with Lock- 
aire decorative and sheathing insula- 
tion boards, The Plastergon Wall 
poard Le.. Philadelphia Ave., Buffalo 


63. Home Insulation. A new 16-page 
catalog tells the story of Insulite in- 
sulating wool batts, blankets, and 
pouring wool, made of Fiberglas. Ap- 
plication instructions and specifica- 
tions are included. Insulite, 500 Ba- 
yl Arcade Building, Minneapolis 2, 
inn. 


85. Farm Book. New 16-page book 
showing uses of Celotex products in 
service buildings and the home. 
Fully illustrated. Includes detail 
drawings of application. For selec- 
tive distribution to farm building or 
remodeling prospects. The Celotex 
Corp, 120 S. LaSalle St., Chicago 3, 


87. Outdoor Fireplaces. A wide va- 
riety of outdoor fireplaces and grilles 
with descriptions and directions for 
building them are contained in the 
attractive booklet, “Donley Outdoor 
Fireplaces.” It gives selling points of 
Donley fireplace forms. Copy free if 
requested on company letterhead. 
The Donley Brothers Company, 13905 
Miles Avenue, Cleveland, Ohio, 


95. Paint Thinner. Tandrotine — a 
pleasant - smelling, non-toxic paint 
thinner—is described in a new two- 
color folder. It is said to be excellent 
for cleaning brushes, peneving paint 
and grease, dissolving wax, and other 
household uses. urpentine and 
Rosin Factors, Inc., Savannah, Ga. 


107. Red Cedar Shingles. A pat a 
handbook describes proper methods 
of applying Certigrade shingles on 
roofs and exterior walls. This illus- 
trated Sp ~ encyclopedia” is de- 
signed for dealers, architects, and 
builders. The Red Cedar Shingle Bu- 
reau, Dept. SBS, 5510 White Build- 
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ing, Seattle 1, Wash. 


141, Steel Casement Windows. Folder 
102s with illustrations, details, dia- 
gus and sizes describes Hope’s 

sidence (Holford) Casements and 
Picture Windows, Hope’s Basement 
and Utility Windows are Hope’s type 
“H” Standard Doors. Hope’s in- 
dows, Inc., Jamestown, N. Y. 


143. “How-ell-dor” Sectional Doors. 
Attractive new 8-page catalog illus- 
trates and describes styles and sizes 
of “How-ell-dor” sectional uplift 
residential and commercial garage 
doors, Technical data also supplied 
for “How-ell-dor” accessories and 
electric operators. The Howell _ 
Co., 7206 Hasbrook Ave., Philadel- 
phia 11, Pa. 


163. Perimeter Heating. Informative 
folder describes correct method of 
laying clay pipe for warm air heating 
ducts. Gives sizes and specifications 
of pipe required as well as plan for 
model system. To obtain, write: W. S. 
Dickey Clay Mfg. Co., 922 Walnut 
Street, Kansas City 6, Missouri. 


165. Window Sash Balance. Catalog 
pages describe spiral balance in 
detail and list correct balance for 
various size and weight windows. 
Caldwell Manufacturing Co.; Dept. 
CLP, world’s only manufacturer of 
both tape and spiral balances, 63 
Commercial St., Rochester 14, N. Y. 


201. Laminated Panels. Novoply, an 
unusually stable, mosaic-textured all 
wood panel of many uses, and Plank- 
weld, prefinished hardwood plywood 
panels edge-grooved for easy wall 
installation, are described in two 
folders issued by United States Ply- 
weed ai 55 West 44th St., N. Y. 


203 Fiber Glass Insulation. A new 
booklet, “Fiberglas Insulations for 
Light Construction,” includes design 
and application data on Fiberglas 
roll blankets, batt blankets, pouring 
wool, perimeter insulation, and util- 
ity batts. It also gives information 
on condensation, ventilation, and 
other insulation design considera- 
tions. Owens-Corning Fiberglas 
Corp., Toledo 1, Ohio. 


239. Aluminum Tension Screens. A 
descriptive catalog sheet and an en- 
velope-size folder tell how new 
Burns screens offer the advantages 
of both aluminum and tension-type 
design. Sketches show how easily 
the screens are installed, stored, and 
how they maintain tension through 
the years. Burns Manufacturing Co., 
Louisville, Ga. 


265. North Idaho Spruce. I\lustrated 
literature, specifications and finish- 
ing instructions for North Idaho 
Engelmann Spruce, the scientifically 
kiln-dried improved spruce that 
makes an ideal wood for interiors, 
furniture, cabinets and _ exteriors. 
Pack River Sales Co., P. O. Box 64, 
Spokane, Wash. 


277. Colonial Corner Cabinets. Bro- 
chure and prices on the thoroughbred 
line of corner cabinets. Authentic 
Colonial reproductions in a wide 
range of styles and sizes plus the 
new Gregg Westchester designed for 
ranch homes. Gregg & Son, Inc., 
Framingham, Mass. 


285. Panel Windows. A new folder 
shows models and sizes of National 




















































Woodworks panel windows. Unit di- 
mensions for rough wall ening 
are given for group, single, and rib- 
bon units. National Woodworks, Box 
5416, Birmingham 7, Ala. 
287. Rosboro Lumber. “The Story of 
Rosboro” is a new booklet that tells 
the history and aims of this producer 
of Western woods. Photographs show 
logging operations, aerial view of 
the plant, and other steps involved 
in producing Rosboro kiln-dried 
lumber. Rosboro Lumber Co., Spring- 
field, Ore. 
289. Folding Doors. A new presenta- 
tion booklet covers advantages of 
an advertising material for Veni- 
flex folding doors. Color chips show 
finishes available. A chart lists prices 
and shipping weight for various 
models and sizes. Consolidated Gen- 
eral Products, Inc., Dept. SBS, P. O. 
Box 7425, Houston 8, Tex. 
297. Wood Preservative. Celcure 
processed lumber and w preserv- 
ative are the subject of a brochure 
and three pamphlets, “Processed 
Lumber,” “Here’s an Easy Way to 
Make Lumber Last Years Longer,” 
and “How to Build a Long Life 
Fence at Low Cost.” American Cel- 
cure Wood Preserving Corp., 1074 
East 8th Street, Jacksonville, Fla. 
299. SSIRCO Building Products. Illus- 
trated literature, newspaper adver- 
tising mats, instruction sheets, and 
price lists are available on roofing, 
siding, plywood, wallboard, insula- 
tion, garage doors, and screening. 
Advertising Department, Southern 
States Iron Roofing Co., P. O. Box 
1159, Savannah, Ga. 
301. Aluminum Siding. Complete 
data on permanent siding for all 
types of buildings is available in the 
new Lifetime Aluminum Weather- 
board Specification Manual and Ap- 
plication Instructions. Lifetime In- 
dustries, Inc., 629 Bergman Avenue, 
Louisville 3, Kentucky. 


305. Metal Lath, Accessories. Catalog 
shows photographs and gives descrip- 
tions Alabama metal lath and ac- 
cessories. Two other brochures are 
offered to dealers—one giving spec- 
ifications on hollow wall steel studs 
and the other on casing beads. Ala- 
bama Metal Lath Co., Inc., P. O. 
Box 992, Birmingham, Ala. 


303, Wood Preserving Process. TaCo- 
Wood and the new process by which 
it is preserved is explained in a deal- 
er folder. Actual photographs of 
TaConized and non-preserved wood 
are shown for comparison. Longleaf 
Lumber Co., Inc., 1094 Huff Road 
N. W., Atlanta, Ga. 


307. Clear Wood Preservative. New 
brochure explains how Coppo zinc 
naphthenate and copper naphthenate 
wood preservatives are brushed, 
sprayed, or applied by dipping to 
make wood last longer. It is used on 
the job to protect outside door 
frames, stairs, cellar doors, exposed 
rafter ends, and a long list of other 
“danger spots.” Catalog and price 
sheet also offered. King Chemical 
Co., Inc., 2342 S. Lauderdale, Mem- 
phis, Tenn. 





























Chinese Blue 





Turquoise Blue 
















Chinese Red 






All colors striped white except No. 300 White, 
which is striped black, red, or grey. All colors 
of striping are available upon request. 


@ Lich 
@ Pevendaba 


HARD BOARD MOULDINGS moisture, Absolutely wate r- 
All patterns available in all AFCO colors 





FREE DEALER AIDS 
Color Chip Folder showing 
range of colors and patterns 
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Envelope stuffers, 
newspaper mats, 


Simple instruction book 
let on installation 


Beautiful, Colorful 


($15.00 value) free 
to dealers. 4'’ Sample 
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WATERPROOF 
CEMENT rT 4 


For tileboard and other similar 
wall materials. Holds fast for 
life or wall material. Cover- 
age: 60-80 sq. ft. per gallon. 
Sizes: quarts, gallons, 5-gal- 
lon cans. Tested for adhesion 
under conditions of heat, cold, 









proof, Free spreader with every 
gallon 






Divider 1%4"x's" 4 lengths METAL MOULDINGS 
Cap = 1 "x'h" 6 lengths = gn highly polished aluminum ex- 









Ca 1%"x%" 6’ lengths ; ; 

=a , Plage  enees  trusions Chromodized, no-rub- 
Bese = "xk" © lengte off finish at no extra cost. Cat 
Base 5%"'x%" 6’ lengths o cos ar 






alog on request 














A&F TILEBOARD CO.,INC, 


Alexandria, Louisiana 


| am interested in more information on AFCO 
Please send details, without obligation 


Name Title 
Company 
Address 


City State 
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FipeERGLAS 


The greatest insulation 
improvement in 16 years! 


BUILDING 
new, Improved FJ BERGLAS insutation 
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IT’S ONE OF THE GREATEST BARRIERS 


AGAINST HEAT OR COLD 


Today ... just in time to add extra profits to your 
booming new construction business . . . Fiberglas 
proudly announces a great new product! 


It’s the new, improved Fiberglas* Building Insula- 
tion—a better-than-ever Fiberglas with these out- 
standing improvements: 
improved fibers . 
Increased resilience. . 
Improved handleability! 
Better insulating value! 


. smoother, softer, finer! 


. won’t settle down! 


And in addition—to make it the best insulation 
buy in America today—the new, improved Fiberglas 
also combines a// of these extra advantages in one 
great best-selling insulation: 
Inorganic! Moisture-resistant! Won't rot or 
decay! 
Cleaner to handle. No dust... 
Cuts smoother . . . with hand-knife or scissors. 
Complete with self-contained vapor barrier, 
and already imprinted with special inch and foot 
markings along the flange. 


Faster, easier to install 

Strong nailing flange for secure fastening. 
Available in continuous roll blankets! Also in 
batt form. 

Extra light in weight. Saves handling, storage and 
installation costs. 


Greater consumer acceptance than any other 
insulation on the market! 


no dirt! 


SEE THE DIFFERENCE FOR YOURSELF! Ask your Fiberglas 


representative for a free sample of the new, improved Fiberglas Building Insula- 
and you'll see for yourself —far better than words 


tion. Test it... compare it... ¢ 


can ever explain 


why it’s the greatest insulation improvement in 16 years! 


EVER DEVELOPED! 


4 NEVER BEFORE A PRODUCT LIKE THIS... 
NEVER BEFORE A PROMOTION LIKE THIS! 


Look at the big advertising guns that 
will announce this new, improved 


Fiberglas: 
full-color ads in Life Magazine—a 


campaign to reach your cus- 
America’s most effective sell- 


Full-page, 
big, hard-hitting 
tomers in one of 
ing mediums. 


Better Homes and 


Striking full-color ads in 
that hits America’s 


Gardens—the magazine 
greatest home market! 


And on network TV, Dave Garroway—one of 
television's “hottest” salesmen — will be busy 
selling new, improved Fiberglas for you on the 
NBC network show, “Today.” 


That's the campaign ... and that’s the product 
that will open up a whole new selling potential. So 
for extra sales, be sure to tie in with this new prod- 
uct... and this new campaign. Get in on the boom- 
ing new construction business .. . the remodeling 
business . . . the do-it-yourself market ... and the 
fast-growing rural market by hitching your cash 
register to the greatest insulation improvement in 
16 years .. . new, improved Fiberglas Building In- 


sulation! The Owens-Corning Fiberglas Corpora- 
Ohio 


tion, Dept. 162-C, Toledo 1, 









































eS FIBERGLAS BUILDING INSULATIONS ARE DISTRIBUTED NATIONALLY BY: 
fi BERGLAS "eo cam 
Armstrong 
orncrececerrmrmeimec eres: = | Neen. | steeereer atl "| | at a a 
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is behind 
oors? 


I: they’re Mengel Doors, your worries are over. 
Every Mengel Door is built to meet or exceed the 
most rigid specifications — is guaranteed in accord- 
ance with the Warranty of the National Wood- 
work Manufacturers Association — is backed by 
Mengel’s long years of experience and “know-how” 
in the manufacture of doors. Mengel is the world’s 
largest manufacturer of bardwood products — 
including Mengel Permanized Furniture and 
Mengel Kitchen Cabinets, 





These fine, guaranteed doors are available in 
three different types, for every kind of job — 
“Palace or Project”. Each is an outstanding value, 
and is competitively priced. Write for complete 
information — AIA File No. 19-E-1, 













Door Department 


q THE MENGEL company 
Louisville 1, Kentucky 
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IN FACING PENDING LABOR LEGISLATION 
in Congress, lumber dealers are figuratively 
“between the devil and the deep blue sea.” Most 
dealers consider economically unsound and, there- 
fore, ultimately unfair the proposals to increase 
the minimum wage from 75 cents—and to 
eliminate the material retailer’s exemption from 
the Wage-Hour Law. 

Until now, building material dealers not on 
state borders, or manufacturing products for 
interstate shipment, have been able to maintain 
such exemption—as have retailers in many other 
fields. But when two somewhat counteractive 
labor bills are up at the same time, it becomes 
a choice of undesirable laws. Exemption from the 
Wage-Hour Law is more important to the dealer’s 
overhead costs. 

Nevertheless, no thinking citizen can accept 
the argument of organized labor or of Secretary 
of Labor Mitchell that raising the minimum wage 
from 75 to 90 cents an hour will result in average 
pay raises of only 9 cents an hour for 1,300,000 
workers. This count would include 1,000,000 fac- 
tory workers, of which 600,000 are in the South, 
and 300,000 non-manufacturing employees. 

As Economic Intelligence observes, “one pur- 
pose of a minimum wage law is to bar a worker 
from a job unless he can find an employer who 
is willing and able to pay at least that minimum. 
Its purpose, equally important, is to push up all 
wages above the minimum, knowing that wage 
differentials are highly prized. So when the mini- 
mum goes up, all wages above the minimum tend 
to be hoisted upward.” 

The result generally is inflation, with every- 
body making more and everything costing more. 
Over the long haul, it means a widening of the 
middle-class earners and a reduction of those 
in the low and high brackets. Three successive 
minimum wage hikes in France in 1950 and 1951, 
however, failed to change the percentage of gross 
national product going to employee compensation. 

HOTTEST TOPIC AT DEALER CONVEN- 
TIONS this year is the alleged by-passing of the 
dealer by manufacturers and/or wholesalers in 
the distribution of building materials. And the 
same gripe seems to prevail in other industries 
facing a buyers’ market, such as auto dealers. 

According to Business Week. auto dealers sold 
about 5.3-million new cars in 1954, but many of 
them lost money. The trouble comes from the 
price-cutting by used car dealers who “bootleg’”’ 
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new cars at big discounts. As in some other 
trades, such as building supplies, the “bootlegger” 
buys at a pared price. In autos, such an operator 
does not pay the factory-fixed transportation 
charge, nor does he stand ready to guarantee or 
service the product sold. 

Business Week aptly observes: “The cardinal 
point in all this is—How do you sell 8-million 
cars a year when the customer is tired of paying 
distribution costs that were built into the price 
tag 25 years ago?” Homebuilders and material 
dealers might consider this question for the 
housing industry with this simple change: “How 
do you sel! 1.3 million houses a year when the 
customer 


YOU FIGURE IT BUT THE $20 TAX CUT 
proposed by Democrats might be afforded if Con- 
gress and the Administration would take the 
prescription proposed last month by the Com- 
mission on Organization of the Executive Branch 
of the Government. According to its documented 
report on “Paperwork Management,” the annual 
paperwork volume in Federal departments and 
agencies costs taxpayers $4,000,000,000 a year. 
Not counting pamphlets, periodicals, and the like, 
Uncle Sam is creating 25,000,000,000 pieces of pa- 
per annually. It all requires the services of 750,000 
full-time Federal workers. The resulting tax 
burden on the average. American family of four 
is over $100 a year! 

The Hoover-headed commission recommends to 
Congress a government-wide paperwork manage- 
ment program that would apply “birth control” 
to Federal paperwork at its source, with an 
initial annual saving of $250,000,000. 

A specific request to slash paperwork for 
employers is to revise the Employers Quarterly 
Federal Tax Return to eliminate duplication of 
data otherwise provided agencies, This change 
alone is expected to save U. S. more than $20,- 
000,000 annually. 


INSTEAD OF BROODING in relative business 
doldrums, some industries are kicking in adver- 
tising and promotion contributions for industry- 
wide business drives, Among them are the Carpet 
Institute, Wallpaper Council, and now the Sponge 
and Chamois Institute. The SCI spokesmen 
explain that the world-wide popularity of these 
products “has resulted in many imitations and 
substitutions, against which the public must be 
protected.”’ 
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VENT-A-UWALL ....a new idea 


in functional window units! 










































































ALMOST UNLIMITED VARIETY —TO SUIT EVERY TASTE! 


VENT-A-WALL window units feature home-builders alike. Precision milling 
advanced construction, modern styling and rigid factory inspection keep quality 
and adaptability to almost every need. high. Streamlined, mass-production 
Basic units may be installed as a ‘'swing- methods keep cost low. VENT-A-WALLS 
out’’ awning window, a ‘‘swing-in’’ hopper are made of top quality Ponderosa clear 
window or as an upright casement. Units pine, treated with water-repellant, 
may be grouped in various heights and rot-resistant preservative. They are easy 
widths, used in ribbons, or combined with to install and easy to paint. A fast 
picture windows. However installed, threading screw in each corner of sash 
they provide the utmost in light and allows easy replacement of glass. Sixteen 
ventilation. VENT-A-WALL window units basic stock sizes provide limitless design 


appeal to architects, contractors, and possibilities. 


Priced right to fit into any MANUFACTURED BY 
building budget. Ask for 


details about our profit mak ae e ae e Ww DpIisTRI Bu ITORS 
ing plan for merchandisers 
Rocky Mount. Virginia 


—<—dity 
LH | ‘ ry | I H aT, rT) | It rer 
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BIRD ARCHITECT 
6 wy Shingles 


Best Roof for Low-Slopes! 


TRIPLE COVERAGE — FHA-ACCEPTED FOR SLOPES OF 3” IN 12” 


The BIRD Ar hitect Shingle ‘ Chree layers of protection 
| HA Acceptance for roof slopes of 


in 12> or more 


4k your distributor today for further de 
tails ~or write to BIRD SON, inc., the solid qualities you 
Dept SB ,, kat alpole, Mass. need tor low lope roots 


Headlap Vs 2” he adlap on ordinary 


that have won acceptance 
shingles 

slopes of 3” in 12” or ) , 
I ‘ ; * 400-lbs. per square (no need to cement 

Standard application, tabs 

( . Csranules 4 times as big as ordinary 
» | r | t ve 

Ine look at all the advanta onaiiide 

and you tl realize at once wi 50% longer life 

tect shingt ire your best ) Viore intense color quality and deeper 


low lope root texture because of jumbo granules 


QUALITY PRODUCTS SINCE 1795 EAST WALPOLE, MASS., NEW YORK, N.Y., CHICAGO, ILL., SHREVEPORT, LA., CHARLESTON, S. C. 
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New $2,500,000 plant 
takes in raw materials 
at one end, turns them into 
roofings, sidings, insulating 

materials, stores them in giant 


warehouse as shown at right. 





AN ACRE OF WAREHOUSE 


- 


and here’s 


what's in it or YOU eee 


Shingles Sidings ‘ieee Building Papers 

ARCHITECT INSULATING SHAKE > ASPHALT FELT 
MASTER-BILT INSULATING MANOR-STONE ©) ‘TARRED FELT 

TWIN LOCK ASBESTOS SIDING PERFORATED FELT 





COPPER CLIP ROLL BRIC SIDING 


ASBESTOS FELT 





LS Be NEPONSET BLACK VAPOR BARRIER 
Rootings ‘ Cements WATERPROOFED BUILDING PAPER 
18-in, PROSLATE ASPHALTS g ASPHALT SLATER’S FELT 
MINERAL SURFACE ASPHALT PLASTICS RED SHEATHING 
45-lb, WATERDYKE ROOFING NEPONSET COLD CEMENT [9 DEADENING FELT 
55-lb, OLD RELIABLE ROOFING FLASHING CEMENT a SILVERCOTE REFLECTIVE 
65-Ib. PAROID ROOFING QUICK-SET CEMENT “ INSULATIONS 





We are ready to fill mail, phone or wire orders immediately 


and can provide next-day delivery service in most cases. 


BIRD & SON, inc. 
P. O. 4336, Stark Industrial Park 
Charieston Heights, S. C. 
Phone Charleston 4-7451 
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GENUINE 
DOUGLAS FIR PLYWOOD 


PLYSCORD 


INTERIOR TYPE GRADE CD 


SHEATHING r ly. “i ., 
a igh 


You can be sure when you OR: / 
see this DFPA Trademark "eee 





Genuine PLYSCORD Sheathing 
Marked in Big, Bold Letters 
for Positive Identification 


It's easier than ever to be sure of uniform quality WHER you Duy fir plywood 
sheathing. Big, king-size marking identifies genuiné PEYSCORD, the only plyw 


ieathing quality-tested by DFPA* to protect the buyer and assure performance 


DFPA igias Fur Plywood Association 


profit industry Organization devote 
earch, promotion, and Giamty mainte 
NEW A handy de rule giving 
J naire re iendations for tly 
Variou tud, jorst ang falter spaci 





y) DE PA, Tagorma 2, Wa 











Lumber Mills and Sales 
Zoom in Building Boom 


Orders on hand eased for the lum- 
ber mills across the nation during 
the week ending February 19, but 
mills and sales were still zooming 
in response to the building boom in 
new houses, stores, churches, schools, 
and other light structures. Orders 
for all reporting mills equaled 93% 
of the '54 total. Shipments and pro- 
duction, however, were 8% ahead of 
a year before. 

The reporting Southern pine.mills 
showed an increase of 3.6% in orders 
on hand during the week. Orders 
were 9% above the three-year aver- 
age. Shipments were up just 0.4%, 
but actual production was 1.9% 
ahead of comparable '54 mill reports. 

For the first seven weeks of ’55, 
the National Lumber Trade Barom- 
eter showed orders 9% greater than 
last year, shipments 10% greater, 
and production up 11%. 

Although many mills were unable 
to fill the lumber requirements of 
many harried wholesalers and re- 
tailers for upper grades, seasoned 
stock, and long lengths, the parent 
National Lumber Manufacturers 
Assn, and regional trade organiza- 
tions are keeping the spotlight on 
the economies and versatility of lum- 
ber in home construction, 

The Southern Pine Assn., for ex- 
ample, is promoting the use of wood 
trussed rafters for residential roof 
structures. 

NLMA is plugging the findings of 
the Bureau of Labor Statistics in a 
national survey during the first 
quarter of '54, It reveals that wood 
continues as the preferred material 
for framing, siding, and windows in 
new houses, Eighty-two per cent of 
the surveyed houses were of frame 
construction, 

Thirty-eight per cent of the houses 
used wood facing. Another 6% com- 
bined wood with brick. 

Sixty-three per cent of the houses 
had window frames of wood, Wood 
was more popular in windows of the 
double-hung, picture, and awning 
types. 


Housing Starts, Sales 
Continue at High Level 


Non-farm housing starts of 88,000 
in January continued the high home- 
building trend of recent months. 
Only 200 of the starts reported were 
public housing. The seasonally ad- 
justed rate stood at 1,424,000—ahead 
of the 1950 all-time record for the 
second straight month. 
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The FHA starts, as a percentage 
of the total units, stood at 22%— 
down for recent months but still 2% 
above last year. VA starts, as a per- 
centage of -total units, were down 
slightly from recent months, at 30%, 
but substantially above last year’s 
18%. 

New construction activity in the 
nation in January reached $2.8 bil- 
lion—13% above a year before. Pri- 
vate construction, paced by housing 
and commercial building, set a new 
record for the month—up 20% from 
the previous year. 

The wholesale price index for lum- 
ber and wood products reflected the 
increased demand for such materials, 
standing at 120.3, up 2.8% from Jan- 
uary ’54. The all-commodity index 
dropped 0.6% in a year. Structural 
non-metallic minerals also rose in 
price, up 1.1% to 122.2 in the year. 

The VU. S. Department of Com- 
merce report on wholesale trade 
trends showed that distributors of 
lumber and construction materials 
sold 10% more last year than in 
1953. The sale of such materials 
through other retail channels or di- 
rectly to consumers by such whole- 
salers is indicated by the trade report 
that 1954 sales by lumber, building, 
and hardware dealers were 4% be 
low 1953. 


$85 Plywood Price Good 
to July; New Standard Out 


“In the interest of stabilization de- 
spite an extremely strong demand 
and subject only to contingencies be- 
yond its control,” according to Presi- 
dent S. W. Antoville, the U. S. Ply- 
wood Corp. has extended to June 30 
its guarantee against increase in its 
basic carload mill prices of fir ply- 
wood, except for certain sheathing 
items. This price of $85 is for 1,000 
feet of the basic %4-inch AD grade. 

Promulgated by the plywood in- 
dustry, the ninth edition of the new 
U. S. Commercial Standard (CS45- 
55) for Douglas Fir Plywood became 
effective February 1, 

The revised standard establishes a 
new low-cost grade identified by the 
industry grade-mark, “Plybase.” This 
sanded, structural grade of fir ply- 
wood has an inner ply adjacent to 
the face ply that is solid enough to 
eliminate danger of “punch-through” 
and one surface smooth and solid 
enough to be used under all kinds 
of resilient flooring. 

The standard also sets up two new 
“special order” items with outstand- 
ing appearance quality for use with 
a clear or natural finish. One is a 
“one-side” panel with a select face 


supply «demand 


veneer of 100% heartwood subject to 
rigid appearance requirements, gen- 
erally available only in 4-inch thick- 
ness. Known as Natural Finish One 
Side, the grade-mark will be “In- 
terior N-D, DFPA.” 

The second item is a %-inch panel 
with two select faces and solid inner 
plys for cabinet work, known as 
Natural Finish Two Sides. The grade- 
mark: “Interior N-N, DFPA.” 

Under the new standard, new re- 
quirements in grade improve the ap- 
pearance quality of “A” veneer. It 
also sets up standardized require- 
ments for overlaid fir plywood. 


$101-Billion Road Plan 
Would Employ 1,000,000 


According to statisticians of the 
U. S. Department of Labor, the $101- 
billion, 10-year highway program 
proposed by the Eisenhower admin- 
istration probably would have its 
first significant effect on construction 
activity in 1957, assuming Congres- 
sional and state governmental ap- 
proval by mid-’55. According to the 
USDL analysis: 

“The proposed program would 
mean that an average of about 130,- 
000 more full-time site workers will 
be needed on roadbuilding in 1957 
than at present. By 1960, when high- 
way work under the expanded pro- 
gram is likely to be at peak, site 
labor needs will have mounted to a 
monthly average of some 500,000. 
This compares with about 220,000 in 
1954. 

“In addition to construction work- 
ers, nearly the same number are 
presently working in mines, forests, 
factories, transportation systems, and 
administrative offices to produce and 
deliver the requisite materials, sup- 
plies, and equipment to the construc- 
tion site. It is estimated that by 1960 
these off-site labor requirements will 
be slightly higher than the on-site. 
Thus, at the peak of the $101-billion 
improvement program, there will be 
roughly a total of 1,000,000 full-time 
jobs, on and off construction site.” 


More Weather Systems 


The biggest sales year of the air- 
conditioning industry is anticipated 
this year by Cloud Wampler, presi- 
dent of the Carrier Corp. He believes 
that some 125,000 homes will be 
equipped with central air-condition- 
ing systems this year, compared with 
75,000 during 1954. He expects sales 
of complete residential equipment 
this year to reach $150 million — 
equal to all sales in ’54 and 53. 
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...to greater 


The Visador method of glazing and louvering flush 
doors [installation of prefabricated light or louver 
insert into specified hole cut in door) has opened 

a new field of beauty for American homes 


Every taste for design, whether conventional, 
contemporary, or ultra-modern, can be fully 
satisfied. All of this is now possible since 
Visador developed, pioneered, and pro 
duced the first prefabricated inserts for 
flush doors. Insist on Visador and 

get the finest in craftsmanship, economy, 

and individuality. 


JOBBERS—wWrite Sales Representative 
or our office for prices on Visador lights, 
louvers, and installation equipment, 
also for complete information on the 
Visador method. 

DEALERS—Contact your jobbers for 
doors glazed with Visador lights, 

or your cost on Visador designs for 

your own installation. Write Sales 
Representative or our office for list 

of jobbers in your trade area. 


We find that our Visador Lights 
of flush doors that we 


One customer wrote, 
are so essential to our sale 
would like to have an extra router to avoid any delay. 


VISADOR METHOD OFFERS THESE ADVANTAGES 


You can order all blank doors — thus quicker de- 
livery from door factory. 

Less inventory investment. 

Make up the door the same day the customer orders 
Make any one of 500 different unit installations, 
in 5 minutes or less. 

No blocking needed for hollow core doors. 
Quick delivery on Beech, Gum, Maple, or Mahogany 
lights or louvers. 

Louvers furnished in any size. 


Complete Visador Router Kit 
including Templets available 
at low cost. Makes installa- 
tion quick and easy! 


O Write today 
for Standard Door Design Catalog 


(zz 


time required per unit 


the way... 


door sales! 


and easily obtained by installin: 
great variety of Visador lights ir 


These are but @ few of the attra 


‘ 
I minutes o 


SALES REPRESENTATIVES 


Nebraska North to Canada 
East to Atlantic 

Mr. H. D. Hall 

Home Office 


Virginia-West Virginia 0. ¢ 
Maryland-Athens, Obie 
Mr, William RB. Hewlett 

108 Cox Lane 

Ashiand, Virginia 


Tennessee-Kentucky 
Mr. John P. Starne 
P. 0. Box 7083 
Nashville, Tenn 


North Carolina-South Carolina- 


Georgia-Florida 
Mr. J. T. Houk 
13th Street 

Sea island, Georgia 


Alaboma-Mississipp 
Mr. E. 8. Meyercord 
P. O. Box 822 
Mobile, Alabama 


lovisiana 

Mr. H.W. Davis 

5355 $1. Charies Ave 
New Orieans, Lovisiana 


tHE VISADOR co. 
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Arkansas-Missouri-Upper Kansas 
Home Office 


Okiahoma-lower Kansas 
Texas Panhandle 

Mr. Gerald |. Roberts 
3800 Ong 

Amarillo, Texas 


Texas, North and Central, 
South te Austin, West to 
Big Spring 

Mr. Otte Nachias 

702 Melrose Bidg 
Houston, Texas 


Texas, San Antonio South 
Mr, Phillip A. Yochem 
P.O. Box 4141, Station A 
San Antonio, Texas 


Texas, Odessa-Lubbock West 
New Mexico 

Mr, W. P. Dunne 

$526 Dyer Street 

Dallas, Texas 


Colorado, North to Canada, 
South to Old Mexico, West to 
Pacific (excluding New Mexico) 
Benj. Levinson & Co. 

1305 Third Ave. 

Seattle, Washington 


Sold through building materi! jobbers and door manufacturers only 


P.O. Box 10312 
DALLAS, TEXAS 
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QUALITY HOME 
BUILDERS SPECIFY 


PIREX 


SPIRAL SASH BALANCES 


INSTALLATION 
PIREX 
AN BE 


INSTALLED WITH SASH IN FRAME 


at 


SMOOTH OPERATION 


PIREX 


Quiet 


LIFTING POWER 


IMPROVED PROTECTIVE CARTON 





pce wanna nsicetont err 
ANE 


CALDWELL MANUFACTURING CO. 
63 Commercial St. * Rochester 14, N. Y. 


CALDWELL CLOCK-SPRING 
TYPE 242-S SASH BALANCES 


Safer, faster installation. The simple locking de- 
vice reduces costly installation time by 10 to 12 
minutes. 


HEAD STYLE AT 


242 is guaranteed to give smooth, trouble free 


Preferred by window unit manufacturers, the type 
: operation for the life of the building. 


HEAD STYLE FT 


Type 2425S, side-type balance, is ideally adapted 
to remodeling or replacement of old type rope 
and pulley balances. 


SIDE STYLE $ 
TABLE OF SIZES 


Side Style 


Ne. and 
Type 


The tape-locking de- 
vice speeds installa- 
tion. Window units 
equipped with over- 
head clockspring bal- 
ances require a mini- 
mum of on the job 
carpentry. 


Head Style 
Neo and 
Type 


2428 6 242aT 
2425- 6 or 

2425-10 242F1 
2425-12 242FT 
2425-14 242°1 
2428-16 242*T 
2425-16 2421 
2425-20 242FT 
2428-23 242F7 
2425-26 2421 


SPA 


SPIREX— 


' 


be 


-— “s- et 
rm 


»hotograph b 


j od 


th 
my 


RANGE OF SIZES 


else available of ne extra cost 


HELIX 


1 BALANCE 


yPECIFICALLY 
DESIGNED FOR 
INSTITUTIONAL 
AND COMMERCIAL 
SASH WEIGHING 


IP TO 70 


| R' 


*SPIREX COUNTERBALANCING CA. 

PACITY, Balances SP-8 through SF-26 
can be furnished to carry sesh about 
25% heevier than shown in MAXIMUM 
WEIGHT PER SASH column above. 
Orders must show weight or dimensions 
ond glazing of sash when these speciol 
dolences ore required. 
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TOP NEWS 


For and about Dealers « Wholesalers « Manufacturers 





Four More Offices 
Ready for Mortgages 


Retail lumber dealers are serving 
on each of the 16 regional com- 
mittees of the Voluntary Home Mort- 
gage Credit program, established by 
the Housing and Home Finance 
Agency. The National Retail Lumber 
Dealers Assn. also is cooperating 
with HHFA to push this program, 
which is designed to channel mort- 
gage money from areas where it is 
plentiful to areas where it is scarce. 

HHFA Administrator Albert M. 
Cole recently announced the opening 
of four more Southern and South 
western Voluntary Home Mortgage 
Credit offices. 

Region VI now has offices in Room 
355, Peachtree Seventh Building, 
Atlanta, Ga., to serve Georgia, Ala- 
bama, and Florida. This office is 
managed by Samuel C. Welch, ex- 
ecutive secretary. R. Howard Dobbs 
Jr., president of the Life Insurance 
Co. of Georgia, is chairman of the 
Region VI committee. 

Region VII, which includes Ten- 
nessee and Kentucky, is served by 
an office in Room 223, Federal Office 
Building, Nashville, Tenn. William 
Joseph L. Shaver is acting executive 
secretary. G. D. Brooks, National 
Life and Accident Insurance Co., is 
regional chairman. 

Region XII, covering Arkansas, 
Louisiana, and Mississippi, has 
opened an office in Room 807 Lowich 
Building, 2026 St. Charles Street, 
New Orleans, La. Executive secre- 
tary is William N. Fisher. Wilfred G. 
Gehr, mortgage banker, is committee 
chairman. 

Region XIII has opened an office 
in Room 1009 Santa Fe Building, 
Dallas, Tex. This region covers 
Texas and New Mexico. Charles J. 
Hermann is executive secretary. 
Henry S. Miller Jr., Dallas mortgage 
banker and real estate broker, is 
committee chairman. 


Approves New Standards 


The American Standards Assn. has 
issued a complete list of new stand- 
ards approved in 1954. 

Those pertaining to building cov- 
er: testing time of setting of hy- 


draulic cement; sewer brick of cla 
or shale; ceramic glazed structura 
clay facing tile, brick, and mason: 
units; vitrified filter block for trick 
ling filters; chemical-resistant ma 
sonry units; definitions of terms r« 
lating to structural clay tile; gypsun 
partition tile or block; strength 
perforated clay pipe, and inorgan 
aggregates for use in interior plaste: 

Copies are available from the 
association at 70 East 45th Street 
New York 17, N. Y. 


Industry Group Gives 
Tips on FHA Title 1 


Following a meeting with a 
man industry committee in Washing 
ton last month, officials of tl 
Federal Housing Administration are 
exploring some of their suggestio 
for more effective operation of th: 
FHA Title I home improvement ar 
repair program. 

Cyrus B. Sweet, director of the 
FHA home improvement progran 
said that the industry representa 
tives were “most helpful to u 
charting the future course of 
operations.” He said that manufa 


turers, trade groups, and individual! 


dealers and contractors were 
ready helping FHA at the local | 
to improve the Title I program 

Among the 
dealers participating in the con 
mittee meeting were W. P. Ame 
Arlington, Va.; Elias Nuttle, Der 
ton, Md.; H. L. Richards, Ne 
Braunfels, Tex. Among the ma! 
facturers: Celotex’s Marvin Gree 
wood, Johns-Manville’s John H 
MacKay, U. S. Plywood’s F. B. Peck 
ham 

Commissioner Norman P. Ma 
has a new right-hand man in 





CUassified Mews 


For more industry news, classified for 


easy reference, turn to these pages 
Manufacturers’ News page 

Strictly Wholesale — page 107; Dealer 
News — page 100. Always turn t 
SOUTHERN BUILDING SUPPLIES for 


notable news and ideas 
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Federal Housing Administration, He 
is Charles Edward Sigety, 32-year- 
old attorney from New York City, 
who has taught law at Yale and 
Columbia. Sigety is FHA deputy 
commissioner and the successor to 
Walter L. Greene, retired. 

Region II of the Housing and 
Home Finance Agency has a new 
regional administrator in the person 
of David M. Walker, of Philadelphia. 
He served for the last four years 
as secretary of labor and industry 
for the state of Pennsylvania, His 
region HHFA includes Delaware. 
District of Columbia, Maryland, 
Virginia, West Virginia, Pennsyl- 
vania, and New Jersey. 


South Sets Pace in 
Architectural Designs 


Southern architects proved that the 
South is in the forefront in modern 
architecture by winning top honors 
in a recent Design Awards Program 
sponsored by Progressive Architec- 
ture 

This PA competition is the only 
national architectural contest based 
on designs in progress. 

Top honors were won by a Florida 
architect. Louisiana had six winners, 
all from New Orleans more than 
any other state. Other winners hailed 
from Georgia and North Carolina. 

The First Design Award and also 
the Design Award in the residential 
category were won by Paul Rudolph 
of Sarasota, Fla. for a house on 
Siesta Key, which featured a raised 
living room that could serve as a 
tage for the owners’ interest in the 
musical life of the community. A de- 
ign by Sherlock, Smith and Adams 
of Tallahassee for the Florida Alco- 
holic Rehabilitation Center in Avon 
Park won in the health category of 
the competition 

Curtis and Davis won in the health 
category for a design of the Madison 
Parish Hospital in Tallulah, La. This 
architectural firm also won a citation 
in the residential category for a 
house in Harahan, which featured a 
fence that opens or closes to offer 
privacy from a golf course. 

In the education category, Charles 
R, Colbert won for his proposed de- 
ign for the Phillis Wheatley Ele- 
mentary School. John W. Lawrence 
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and George A. Saunders were honor- 
ed for compactness and ingenuity of 
a vacation house in Lacombe, La. 

Together with Buford L. Pickens, 
Architects Lawrence and Saunders 
won a citation for the General Elec- 
tric demonstration house, Lawrence 
and Saunders joined John Elkin 
Dinwiddie in winning in the religion 
category for the St, Bernard Metho 
dist Church in Chalmette. 

The design by A. G. Odell Jr. and 
Associates, Charlotte, N. C., archi 
tects, for the proposed West Junior 
High School won an _ education 
award, - 

Stevens and Wilkinson, Atlanta, 
Ga., architectural firm, received an 
award in the education category for 
the proposed Continuing Education 
Center of the University of Georgia 
in Athens 


W. Va. Firms in Finals 


Seventeen building material deal- 
ers have been named as finalists in 
the building-materials dealer cate- 
gory of the 1954 Brand Name Re- 
tailer-of-the-Year competition, an- 
nounced Henry E, Abt, president of 
the Brand Names Foundation, Inc. 

The finalists include: Antrim 
Lumber Co., Enid, Okla; Bailey 
Lumber Co., Bluefield, W. Va., and 
the Wright-Bachman Lumber Co., 
Charleston, W. Va. 


ARC to Set Up Big 
Homebuilders Library 


The National Association of Home 
Builders has retained the Atlantic 
Research Corporation, a consulting 
firm in Alexandria, Va., to set up a 
building library and _ information 
bureau for the new National Hous- 
ing Center being constructed in 
Washington, D, C 

The library will be one of the 
world’s largest and most complete 
in the building field. Although in- 
tended to serve the needs of the more 
than 33,000 NAHB members, the 
library also will furnish informa- 
tion to industries related to home- 
building. 

In developing plans for the Na- 
tional Housing Center library, the 
consulting staff of the Atlantic Re- 
search Corp. is building on some 
basic ideas from the great building 
information centers of Europe. The 
European centers generally utilize 
the combined talents of librarians 
and building specialists in producing 
information. 

The National Housing Center is 
scheduled for completion in mid- 
1955. The eight-story building, lo- 
cated at 1625 L Street, N.W., will 
house a permanent exhibit of build- 
ing materials and the offices of the 
National Assn. of Home Builders and 
the National Research Institute 
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New Insulation Rule 


On February 15, stricter Fed- 
eral Housing Administration rulings 
about insulation went into effect. Ac- 
cording to the new FHA ruling, the 
contractor must specify in writing 
that attic insulation will maintain at 
least 90 per cent of its original thick- 
ness. This statement on a 6x6-inch 
card must be posted prominently in 
the attic. 

The Zonolite Co. points out that 
the FHA ruling is designed to offset 
complainis about some types of in- 
sulating materials which may lose 
much of their thickness and insulat- 
ing value in a few years. 


personnel 
parade 


The Mengel Co.... LyMANn C. Mar- 
TIN has succeeded Alvin A. Voit, who 
recently resigned as president and 
director after spending his entire 
working career with Mengel. He be 
came president in 1939, Martin has 
been general manager of the cor 
rugated box division for the last 
eight years and has served the divi- 
sion since 1919, 


United States Plywood Corp. : 
RicHarp S, LOWELL has been made 
director of sales promotion and ad 
vertising. He joined the firm as ad 
vertising manager in 1943. He was 
succeeded in this position by JoHn R 
THOMPSON, who has been assistant 
advertising manager since 1952 


Huttig Sash and Door Co... . FRED 
ERICK K. GARRISON, manager of this 
St. Louis firm’s branch in Roanoke, 
Va., has been elected a vice-presi 
dent. Before joining Huttig, Garri 
son represented the Grand Rapids 
Hardware Co. 


National Gypsum Co... . New dis 
trict sales manager here is OLiver W 
JoKerst. Promoted to assistant dis 
trict sales manager is Roserr L 
MACKLIN. Jokerst succeeds Robert A 
Pence, who will retire April 1 


American Sisalkraft Corp. ... Ray 
H. ANDERSON has succeeded the late 
J. Earl Harvey as director of 
marketing in charge of al! merchan- 
dising and sales activities. Anderson 
formerly headed the building sales 
division for this Attleboro, Mass., 
firm. 


Huntington Industries, Inc. . . 

Georce C. HEARN has been elected 
president of the Ad-Lib League, a 
Memphis, Tenn., organization of 
professional advertising men. Hearn 
is advertising director for Hunting- 
ton. Dallas Nelson, new Memphis 
advertising agency proprietor, is the 


league’s first vice-president. 


United States Steel Corp. ... Nor- 
MAN M. Step, who started his career 
with the American Steel and Wire 
division as an office boy in Cleve- 
land, Ohio, has been named assistant 
general manager of sales. Most re- 
cently he managed the Cleveland 
district sales organization. 
Consolidated General Products, Inc. 
...E. W. (Pete) LONGAcRE has been 
appointed to the newly-created posi- 
tion of sales manager of the awning 
division of this Houston, Tex., firm. 
Longacre was a regional sales man- 
ager for the Childers Manufacturing 
Co. 
Structural Clay Products Institute 
. As part of its expanded public 
relations program, this industry or- 
ganization has named LEONARD 
KIRSTEN as public relations manager 
and Joun J. Hassett public relations 
consultant. Kirsten joined SCPI as a 
member of the public relations staff. 
Hassett, who had been public rela- 
tions director for six years, now has 
his own firm. 
Fuller Tool Co.... JOHN W. WEIL 
was elected vice-president in charge 
of sales at a recent meeting of di- 
rectors of this New York firm. Start- 
ing as a salesman five years ago, 
Weil became sales manager two 
years ago. 
Ludman Corp. CHARLES J. 
HUCKLEBERRY is the new assistant 
wood Auto-Lok product manager of 
this manufacturer of awning and 
other types of modern windows in 
North Miami, Fla. Huckleberry has 
been in the lumber and millwork 
business for 23 years, serving last as 
sales manager of the Long Leaf 


IRVING J. MOSS is general sales man- 
ager of the Alumatic Corp. of America, 
Milwaukee, Wis. At a recent meeting in 
Milwaukee of management and sales 
personnel, Moss presented ideas for 
bigger sales of the firm’s line of alu- 
minum windows and awnings. 
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weather-tightness is an outstanding 
if Curtis Silentite double-hung windows. 
ive withstood the supreme test of sand- 
blizzards and floods, 


Many beautiful combinations using standard 
Silentite frames, jamb liners, stops and windows 
aré ssible, and the variations are practically 
unlimited. Remember, Silentite is a complete, 
ready-to-install window unit. 


( 


Finger-Tip Operation that lasts a lifetime 
i lt into every Curtis Silentite double-hung 
xd window unit. It’s one of the many reasons 
lentite is the preferred window—and why 

build preferred sales and profits for lum- 


ber dealers 


Made to Order for Profit-Minded Dealers 
These Guaranteed Silentite Windows 


Today the tide has turned to quality home this guarantee helps them to move their houses 
construction—and that tide can roll up plenty of faster—a point which Curtis dealers are using to 
profits for you when you sell Curtis Silentite win build their volume with these superior wood win 
dows. For Silentite gives you one of the most dows. Your customers know Silentite—for it’s been 
powerful sales tools ever offered by a window man national] lvertised for more than 20 years. For 
ufacturer—an iron-clad GUARANTEE of materials top profit ell the top window line— Curtis Silen- 


and workmanship. Builders have actually found that tite. Write for complete information. 


5 \CURTIS WOODWORK 
Heart of the Home SILENTITE 


the Jasulated window 





Curtis Companies Service Bureayw 
Clinton, lowe 


A Department of Curtis Companies Incorporated 
Clinton, lowa © Wausau, Wisconsin © Chicago, Illinois « Sioux City, lowe 
Lincoin, Nebr. ¢ Topeka, Kan. ¢ Minneapolis, Minn. ¢ New Lendon, Wis. 


MARCH, 1955 . . . Tell our advertisers you saw it in SOUTHERN BUILDING SUPPLIES 

















Lumber Co. in Atlanta. He previous- 
ly had been with the Atlanta Ply- 
wood Co., Harbor Plywood Corp., 
and Long-Bell. 


McKinney Manufacturing Co... . 
Ricuarp C. Fritz, who joined the 
sales staff of this Pittsburgh hard- 
ware manufacturer in 1940, has been 
named advertising and sales promo- 
tion manager. 


House for Polio Victim 


Citizens of Cheney, Kan., have 
built a home for Mrs. Gene Radar, 
a pretty housewife who is now con- 
fined to a wheelchair for life, follow- 
ing an attack of polio, Her husband, 
a power company linesman, and 11- 
year-old daughter lived with her in 
a crowded trailer, 

The two-bedroom house, which 
will have a ramp instead of steps, 
was built of materials supplied at 
cost by Henry Comley of the Comley 
Lumber Co. Harry Comley, owner 
of the lot, lowered his price. The 
Cheney Woman’s Club started the 
project, which soon was taken up 
by other civic organizations 


Forms Durall Company 


The Durall Products Co. has been 
formed as a division of the 67-year- 
old parent firm, the New York Wire 
Cloth Co 

With plant and offices in York, Pa., 
the new company will make and sell 
Durall frameless tension screens and 
other products that may be added at 
a later date. 





Howard A. Nusbaum, 
sales manager for Durall screens, has 
been appointed general manager of 
the Durall Products Co, John Ahl- 
strom, former head of market re- 
search for the parent company, will 
be sales manager. 


formerly 
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BUSINESS PUBLICATIONS HONOR HERBERT HOOVER 





The vice-president of the United States, Richard Nixon, presented the Silver 
Quill award of the National Business Publications to Former President Herbert 
Hoover, at the recent State of the Nation dinner in Washington. This highest 
tribute of the business press is awarded for distinguished services to business and 
the American system of economy, Seen, left to right, are Robert E. Harper, NBP 
president; Nixon, Hoover, and Harvey Conover, NBP board chairman and master 


of ceremonies at the dinner. 


NATIONAL BUSINESS PUBLICA- 
TIONS, INC., trade organization of 
the business press, honored former 
President Herbert Hoover at its 
annual Silver Quill Award Dinner 
at the Hotel Statler in Washington, 
D. C., January 29. 

The Silver Quill Award is made 
each year to the person who has 
best epitomized the American way of 
doing business. Harvey Conover, 
NBP board chairman and president 
of Conover-Mast Publications, Inc., 
explained in his remarks as master 
of ceremonies: 

“The Silver Quill of NBP, like the 
organization that awards it, is 
synonymous with consecrated serv 
ice to business and industry and to 
the government that guarantees our 
freedom of enterprise.” 


Last year’s winner, Vice-President 
Richard Nixon, presented the award 
to Hoover. 

Among the nearly 1,000 persons 
attending the dinner were cabinet 
members, foreign ambassadors, other 
government leaders, and business 
men. A question-and-answer period 
followed the dinner, in which cabinet 
members and business leaders gave 
three-minute answers to economic 
questions concerning their particular 
field. 

W. R. C. Smith Publishing Co., 
which publishes SouTHERN BUILDING 
Suppiies and six other business 
magazines, is a member of National 
Business Publications, Inc. The 
Smith company’s chairman of the 
board, W. J. Rooke, is vice-chairman 
of National Business Publications. 





Torrence, Schaub, Creden 
Head NRLDA Show Groups 


Three key chairmen to stage the 
second annual Building Products 
Exposition being sponsored in Cleve- 
land, Ohio, October 11-16, by the 
National Retail Lumber Dealers 
Association, have been appointed by 
Watson Malone III, NRLDA presi- 
dent. 

Phil Creden, public relations di- 
rector of the Edward Hines Lumber 
Co., Chicago, will serve as general 
chairman of the Exposition Com- 
mittee. R. A. Schaub, Northern In- 
diana Lumber and Coal Co., Whiting, 
Ind., is chairman of the Exposition 
Finance Committee. Findley Tor- 
rence, secretary of the Ohio Associa- 
tion of Retail Lumber Dealers, will 


be chairman of the Exposition Pro- 
gram Committee. 

Martin C. Dwyer, of Cleveland, 
Ohio, has been appointed exposition 
director for NRLDA, according to 
President Malone. He will direct ar- 
rangements for the October exposi- 
tion in Cleveland. For the past seven 
years Dwyer has served as manager 
of the Cleveland Convention and 
Trade Show Bureau, Inc., which has 
staged numerous national, regional, 
and state trade expositions. He for- 
merly edited a publication for the 
General Electric Co. He is a graduate 
of John Carroll University 

Malone announced that the Hotel 
Cleveland will be official NRLDA 
headquarters, at which the annual 
meeting of the association’s Board 
of Directors will be held before the 
exposition. 
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Sah Si ti: 


Sky's the 
limit... with 


fastest rising star in the paint business! 


All across America the story is the same — Shingle n' Shake 
Paint sales are sky-rocketing! Day after day the use of 
Shingle n’' Shake on mass housing developments, indi- 
vidual homes, commercial buildings and institutions climbs 
rapidly. Dealers are finding there's just no limit to the extra 
profit possibilities with this sensational Lowe Brothers finish 


for rough exterior surfaces. 


ASBESTOS SHINGLES? You bet—Shingle n’ Shake is 
the ideal finish for them. Great sales potential right 
there, but that's only part of the story! 


. Actually Shingle n’ Shake Paint provides the perfect 
answer to the special needs of a gigantic untapped exterior 
paint market —a market that grows even bigger every day 
Don't let it pass you by. Hitch on to this fast rising star and 
cash in on its red hot sales appeal during the coming paint 
ing season, Sky's the limit! Write today! 


THE LOWE BROTHERS COMPANY e¢ DAYTON, OHIO 
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Want EXTRA paint PROFITS ? = <a 





These ‘‘S n’ S"’ features 
mean $ and §$ to you! 


$ Shingle n’ Shake is perfect for as- 
bestos shingles and for many other 
, rough exterior surfaces such as wood 
en's shingles, shakes, rough-sawed siding, 
brick, cement, and stucco. 


‘ a $ Alkyd reinforced —long wearing 

: a” 

ehh Digs ti $ Fine range of popular colors in 
MMLERS Ati) keeping with modern trends, 


fii 
iil Hifi uk $ Brushes or rolls on smooth n' easy. 
Ati] $ Dries quickly. 


in 


Lowe Brothers 


PAINTS - VARNISHES 


$ Excellent hiding—one coat covers. 
$$$ Backed by a great program of 
effective advertising and merchandis 
ing support. Ask your Lowe Brothers 
representative for information! 


ont age, 
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Smooth surfaced cedar 
shingles, factory-stained 
in 12 beautiful Shaker 
town colors, New im 
sroved stains add dura- 
Bitity. Ideal for remodel- 
ling, new Construction. 








SIDEWALL SHAKES 
Famous Shakertowns, 
factory-stained and ap- 
plied in double courses 
to create shadow lines. 
Available in Shakertown 
GLUMAC Units — save 
70% on application costs. 





—_ 





J 





COLORED NAILS 
Included in Shakertown 
Sidewall and GLUMAC 
cartons, colored to match 
the shingle stain, Save 
time produce a better 
finished job. No addi- 
tional cost 


A isioina CORNERS 












Eliminate fitting of shin- 
gle corners. Striated sur- 
face matches grooved 
shakes. Available in all 
Shakertown colors, or 
unpainted. Drilled nail 
holes. Galvanealled steel 





—— 





IF YOU are not now selling these recognized Sales-makers, call your nearby 


Shakertown Distributor today. Consult the Yellow Pages . . 
Perma Prodacts Co:, 20310 Kinsman Road, Cleveland 22, Ohio. 


. or write The 


28 
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Orangeburg Dealers! Send for the 


ORANGEBURG 
MOTION PICTURE 
"Dive Dream Come True 


COLOR AND SOUND=-16 MM 











dlethds - we ee 


shai F SEND THE COUPON 
The film IS especially Fascinating entertainment is a good way to describe 


this 18 minute motion picture which shows the ap- 

. plications and advantages of Orangeburg Pipe and 
suited to show at the Fittings. Send for this interesting story in sound, 
color and motion — it makes a valuable contribution 

for you to use at important meetings which always 


meetings of plumbers, take place in the early days of the New Year. We 


will give you prompt service, 





ORANGEBURG MANUFACTURING CO., INC. 


approval authorities, a 
builders, sanitary engi- 
neers, architects, county 
agents, trade schools, 
dealer groups, etc. 


ORANGEBURG MANUFACTURING CO., INC. 
Dept. SB-35, Orangeburg, N. Y. 






Please loan us — no charge — your new film, “Pipe Dream 
Come True’. State desired showing date 












1st Choice 2nd Choice 









Name 





VATA fot 4 * 
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PRICED TO SE 


Don’t give your business to 
competition. When a cus- 
tomer wants a screen door 
grille for less .. . don't say, 
"No such thing available,”’ 
and send him to competi- 
tion. Be sure you have a 
grille to sell for less... 
and grilles in all other price 


ranges, too! 


Now — National Guard — 
offers you one-source supply 
for all these grilles, Grilles 
for the low-income market! 
Grilles for the mass middle 
income market (including an 
exciting new grille for that 
growing segment which will 


_ spend a little more for home 


30 


improvement)! A selection 
of adjustable grilles for the 
upper income markets .. . 
plus custom grilles on spe- 
cial order! 


Yes— when it comes to 
screen door grilles—you can 
control the market with the 
National Guard complete 
line — a grille priced for 


every income! 





NATIONAL GUARD 


























Three beautiful styles! White 
enameled steel. Produced 
from 4%” x WY" hot rolled 
steel! Attractive stamped fig- 
urines. Adjustable width 24” 
to 32". Height 60”. Individ- 


ual cartons. 


*® HANDLED BY LEADING JOBBERS 


The anodized aluminum grille 
that sold like hotcakes in 
1954! Now available in two 
popular designs. 4%" x 4". 
Adjustable from 24” to 32”; 
60° high. Ready assembled in 


single cartons. 


MARCH, 1955 . . . Tell our advertisers you saw it in SOUTHERN BUILDING SUPPLIES 

















ALL MARKETS: 
COMPLETE LINE! 


ADJUSTABLE, READY TO 
INSTALL, SELECTION OF 
GRACEFUL NEW STYLES! 



























1h 
‘ \ 
L \\ 


SN 
pS 


Wie 























Half-length grille in black 








enameled steel, aluminum fin- The Sea Gull, The Mallard, 
The Bucking Broncho, The , 
ished steel or anodized alum- Colonial Dame, The Sail tnd po oye 
° Produced of %&” x 14" Boat, Boy and Dog. The ALUMINUM AV 95 
num. oduced of 44 /2 Ninety. Ready assembled, IN $2.25 and $6. 
material and riveted at inter- adjustable width 24” to 32”. STYLES. Keeps its satin 
Height 60”. 3/16” x 1/2” finish. Withstands de- 
sections. Packed 1 doz. per steel with cast aluminum terioration! Requires no 
figurines. White enameled upkeep. 
carton. finish. 
“lO « ia og FF FF FF EF Se Ge SG hUhUmGhUDGLhUDG. UG UGG UG UG 
‘a —_~ OO @ National Guard Products, |r 540 Jackson Ave., Memphis, Tenn, = 
aN i { )Please rush full information on National Guard Screen Door Grilles. s 
° ° Also please rush descriptive literature on { ) Aluminum Mouldings 
a ) Asbestos Siding T Weatherstripping ( }) Window Guards 
Hy | HURRY! CONTACT 
| your sopser on = 1" : 
write us pinects © *°°*"*S —— - 
& CITY STATE ' 
ison fF 8 8 8 Fe eS FF Ge GG UG UDG UGG 
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the henirs ine wales SOE. all 
out of L-O-F Window Glass, with the ordinary hand glass 
cutter used by retailers, What better proof of how easy it is 
to cut L:O-F Window Glass into big or little pieces, angled 


or curved pieces? 


L-O-F prec Glass cuts easier ome - is Ea ype 

aul Never" in structure You'll ave fewer bad oy lode LIBBEY-OWENS-FORD 
te, fit! t L-O-F Distributor— 

he's feted onder “Glass* in the yellow pages of atl books. GLASS COMPANY 


Ask specifically for L'O-F “easy-to-cut" Window Glass! 
TOLEDO 3, OHIO 
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COMPLETE 
STOCKS 





Green Boy @ 











Milwaukee @ 





@ Grand Rapids 






Detron @ 








ei 
; Gout Sone : Columbus 






Decatur @ 


* Cincinnati 





indianapolis - 


FINEST 
PLYWOODS 












TEXAS LUMBER 
DEALERS’ CONVENTION 


Will Rogers Coliseum 
Fort Worth, Texas 


GREATER __ Anil 3-45 Booth 84 
---rely on KOCHTON PLYWOOD 


for all your plywood needs in 
large or small quantities 





tee), fe) ) 4 





We can ship immediately from any one of our 14 conveniently located Complete Stocks of HARDWOOD PLYWOODS; FIR PLY- 
KOCHTON warehouses. Also, our huge purchasing power enables us WOODS; ALL SPECIES OF DOORS IN HOLLOW AND 
to buy at the lowest market price; in turn we pass these savings on to D CORE; CUPBOARD DOORSTOCK; HARDBOARDS, 
you in lower prices. We can supply what you need, when you need TEMPERED AND UNTEMPERED; PERFORATED HARD. 
it and still save you money. Remember that KOCHTON products are BOARE NEVAMAR PLASTIC LAMINATES: RECLUING 


“as near as your telephone”! rOCK; PLY-VENEER; HOMASOTE PRODUCTS 


write immediately to be included on our mailing list. 


Specializing in direct 






mill shipments by WAREHOUSES @ Fort Worth, Texas 
L Cc L. or Cc L Vinewood 2878 
ie #4 Tr @ Indiana s, Indiana @ South Bend, Indiana 

Melr 6-3485 Pnone 7-7715 

@ Minnea s, Minnesota@® Los Angeles, California 
Granville 2444 Raymond 3-365) 

@ Milwaukee, Wisconsin @ Columbus, Ohio 
Orchard 2-6730 Klondike 3507 

@ Detroit, Michigan @ Saginaw, Michigan 
Tyler 8-2000 Phone 3-5493 

@ Decat nois @ Grand Rapids, Michigan 
Phone 97 41 Glendale 6-5466 

@ Cine sti, Ohio @ Green Bay, Wisconsin 
Capital 1259 Hemlock 2-4879 


PLYWOOD avo VENEER Co INC. GENERAL OFFICES & WAREHOUSE 


Phone Taylor 9-0800, 509 W. Roosevelt Road, Chicago 7, lilinois 
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Two typical homes in charming Charlesmead, Lake Avenue and Charles Street in Baltimore, Maryland. When 
completed there will be 30 of these fine residences erected on acreage wisely planned to retain a maximum of 


its natural beauty 
Architect—Donald B. Ratcliffe 


COMPLETE WINDOW UNITS 


equipped with MONARCH METALANE”® WEATHERSTRIP 


‘In a project such as Charlesmead, with houses in 
the $40,000 to $45,000 class, the window units are of 
prime importance. 


“Although they come ready-to-install, it is even more 
important that Morgan units are equipped with Mon- 
arch’s top quality weatherstrip. Both these factors cut 
costs and add greatly to owner satisfaction. They look 
well, they work well, and the weatherstripping is perfect! 
I cannot recommend these units too highly.” 


Builders, Dealers, and Jobbers, working together on 
uncounted projects, have learned that Complete Window 
Units offer many benefits and no disadvantages. They 
eliminate on-site assembly, prevent waste of materials, 
reduce dealer handling costs and inventory investment, 
and give the owner more for his money 


Ask Your Sash and Door Jobber For Complete Details 


Published in the interest of better and 
more ecanomical building construction 


® 


METAL WEATHERSTRIP CORPORATION 
6343 ETZEL AVE. © 5ST. LOUIS 14, MO. 


7 
wt 


| MR. THOMAS 





SCHWEIZER 


N Au 





MR. J. F. SYMINGTON, JR 


President of the Baltimore County 

Supply ¢ wings Mills, Mary 
land, the dealer furnishing Cover 

Seal windows for Charlesmead. He 
1s the dealer 

encourage the use 

cision made and properly weat 

tripped. They are an esser 
factor in quality ¢ truct 


save money for everyone 


MR. T. |. CORDDRY 


Vice. Pre 


age 


ea 
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The Nationally Advertised 
Awnings that 

Revolutionized 
the Permanent 
Awning 
Business ‘7 


Aluminum-Ventilated-Pre-Packaged-Ready 
to Install at LOWEST PRICES EVER OFFERED! 


America’s most experienced 













Vew vy ¢ t-& ree ee 





ae O8 A MIUND o> 
*" Guaranteed by 
Good Housekeeping 
cm rs 


° wd 














| ° 
The Industry’s Permanent Awning Manufacturer 
; H National Ventilated Awning Company (Dun and 
Biggest Nation- Bradstreet A + Al) pioneered the permanent awn- 
ici ing. Behind Navaco’s new pre-packaged, ready-to- 
al Advertising install line is more than 20 years of manufacturing 
Program! experience producing America’s finest permanent 

awnings. 


You get the biggest national ° bd i 

advertising program in the in- A bi Q, complete line oS 

dustry . . keyed to reach your . 

prime prospects at the height of When you sell Navaco Awnings and Doorhoods 

selling season! Advertised in 56 : : . 

setae i mama No ht you sell a complete line of awnings, doorhoods, 
patio covers .... many styles in hundreds of sizes. 

You'll be able to fill all your customer's needs 

perfectly! 


Complete Promotion Package 
Plus Liberal Advertising 
Allowance ! 








You get newspaper mats, radio and TV commer- 
cials, permanent floor displays, product folders, 
full color counter cards, everything you need to 
do an outstanding selling job! 

ay (SEE OTHER SIDE) ————— > 


1 


YOU MAKE 
35% PROFIT! Nation st, VENTILATED AWNING COMPA. 


601 Hall Street 
Dallas, Texas 


Be Navaco Dealer For Your Area! 


Get the full Navaco story on quick I want to find out fr in get in on the big profits to be 
delivery, quick sales and big profits. made with NAVACO A ind Doorhoods, Please rush me 
full facts about a NA CO tlership in my community 
MAIL THIS NAME 
COUPON a 
CITY TATE 


TODAY! 











rojo 


‘vant’ AWNINGS 
' ily VEREGS 


} “ti 
for average size windows 


NAVACO 


AAwn 









NOW! NAVAC 

















oe ee i i 


C ings 






Look at these big savings! 


A style for every home and every window : F 
Shield the sun—shed rain—keep 


rooms up tol2 cooler in summer 


Here is America’s best awning buy! NAVACO 
Awnings are made of lifetime aluminum with 
tough baked-on enamel finish, can’t rip, sag 
or rot, will give years of service with no 


year ly upkeep 





The product of years of manufacturing expe- 
NAVACO Concave Awnings for NAVACO Convex Awnings for Reg rience ... graceful NAVACO Awnings are 
Double Sash Windows ular and Picture Windows. guaranteed best quality by our reputation a 
' 
Average Size, ONLY $e 7’ Wide Size, ONLY $4725 leaders in the field, 


Easy to install. Do it yourself or your dealer 
will provide this service, 





See your NAVACO Dealer or send coupon today 


This Ad 
Appears in 





NAVACO Convex Awnings for Case oe NAVACO Concave Awnings for Reg G O O d H O u S e k e e p i nN Lg 
ve 


ment and Double Sash Windows ular and Picture Windows 


Average Size, ONLY $BBe5 Bt Wide Size, ONLY $4 7+*5 Ma LazZ ine 


Hundreds of sizes available, also Doorhoods and Patio Covers  Yoex mms om 











Your Best Salesman...the Masonite Man 


When you sell Masonite 
Presdwood” you sell the 
hardboard that dealers profit 


by most. Here’s why: 





Famous name. Made that way by more than a 
quarter-century of consistent advertising and pro 
motion to your customers. They know the board 
with the Masonite man, want it and ask for it 


Easier selling. More sales helps, more literature, 
more point-of-sale material than any other hard 
board source. 


Fine quality. Made by the oldest, most experi 
enced hardboard manufacturer, Presdwood is 
quality checked all the way. 


Sell This Man—He 


Complete line. With 44 types and thicknesses, 
Presdwood offers your customers the answer to 
their every panel need 

Sales starters. very Masonite salesman spends 
a large part of his time calling on architects and 
builders and other trade factors, developing in 


terest in Presdwood, steering sales your way 


Traffic builder. Presdwood stimulates sales for 
lumber, paint rdware and other items. Builds 
traffic from a pes of buyers. 

Logical “leader.” Add it all up and you can see 
why the famous Masonite trade mark is truly the 
man who makes the difference in your selling 
program. Masonite Corporation, Dept, SBS-3, 
Box 777, Chicago 90, illinois. 


Makes the Difference 


MASONITE PRE a DWOOD 


PANEL PRODUCTS OF 
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A b ee 
rand-new do-it-yourself” idea 







NOW 


you can adc ew design 


{ exciung © 
| wood paneling 





to the beauty of rea 









will! Real wood |= Theres” whe 
yin beauty and from 









con + 
ail Weklw “l —epqoererere - oooorr” 
omamg woe mY | United rete? Plywood Corp . 
| radii + pattern Deets, OFF 415, Pleerert Yor 
ied 
oaronationt 
gniaat } nore 
| padewss 
\ wore 
\ 
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that helps you sell more Plywood! 


Here are the details — find out how you can 
get in on this big Weldwood promotion 


Read this consumer ad—note how it sells the idea of new Plysculpture* 


designs for hardwood plywood and Novoply' panels his L-color aul will 





be seen by 6,120,000 readers, thousands of them in your trading area, 


Don’t miss this chance to tie in with two of the biggest names in the 





do-it-yourself. field-— Weldwood plywood and Kasi-Bild* Patterns. 


Because of this ad and because this idea will receive important publicity 
in newspapers and national magazines, you have the opportunity to identify 


vourself as the ply wood “idea man” in your community. You can demon- 





strate these new Plysculpture designs in adult education craft courses. with 
decorators. with builders as a new trafhe-builder for their model homes 


you can cash in on it in a hundred ways! 


C4 Send the coupon now for free Plyscuplture brochure. Get all the infor- 


7 mation... then vou ll see why we're excited about its possibilities for 


increasing ply wood sales! 


1M. Key, ha Hild Pattern Co 


Be the first Plysculpture dealer in your area— 
send coupon today! 


4 ca ‘  desletaiaietetabatatatetatatelatatetataletatetetetatedataatatetetatatetetetatatatatedten lalaslealeteleterleteteee 
\ Wetdwoed | United States Plywood Corporation 


® Pattern Dept., Pleasantville, N. Y. 
Weldwood 





' ' 

' ' 

' ' 

' ' 

‘ ' 

: 4 ' 

7 ' i 
: ; I'd like more details on | ipture patterns Rush free brochure ; 

id BEAUTIFUL REAL WOOD PANELING H by return mail ons.5.88 
EF A product of 4 ; 
i UNITED STATES PLYWOOD CORPORATION ’ ' 
4 } NAME ! 
% World's Largest Plywood Organization ' ' 
z Weldwood Building, 55 West 44th Street, ' i 
: New York 36, N.Y, ; ADORESS 
; i ' 
4 i ciTy STATE ' 
@ ' ‘ 
: i 
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Added features—extra profit... 


Savings in installation time helped ‘‘sell” 
Lupton Steel Casements for this multi 
house deve lopme nt. Re ady to-install 
Lupton Windows can be handled easily 
by one man save time reduce costs, 
fit into tight budgets to give builders the 


extra sales-benefits of metal windows. 


Along with fast installation, consider these 


other features 


Lupton Metal Windows are pre-tested and 
rigidly inspected before leaving the plant. 
Backed by over 40 years experience in 
de signing and manufacturing, Lupton 


Metal Windows have long service built in 


LUPTON 


REG. U.S. PAT. OFF, 


And, Lupton offers you a one-source serv- 
ice. Regardless of the inquiry you get there 
is a Lupton Window, in Steel or Alumi- 
num, to meet it. National advertising to 
all major markets helps build sales. Color- 
ful literature and posters help tell your 
sales story. You're not alone when you sell 
Lupton . . . there’s a sound, continuous 
merchandising program at work all the 
time, That's part of the profitable Lupton 
story—get more details from your nearest 
distributor, or write direct 


MICHAEL FLYNN MANUFACTURING COMPANY 
100 East Godfrey Avenue, Philadelphia 24, Pa. 


Member of the Steel Window Institute and Aluminum 
Window Manufacturers Assoctation 


See Facing Page for 
List of Distributors 


METAL WINDOWS 
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Pottsgrove Manor, Pottstown, 
Pa. One of many projects built 
by F. A. Collins, Inc., of Bala 
Cynwyd, Pa. using Lupton Metal 
Windows, with Steel Casings. 

















Lupton Casement 
Steel or Aluminum 


ee 
Lu 


{ 


Lupton Aluminum 
Double-Hung Window 




















NEW SALES HELPS 
FOR 
LUPTON DEALERS 


Ask your distributor for 
these NEW Lupton sales 
helps 


NEW POSTERS 
Big colorful 
eyecatching. 28 inches 
by 38 inches. Printed 
in 11 colors and lac 


quered 
NEW ENVELOPI 
STUFFERS 


One features Lupton 
Aluminum Double 
Hung Windows 

One features Lupton 
Casement Windows 


Make your sales easier 


with these colorful mer 
chandising aids they'll 
help make customers out 


of prospects. 


J 








J 





—, 
——} 
= 


| bs 


Lupton Aluminum 
Awning Window 


Sales Offices and Sales Representatives 
MICHAEL FLYNN MANUFACTURING COMPANY 


MAIN OFFICE AND PLANT 
700 East Godfrey Avenue 
Philadelphia 24, Pa 


LOS ANGELES 
672 S. Lafayette Park Place 
Los Angeles 57, Cal. 
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Partial List of Southern 
LUPTON Distributors 


ALABAMA 


Birmingham 1: Virginia Steel Co., Inc. 
P. O. Box 1152, 1007 37th Place North 


DELAWARE 


Wilmington: Hance Hardware Co. 
#4 Stone Hill Rd.—Augustine Cutoff 


DISTRICT OF COLUMBIA 


Washington 11: 
Cushwa Brick & Building Supply Co. 
137 Ingraham St. N.E. 


FLORIDA 


Gainesville: Stringfellow Supply Co. 
P. O. Box 152, 536 S. W. Second Ave. 


Jacksonville: George C. Griffin Co. 
P. O. Box 5151, 1038 Kings Ave. 


St. Petersburg: Metal Building Products, Inc. 
P. O. Box 1559, 2700 22nd St. North 


GEORGIA 


Atlanta 1; Henry Taylor & Son 
P. O. Box 1328, 1058 Amsterdam Ave. N.E. 


KANSAS 


Kansas City 10: Lusco Brick & Stone Co. 
1136 Southwest Blvd. 


Wichita 1: Lusco Brick & Stone Co. 
P. O. Box 1481, 342 N. Waco St. 


KENTUCKY 


Covington: Tate Builders Supply Co., Inc. 
P. O. Box 27—Rouse Sta., 19th & Russell Sts. 


Erlanger: Tate Builders Supply Co., Inc. 
47 Dixie Highway 


Louisville: John W. Bishop 
319 W. Jefferson St. 


LOUISIANA 


Alexandria: F, A. Flynn, Building Specialties 
P. O. Box 372, 140 Wheelock Ave. 


New Orleans 19: Favrot and Pierson 
3511 Toulouse St. 


NEW YORK 
51 East 42nd Street 
New York 17, N.Y 


CINCINNATI 

De Sales Building 
1620 Madison Rood 
Cincinnati 6, Ohio 


STOCKTON (Warehouse) 
1441 Fremont Street 
Stockton, Cal. 


KANSAS CITY 
(Herb W. George) 
9209 Cherry St 
Kansas City 5, Mo. 


Shreveport: American Metal Window Co. 
P. O. Box 819, 112 Caddo St. 


MARYLAND 


Baltimore 3: Maryland Steel Products Co. 
P.O. Box 1997, Bush & Ridgely Sts. 


NORTH CAROLINA 


Charlotte: R. J. Lock Steel Products Corp. 
P. O. Box 1763, 1200 W. Moorehead St. 


SOUTH CAROLINA 


Columbia: Kline lron & Metal Co. 
P. O. Box 1013, 1225 Huger St. 


TENNESSEE 


Chattanooga: Hale & Wallace, Inc. 
P. ©. Box 426, 1077 Duncan Ave. 


Knoxville: Dealers Warehouse Corp. 
1372 North 6th Ave. 


Nashville: McMurray Structural Steel Co, 


1504 Demonbreun St. 


TEXAS 


Dallas: American Metal Window Co, 
P. O. Box 10173, 1205 Levee St. 


El Paso: Electrical & Mechanical Supply Co. 
P. O. Box 3247, Sta. A, 708-716 N. Piedras St. 


Houston: Jim Lunsford Company 
1525 N. Post Oak Road 


VIRGINIA 


Bristol: Central Warehouse Corp. 
P. O. Box 85, 512 Scott St. 


Richmond 21: Virginia Steel Co., Inc. 
Mailing—Stewart Station Post Office 
Office--3122 W. Cary St. 


WEST VIRGINIA 


Charleston 28: Fireproof Products Co, 
P. O, Box 2311, Suite 422-Professional Bidg. 


Martinsburg: Richard R. Feller Co, 
P. O. Box 543, 900 Baltimore St. 


LUPTON 


METAL 


U.S. PAT. OFF 


WINDOWS 
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“SHOW-HOUSE” solects Paine WEA doo 


SATURDAY EVENING POST 


{or full color Apron Wt LIVING FOR YOUNG HOMEMAKERS 


HOUSE BEAUTIFUL’S MAINTENANCE 
and BUILDING MANUAL 














5,418,613 magazine subscribers . . . over 10,000,000 
readers . . . will see Rezo doors featured and 
recommended by one of America’s top authorities 
on home planning. 


Here’s another “first” for Paine — Rezo doors 
selected and specified all through the SHOW- 


HOUSE model home. Dramatically presented 





in full color close-ups in three of the nation’s 
leading magazines . . . to pre-sell your 
customers on Rezo’s distinctive beauty 

and unrivalled quality. 

You can’t offer your customers a better door 
than Rezo — America’s finest hollow core 
flush door, Proven by nearly 7,000,000 


installations — backed by over a century of 





millwork craftsmanship. 








Paine Rezo Doors are 
light weight — easy to 
hang. Beautifully hand. 
matched hardwood face 
panels, Air-vented grid 
core, for year ‘round 
dimensional stability in 


For full details, see your jobber or write: 


AINE 


LUMBER COMPANY, LTD. 


ESTABLISHED 1853 *¢ OSHKOSH, WIS. 





any climate, assures a 
lifetime of trouble-free 
service. 
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How fo boost sales of LDIN 


TENSION SCREENS 


6 Housewives are the biggest 
boosters of tension screens! 

But running a close second are 
home handymen and maintenance 
men for large apartments and in- 
stitutions. Dealer after dealer re 
ports that “‘women customers like 
tension screens because they can 
be unfastened easily for exterior 
washing or easy out-of-season stor 
ing.”” Their easy installation ap 
peals most to men 

A brief ride around any town 
reveals the great potential market 
for screens, for replacements alone 

Charles R. Williams and Tom A 
Little, co-owners of the Williams 
Little Hardware Company in Con 
cord, North Carolina, provide proof 
of what can be accomplished with 
little effort. They both determined 
that tension screens could give 
their sales volume a good boost, 
just when it was sagging. Concord 
is typical of many towns in the 
15,000 to 25,000 population group 
where no firm is really promoting 
screen sales 

In six months of promotion, this 
firm sold hundreds of tension 
screens, The two owners featured 
the screens in their display win 
dows, which face a heavily-trav 
eled four-lane street. They ham 
mered away with newspaper ads; 
sent out direct-mail pieces; placed 
screen-ad stickers on all paint cans 
sold. During the peak season, the 
firm now stocks up to 400 screens 
in order to fill orders immediately 

Tension screens are not products 
that sell easily from the stock room 


No warp, no corrosion, no up- 
keep — and virtually no storage 
space. These are the selling 
points that housewives praise 
when tension screens are installed 
in their homes. Here a housewife 
actually tries cleaning a window 
as a salesman shows her how 
quickly a tension sereen is re- 
moved for such tasks. 
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hundred screen units and occasion 
ally up to 1,000 screens! 


customers must see them, fe 
them, and be convinced that th 


tension really is secure enough 1 Often the personnel in charge 
offer protection from both burgla if maintenance of institutions ol 
and insects. If there is a conv: apartments have never had a 
tional window in the office or d eally good look at tension screens 
play room, a tension screen should This is where a demonstrator 
be installed so that the custor creen unit comes in 
can see that the yard owner be Since the largest screen sale 
lieves in the wearability of the isually are made outside the store 
product i demonstrator should be available 
Make it easy for the custome for use by outside salesmen, This 


see how easily these screen the only way to convince main 


installed, to test the hardwars tenance personnel of the low up 


each screen keep for hospitals, schools, and 
Go after apartment-house buildings 

ers! Paul B. Holmes and Compa such demonstrator units, carried 

Tension-tite distributor in tl to houses in need of repair, are a 

Washington, D. C., area, re} ood way to make sales when busi 

frequent sales to dealers fo ness is slow on the sales floor. One 

tiple-dwelling buildings. These outside salesman even carried a 


(See TENSION SCREENS page 98) 


der frequently run to. seve 





i 
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SAVES 5% PER HOUSE 


with new plywood floor system 


© The use of one-inch plywood as 
a combination sub-floor and under- 
layment is permitting Kenneth 
Larsen, a Seattle homebuilder, to 
save five per cent on building costs, 
excluding land. He passes this sav- 
ing on to his buyers at a rate of 
about three per cent on the total 
cost of his houses, which range in 
price from $15,000 to $25,000. 

In a $15,000 home, for example, 
Larsen estimates that his total sav- 
ings are about $750 

Development of this system, 
which Larsen has been using the 
last few months, goes back to 1950 
when the testing laboratory of the 
Douglas Fir Plywood Association 
in Tacoma started research and 
tests of the system, Subsequent re- 
ports have helped secure approval 


of the Federal Housing Admini: 
tration in Washington. 

Basically, the system consists of 
heavy girders spaced at four feet, 
covered with thick plywood. Lar 
sen uses 5/16” hardwood finish 
flooring over the plywood, elimi 


nating underlayment. “Shrinkage 
is cut to an absolute minimum,” he 


declared, “because the walls sit 
directly on the concrete founda 
tions on a 1%” plate. This reduc 


tion in shrinkage of the floor has 
a consequently favorable effect in 
limiting shrinkage throughout the 
entire house.” 

Larsen estimates that three 
workmen on a house with 1,460 
square feet can install the floor 
framing and lay the plywood floor 
in one morning. 

He starts his floor construction 
with a leveled foundation form in 
a 24’ by 44’ rectangle, with a 2-by-4 
set in between notches left in the 
foundation for floor beams. This 
2-by-4 remains in position and is 
used as a nailing piece for the 
plywood sub-floor. 

Two continuous footings are 
poured along the 44’ length inside 
the perimeter of the foundation. 
The dirt floor of the crawl space 
is covered with a skim coat of 
concrete. 

The 4-by-6 posts that support 
the floor framing girders are set 
crosswise of the girders in the two 
center footings. At four-foot in- 
tervals, 4-by-6 beams are laid per- 
pendicular to the lengthwise gird- 
ers, butting against girders at the 
post and resting in notches left in 
the foundation. Then the one-inch 
plywood sub-floor is placed on the 
framing with ail edges supported. 

These savings in floor costs also 
go on down the line. Plumbing and 
heating sub-contractors report sav- 
ings of $30 or more on their work 
because the sub-flooring can be 
lifted to permit quick entry to the 
crawl space, permitting installa- 
tion of large, pre-assembled pieces 


Girders run the length of the Larsen plywooded house, two lines being 


used in the 24’ width, as seen below. At 4 


intervals along the 44’ length 


of the house, a 4” by 6” by 8’ girder is set on top of the posts, These 8’ 

spans are then halved with 4’ 2-by-4’s, secured by Teco timber connectors. 

Larsen’s modular houses eliminate all possible cutting, except one cut. 

It is through the center of the plywood panel at the end of a course, as 
seen in photo at top left. 
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DISPLAY and AD TIE-IN 


yields more profitable sales 


© When the old Robi: imber Company moved into new 
quarters, its Little Roc! insas, Customers saw the adver 
tisements they read imer magazines “‘come to life” in 
the store 

J.C. Robinson and hi Jim had planned it that way 

The two-section build vith a glass front on one street runs 
through the block. All é kept under sheds. The entire 
plant features well-knovw inds of building materials in use 
and often displayed as the e shown in advertisements. This 
helps the customer to e them immediately 

Consider window f the displays that attracts much 
attention—-particularly { omen-—is a window that can be 
lifted out for easy was! Customers are urged to try it them 
selves—and they do! And le eeing what a convenience it is 
they frequently buy the vindows for new homes or even to 

(See TU DISPLAYS page 94) 


Phone 
The Robinson Lumber Company in Little Rock, 


Ark., not only features displays that are played up EMODEL on 2-2263 


to tie in with its own and manufacturers’ advertis- 

ing but also tries to make these displays appear 

similar to the ads. Housewives are invited to take LBR. 
out the window above to see how easy it is to clean. BIN N co 
Below, a sales desk, made in the millwork shop, . 


speeds closing of sales. The clever, compact ad at 2615 West 12th St 
*% A Convenient Payment Plan % 





right says a lot, is often used as signature in 


bigger ads. 


"* ee * 

“ . 

heen * 
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© Portable floor displays that show 
samples of materials, specialty 
merchandise, and literature have 
been designed and put into serv 
ice in the modern store of the Cal 
casieu Lumber Company in Aus 
tin, Texas. They are simply made 
of perforated hardboard, wood 
boards, solid steel rods, bolts, and 


SCTeWS 


Sell ‘Em Asbestos 
‘Shorts’ Profitably 


As home-owners begin thinking of 
getting out into their gardens, building 
supply dealers can bring them into 
their stores by advertising and pro- 
moting “shorts” of corrugated asbestos 
to border their walks and flower gar- 
dens. Builders Service and Supply 
Company in MeComb, Mississippi, sold 
the pieces seen in this picture at a nice 
profit to a local funeral home. As- 
bestos manufacturers furnish these 
strips in multiples of 6” length and 
full 42” panel width, Their sale brings 
new customers into building supply 


stores, 
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Portable Floor Displays at Calcasieu’s Are Novel, Versatile 


The steel rods are bent into 
cradling racks somewhat in the 
shape of a clown’s cap, as the 
photo reveals. The _ perforated 
sheets of hardboard are seven feet 
long and four feet high. They are 
screwed to the wood boards that 
serve as shelves for displayed 
items 

Other items are held to the hard- 








board sheets with aluminum hook 
fastened to the 
steel rod forms with bolt: 

These display fixtures can easily 


The sheets are 


be moved about the store and into 
window or warehousing areas, a 
needed in seasonal promotion; 
They invite browsing and buying 
general 


according to L. E. Palmer 


manager for Calcasieu 
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duce safety hazards, 
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Gypsum group 


Seiler 


& To slash dealer unloading cost 


speed up delivery service, and re 
the Gypsum 
Association’s materials - handling 
committee has just launched a 
triple-target campaign 

The campaign for these three 
objectives is being directed at both 
the building material dealers and 
the railroads, according to the 
group’s general manager, Lloyd H 
Yeager. The association will work 


closely with the National Retail 


Lumber Dealers Association on 


certain phases of the economy and 
efficiency program 


With the United States Gypsum 
Company setting the pace, the gyp 
sum industry has pioneered the 
system of unit loading in the build 
ing industry. This scientific system 
permits dealers to unload cars and 


Dunnage and other debris should 
be removed from cars after un- 
loading. It is hazardous to train 
crews and others along tracks 
when left as seen below. When 
ears are returned clean like that 
at lower right, the cost-savings 
of unitized handling are fully 
realized. 

Chart at right shews details of 


design and use of “easy entry” 
plates. They permit an average- 
capacity fork truck to unload, by 
increments, five-foot piles of 
gypsum board, as the photo on 
our cover this month demon- 


strates. 


aims three ways at 


MATERIALS HANDLING 


trucks of gypsum board and try plates in mechanical un 
more quickly and economica ading. These plates are inserted 
with fork-lift trucks and witl between any units on a pile and 


ermit the forks of the unloader to 
between the plates without 


f } f 


minimum of loss of material 


dunnage lice 
The association's materials-} maging the boards 

dling committee will advise dea Their use makes it possible for 
further on the most efficient equ average-capacity lift truck to 
ment and methods to reduce t inload, by increments, a stack ol 
and expense of unloading the ird five feet high, and thi 
terial that continues in short harply reduces dunnage disposal 
upply due to the great trend Ihe plates are produced from 10 
dry-wall construction in ott i1uge sheet steel and have 4-inch 
type of building a well langes bent to a 91-degree angle 
houses. For example, the comn hey can be manufactured locally 
tee will suggest the use of “ea (See BETTER HANDLING page 96) 


USE OF “EASY ENTRY” PLATES WITH FORK UNLOADER 


Board units are 
separated at time 
of loading to 


91° f 4 
J1~ Bend | «4 provide 1" 
J a4 
g clearance 
Fad 
& r j for fork entry. 
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Fork entering between units 


Placement of plates with top plat: 
and forcing them apart, 


resting on fork before entry. 
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Store designer works out new 


BUILDING MATERIAL STORE LAYOUTS 
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4 Cumberland Cement and Supply Co. 


© These two designs for modern 
building supply display rooms 
were drawn up by B. C. Maddox, 
SouTHern BuiLpinc Suppwies store 
planning consultant, for two retail 
dealers who requested help. 

Emphasizing that ‘merchandise 
properly displayed is 75 per cent 
sold,”” Maddox carefully studied 
the problems of the Cumberland 
Cement and Supply Company in 
Cumberland, Maryland, and the 
Elliott Supply Company in Griffin, 
Georgia 

G. K. Steiner, president of the 
Cumberland firm, sent a sketch of 
his proposed building, that in 
dicated a 50’ store front. This front 
sloped outward from one 10° side 
to the opposite 15’ side. Extending 
from an existing building, the addi 
tion was planned to more than 
triple the display area 

Steiner wrote that he 
need a desk, two stationery cabi 
nets with sliding doors, an area for 
displaying posters, a 2’ high, 2 
deep platform along the front to 
hold window displays 

The chief product lines he want- 
ed prominently displayed and de 
partmentized included masonry 
paints; black foundation coatings; 
fireplace units and glass block; 
roofings; roof coatings; asbestos 
and insulating siding; rockwool in- 
sulation; insulating board, panels, 
and plank; dampers; bell traps; 
ash dumps; ventilating grates and 
louvers, and various hardware and 
small items. 


would 
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In his suggested floor plan and 
display layout, Designer Maddox 
placed the main entrance halfway 
between one front corner of the 
building and a 16’ display section. 
The reason for this was that cus 
tomers entering can see all dis 
plays on the floor, permitting them 
to find immediately the merchan- 
dise they came to see. 

Directly across from this front 
entrance, centered between front 
and rear walls, are two miscellane- 
ous island displays. Behind them, 
along the rear wall, is a 32” deep, 
16’ long section for paint, floor 
finishes, sealers, basement water 
proofing, caulking compounds 
Paint brushes and accessories are 
adjacent in an 8 display section 
Also along the back wall, on the 
other side of a door leading to the 
yard, is a wall display of perforated 
hardboard. This is designed to hold 
poster, literature, and similar dis 
play material. 

An office area, set aside at the 
left, is separated from the display 
area by a swinging gate. 

The 16’ display section along the 
front wall—the only part of the 
front and most of the side walls 
that is not of plate glass—features 
two 6'6” by 30” displays of 15 
swinging panels, to show various 
wall panelings, sidings, and sur- 
face coverings. Either or both can 
be replaced with swinging door 
displays. 

For this office counter, Maddox 
suggested brick of various colors, 
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concrete block, glass block, finish 
tile, or other materials stocked, 
topped with plywood and a plastic 
laminate, with chrome binding. 

The problem of the Elliott Sup- 
ply Company involved the remod- 
eling of a building three times as 
deep as the width—and front area 
for window displays. This 66’ by 
22’ building also had an angled 
front, which meant that care had 
to be taken in arranging interior 
displays to make as much visible as 
possible from the street and to 
customers entering the store 

For this reason, Maddox suggest 
ed two rows of island display fix 
tures, with wide aisles between 
both rows and the wall displays, 
permitting a clear view down the 
depth of the store. Various dis- 
plays are seen to best advantage 
as the motorist’s view shifts in the 
course of driving by 

The 10’ by 12’ office is in a back 
corner of the sales floor, directly 
behind a sales counter area. Both 
have doors opening at the same 
corner, so that a person leaving the 
office walks either behind the 
counter or out into the display 
area, 

For the wall displays to the right 
of the entrance, Maddox suggested 
an 8' Do-It-Yourself department 
and rental tool display; section for 
paints and paint accessories; 4 
section for bolts; 4’ fittings section, 
and 10' garden tool section. 

The island display directly across 
from the fittings and bolt sections 
would hold nail bins and related 
hardware, making that area seem 
like one department. 




























































4 Elliott Supply Co. 


Directly in front of the nail sec 
tion is a swinging panel display 
of roofing and siding materials. 

Maddox suggested displays of 
hand tools, builders hardware, and 
floor coverings along the left wall 
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Between the left wall displa tackle store layout and design 


counter is a d problems of dealers who send in 


full descriptions of 


and the sales 
driveway, for 
loading of materials from the et-up, proposed changes, materials 
floor be displayed, and any 
The driveway extends bac! problems involved, Send informa 
the yard for loading of lumb« tion to B. C. Maddox, Store Design 
directly | Consultant, SOUTHERN BUILDING 
SUPPLIES, 806 Peachtree Street 
E., Atlanta 5, Georgia 


leading to a their present 


special 


A storage room i 
hind the sales floor 
“Matt” 


Designe! Maddo» 

































> As a manufacturer, we are deep- 


ly concerned about the chaotic dis 
i tribution picture described in Mr 
i Campbell’s article. As we under 


stand Mr. Campbell's recommenda- 
tions for alleviating this situation, 
they come down to a “one price 
policy” for both retailer and whole- 
saler. But such a pricing policy 
would eventually result in the 
virtual elimination of the building 
material wholesaler, so that the 
remedy would be worse than the 
disease it is designed to cure 

The modern home is a complex 
structure made up of many hun- 
dreds of different materials. New 
building products are coming on 
the market every day, and will con 
tinue to do so. It is physically im 


| possible and financially impractical 
1 for the retail dealer to carry a com 

plete stock of all of the items that 
i his customers contractors and 
" consumers may demand. There 


fore he must depend on the stocks 
j of wholesale distributors to supple 
i ment his own inventories. 

Mr. Campbell seems to believe 


| ‘One Price Policy’ Would End Wholesaler, Producer Says 


Here is the comment of J. V. Jones, general sales manager of the 
Building Products Division of the Armstrong Cork Company, on 
the article by Don A. Campbell in the January issue of this 
magazine. Entitled “How to Avoid Complete Breakdown in 
Distribution,” it was commented on in SOUTHERN BUILDING 
SUPPLIES last month by the general manager of the National 
Building Material Distributors Association. We welcome the 
comments of all readers on these articles and this controversial 
topic THE EDITORS 


that some of the services rend be forced to close hi 


operation for 


by the wholesaler are neces lack of profit 

but we are convinced that a If a great many wholesale dis 
the functions normally perf tributors of building material 
by the wholesaler are necessa ere to go out of business, all of 


Over most market areas | he retail lumber yards in the coun 
would be hurt. While certain 
large retailers could probably 
accommodate to the new situation 


country, it would be impossible 
a wholesale distributor to cond ery 


a profitable business if he were 


4 


in a position where he had 1 lo some extent, we are certain that 
great mass of relatively small 
etail dealers would be put in a 


difficult position 


pend entirely on warehouse | the 


ness. The functional compen 


that the whole ery 


legitimate 


earns on “direct-to-dealet From a manufacturer's stand 
ments makes a very important « point, it also has to be recognized 
tribution to the wholesaler that a “one-price-policy” would 
margin of profit. If thi egment necessitate the employment of 
of his business were to be e] many additional salesmen to solicit 


ed, the average wholesaler (See ONE-PRICE POLICY page 111) 
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<= YOU AND THE LAW 


By ARTHUR L. H. STREET, Veteran Lawyer 








Supplier's Right on Contract Bond 


Unless a particular credit manager 
of a building supply dealer has a 
100% 1.Q. on what is necessary to 
protect the dealer in collecting pay- 
ment for materials sold for use on 
the construction of public work, he 
is likely to be interested in the fol- 
lowing summary of what the Texas 
Court of Civil Appeals at El Paso 
lately decided in the case of United 
Tile Company v. Kermit Independ- 
ent School District, 273 S. W. 2d 434. 

Although Texas readers will be 
specially interested in the discussion 
because it shows just what must be 
done in that state to preserve a right 
to collect on a statutory public con- 
tractor’s bond, the case should be of 
great interest to readers in all other 
states where similar laws are in 
effect. The lesson to be learned, re- 
gardless of differences in the word- 
ing of the various state laws, is that 
it is vital to make sure that the sup- 
plier’s claim is so worded and sworn 
to and filed as to comply with the 
letter of the particular statute, 

As the Texas court points out, 
ordinary mechanics’ lien laws do not 
apply to public improvements, be- 
cause it is not feasible to impose a 
lien against such improvements. But, 
in many states, including Texas, 
those who furnish labor or materials 
on public improvements are given 
limited protection by statutes which 
require public works contractors to 
give bond to secure payment to such 
claimants 

“The Texas statute reads: 

“Any person, or persons, firm or 
corporation, entering into a formal 
contract with this state or its counties 
or school districts or other subdi- 
visions thereof or any municipality 
therein for the construction of any 
public building, or the prosecution 
and completion of any public work 
shall be required, before commencing 
such work, to execute the usual pane! 
bond, with the additional obligation 
that such contractor shall promptly 
make payments to all persons sup- 
plying him or them with labor and 
materials in the prosecution of the 
work provided for in such contract. 
* * * Provided further, that all 
claims for labor and material fur- 
nished to said contractor, and all 
claims for labor and material fur- 
nished to any contractor shall be 
itemized and sworn to as required by 
statutes as to mechanic's lien claims, 
and such claims shall be filed with 
the county clerk of the county, in 
which said work is being prosecuted, 
within 90 days from the date of the 
delivery of said material and the 
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performance of said work.” 


Facts of the Case 

A general contractor agreed to erect 
two buildings for defendant school 
district for $782,860, and gave a bond 
under the above quoted statute. The 
tile company furnished materials 
and also did the Architectural Stone 
Company. After the contractor had 
done much of the work, the school 
district cancelled the contract be- 
cause of the contractor’s breach of 
the same. At that time $119,907.99 
of the contract price remained in the 
District’s hands, but that plus $61,- 
848.89 above the contract price of 
$782,860 was spent by the District in 
completing the job. 

The tile company filed a notice of 
claim for materials furnished by it, 
totaling $1,464.01, but it was not 
sworn to, as required by the statute. 
The stone company filed a claim that 
was insufficiently sworn to, but the 
only itemization was as follows: 

Amt. Unpaid 
Due Bal. 
“March 31, 1950, Cast 

stone material $600.00 $600.00 
April 30, 1950, Cast 

stone material 
Sept. 15, 1950, Cast 


200.00 200.00 


stone material 200.00 200.00 
Total Amount Due 
and unpaid $1,000.” 


The Court's Decision 
The Court of Civil Appeals decided 
that neither claim was enforceable 
against the bond, because the law 
had not been complied with, saying: 

“While it can be seen that such 
statute provides for a bond that shall 
protect whoever furnishes labor or 
materia! for the construction of pub- 
lic buildings, such statute also pro- 
vides what must be done by the 
claimants in order to bring them- 
selves under the protection of any 
such bond, Strict compliance * * * 
is essential to ‘collect on the bond’.” 

The court rejected argument by 
attorneys for the tile company that 
while there might not be any lien 
against the construction fund, be- 
cause the company’s notice of claim 
was not sworn to, the bond amount- 
ed to a promise to pay that could be 
enforced against the surety. 

The court said that the stone com- 
pany’s claim, above quoted, was in- 
sufficiently itemized, because it 
merely stated the quantities of stone 
delivered on certain dates and the 
amounts due and unpaid. Nowhere 
did the claim “state the amount of 
stone delivered, nor the price per 
unit of material.’ 

The stone company’s claim state- 


ment was sworn to but the court 
said that the affidavit was not suffi- 
cient because it did not show that 
the prices charged were just and 
reasonable—or equivalent wording— 
as required by the statute. 

Both companies argued that even 
if the statements of claims were de- 
fective, the School District should 
be held liable because it continued 
to make progress payments to the 
contractor after being notified of the 
companies’ claims, and because the 
District expended the funds it had 
retained in completing the buildings. 

The court rejected that argument, 
deciding that the District “was en- 
titled to complete this building ac- 
cording to the contract, and expend 
if necessary all the money not paid 
to the contractor, toward the cost of 
completion. * * * When this contract 
was completed the * * * School Dis- 
trict did not owe the * * * construc- 
tion company one penny, conse- 
quently the tile and stone companies 
cannot collect anything from the 
District.” 

Nor could the surety be held liable 
merely because the contractor be- 
came bankrupt and the building 
could not be completed within the 
contract price. 

It must be carefully noted that this 
discussion is limited to the effect 
of statutory bonds. Of course, a con- 
tractor’s payment bond not covered 
by a statute may be so worded as to 
bind the surety to the payment of 
material claims. 


When You Renew Leases 


How is your legal I. Q. on this ques- 
tion, which may become important 
if, as a lessee of premises, you may 
desire to remove trade fixtures (such 
as a lumber shed) you have installed 
on the premises? 

A lessee installs trade fixtures that 
are attached to the real estate, and, 
therefore, may give an appearance to 
strangers of being part of it. But the 
lessor and lessee agree that when 
the tenancy ends the lessee may re- 
move the fixtures. The lease expires 


under a new lease made with a new 
owner of the premises, which does 
not say anything about the lessee’s 
right to remove the fixtures installed 
under the first lease. Does the lessee 
have a right to remove them? 

(It will be seen that if the lessee 
insists on a clause in both leases, 
reserving the right to remove the 
fixtures, there probably will be no 
dispute or litigation. This illustrates 
the point that it is highly important 
to include in any sort of agreement 
the understanding of the parties on 
all phases that can give rise to dis- 
putes if they are not specially cov- 
ered. ) 

The Georgia Supreme Court lately 
answered the question above stated 
in the case of Ory v. Tate, 85 S. E. 2d 
36. The decision was in favor of the 
tenant, BUT the court also noted that 

(See YOU AND THE LAW page 76) 
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HAVING SET new highs in attend 
ance and enthusiasm (and precipita 


tion luck) at their convention in 
Fort Worth last April, members and 


officials of the Lumbermen’s As 


sociation of Texas are completing 
plans to stampede that city again, 
April 3-4-5, to corral a fortune in 


useful business ideas, new product 
lines, and famous Lone Star hospi 
tality 

For the second year straight, Fort 


Worth will be the site of the mam 
moth Texa deale: convention 
exposition. And Executive Vice 
President Gene Ebersole predict: 


that attendance will surpass last 


spring’s record total of 4,500 registra 


tions from Texa and adjoining 


states 


This 69th convention will begin 


Sunday morning, April 3, with ad 
vance registration at the Will Roge1 
Coliseum. The grand opening of ove: 
150 product and service exhibits in 


side and outside the auditorium will 


be held at 9 a. m., with LAT Presi 
dent Harvy L. Richards, of New 
Braunfels, officiating 

Every building material dealer 


and supplier in the Texas area is 


cordially invited by President Rich 
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Texans to Stampede Fort Worth 
for Mammoth 69th Convention! 


ards, Convention Co-Chairme 
Keeler and Ches 
East Texas hosts, to atte 


n Te 


Grogan, and tl 


id +} 


grand convention and expositior 


The full program is deta 
the following page, follow 
pictures of principal progra 
ticipants 

The exhibitors are listed 
special convention section ¢ 
regional merchandising 


lled 
ed 


m | 


in t 


yf ou 


magazine 
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their personne Information 
sociation and convention pe 
follows 


The convention ri ion a 
hibits will be in the beautif 
Rogers Coliseum only 


minutes from downtown Fort 
Shuttle buses will pick 


deliver convention delegate 
tween downtown hotel ar 
coliseum on a 15-minute ‘ 


during the entire convention 


The handsome, 
Will Rogers 


seen here, will house over 


spacious 


150 exhibits and business 
sessions for the big Texas 
dealer convention. Mod 
ern motels, like the West 
ern Hills, 


hotels are booked heavily. 


above, and 


a emer on i Ti 


or 


rsonil 


na 
ul W 


id t 
hed 
Ay 








Wort! 


up il 














the bus route will appear in the 
t edition of the Kelley Manu 
turing Company annual “Con 


ention Chatter.” Copies will be 
iilable also at the coffee bar of 
lonerief-Lenoir.. The bus service 
be provided by the James But 


ompany 

While in Fort Worth there are 
ny ites 
ibs to hop, Details will await you 
the convention registration desk 
d at your hotel 


to see, stores to shop, 


To save time after arriving for 
e 69th convention of Texas lum 
er dealers, until March 20 registe: 
advance by sending $5.00 each for 
r party to: Lumbermen’s Associa 
on of Texas, First Federal Building, 


\ustin 1, Tex 


This year’s convention and ex 


position promises to be the most 


citing and helpful one in Texa 
tory! 
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PROGRAM for the 69th Annual Convention 
Lumbermen’s Association of Texas=-FORT WORTH 


8:00 


9:00 


4:00 


6:30 


10:00 


8:30 


6:30 


9:00 


9:30 


10:00 


12:30 


12:30 
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Sunday, April 3% 


A.M.—Advance registration in Will Rogers 
Coliseum. 


A.M.—Grand opening of Building Material 
Exposition in Coliseum, Exhibits will be open 
until 6 p.m, 

Luncheon will be served at Coliseum by Jetton’s 
Catering Service. 


P.M.-Open house with refreshments, Pioneer 
Palace in Will Rogers Coliseum, Closes 5:30. 


P.M.—First annual stockholders meeting 
and banquet of Lumbermen’s Investment Corp., 
Crystal Ball Room in Hotel Texas. For retail 
dealers only, tickets $5.50 each. President W. S. 
Drake Jr., presiding. Report on LIC’s first year’s 
activities. Address by C. B. Sweet, Director, FHA 
Title | Program, Washington, D. C. 


P.M.—-Meeting of Board of Directors, Lumber- 
men’s Investment Corporation, Parlor C, Hotel 
Texas. 


Monday, April 4 


A.M.—Exhibits open for visitors, Will Rogers 
Coliseum. Remain open until 6 p.m. 


Registration continues in Coliseum. 


A.M, 


A.M.—-Hospitality room for ladies open in Long- 
horn Room, Hotel Texas. Closes noon. 


A.M.—First convention session. Will Rogers 
Auditorium, President H. L. Richards, presiding. 


Address of welcome by Chessley M. Grogan. 


Report of Nominating Committee by Chairman 
John Armstrong, of San Angelo, and election 
of new Board of Directors. 


President Richards’ annual report. 


Executive Vice-President Ebersole’s remarks. 


A.M.—Presentation of Lu-Re-Co system of 
house panel construction: development ~ mer- 
chandising methods demonstration. Raymon 
H. Harrell, Director, Lumber Dealers Research 
Council, Washington, D. C. George Messner, 
National Plan Service, Chicago. 


Luncheon will be served at Coliseum by Jetton’s 
Catering Service. 
P.M.—-Lancheon for new and old Boards of 


Directors, Conference Room, Will Rogers Colli- 
seum. (Use lobby elevators) 


P.M.—Luncheon and Style Show for 
Continental Terrace, Hotel Hilton. 


ladies, 


Afternoon open for dealers to shop exhibits. 





6:30 P.M.—Cocktail party in Exhibit Room, Hotel 
Texas. Courtesy of Texas Lumber Manufacturers 
Association. Admission by tickets. 


8:00 P.M.—President’s banquet, floor show and 
dance in Crystal Ball Room, Hotel Texas. By 
ticket, $6.50 each. Fort Worth’s W. B. Henderson, 
toastmaster. Cayce Moore, Texas humorist, will 
speak. Dancing to Fletcher Hereford’s Orchestra 
follows. 


Tuesday, April 5 
6:30 A.M.—Exhibits open for visitors. Will Rogers 
Coliseum. 
8:30 A.M. 


9:00) A.M.-Hospitality room for ladies 
Longhorn Room, Hotel Texas. Closes 4 p.m. 


10:00 A.M.—Second convention 
Rogers Auditorium, President H. L. 
presiding. 


Registration begins in Coliseum. 


opens in 


session, Will 
Richards 


Address by Otto Liber, Wisconsin small-town 
dealer, on “Merchandise and Make Money.” 
Address by J. Lee Johnson III, Fort Worth, on 
“The Picture Has Changed.” 
Awarding of prizes. 
Installation of officers. 
Luncheon served at Coliseum by Jetton’s Catering 
Serv ice. 

2:00 P.M.——Ladies’ sight-seeing tour of Fort Worth. 
Buses leave Will Rogers Coliseum. 

1:59 P.M. — Hoo - Hoo concatenation. Exhibit 
Room, Hotel Texas. Sponsored by Houston Hoo- 
Hoo Club No. 23. 

4:09 P.M.--Hoo-Hoo stag party, Crystal Ball Room, 
Hotel Texas. 

9:00 P.M.—Wind-Up Dance, Crystal Ball Room, 
Hotel Texas. Music by Curly Broyles Orchestra. 


Dancing until 1 am. Then So Long, Pardner! 


Timely Tips 


SAVE TIME by registering in advance. Registration 
fee is $5.00 each for men and women. Banquet 
tickets are extra at $6.50 for each person. 


a fy os 


SHUTTLE BUS SERVICE to downtown hotels will 
be furnished free again from and to the Will 
Rogers Coliseum by the James Bute Company. 
Ride the bus and save the fuss of driving and 
parking. 
**k * * 

CONVENTION EXHIBITORS rate dealer and 
distributor patronage. Place your orders at the 
convention! 
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HARVY L. RICHARDS, above, will 
preside at the business sessions of the 
Texas lumber dealer convention in 
Fort Worth. He will make the annual 
president's report Monday morning. 
He is president of Richards and 
Kreuger Company, in New Braunfels, 
which has been cited by trade pub- 
lications and associations for progres- 
sive building-material merchandising. 


Richards has been especially active in 


employee education. 





W. B. HENDERSON, above, will serve 
as toastmaster at the President's ban- 
quet Monday evening at the Hotel 
Texas. Chairman of the standing Con- 
vention Committee for LAT this year. 
he served as general chairman of the 
successful Fort Worth conclave last 
April. He is president and general 
manager of the Chickasaw Lumber 
Company in Fort Worth. 





MISS TILLIE SMITH, below, will be 
on hand to register dealers and sup 
pliers from the Southwest at the Will 
Rogers Coliseum. As convention secre 
tary, she has booked the many di» 
plays of building materials and services 
that will be exhibited. Between con 
ventions she carries on in the LAT 


offices in Austin as secretary to Gene 


Ebersole. 





RAYMON Hl. HARRELL, below, will 
explain the development and applica 
tion of the La-Re-Co panel system of 
construction to Texans at the Monday 
morning convention session. He did 
much of the research on this panel 
program as assistant professor of the 
Small Homes Council at the Univer 
sity of Illinois. Harrell is a graduat 
of Illinois who served as a captain 


during World War I in Army 
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CAYCE MOORE, above, will be the 
banquet speaker Monday evening at 
the Hotel Texas Crystal Ball Room. 
He talked himself out of being a 
barber in Hearne, Texas, to being a 
newspaper columnist and banquet 
personality. He has appeared before 
major groups throughout the nation 
as a humorist and philosopher. His 
topic may be “No Wonder We're 


Nervous! 





CYRUS B. SWEET, above, will address 
the first annual dinner meeting of 
stockholders of the Lumbermen’s 
Investment Corporation Sunday eve- 
ning. A graduate of the University of 
Kansas, he has served as president of 
the Western Retail Lumbermen’s As- 
sociation and the National Retail Lum- 
ber Dealers Association. He now 
direets the home modernization and 
repair program of the Federal Housing 
Administration in Washington. 
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These Exhibitors and Friends Will Greet You 
at the Texas Convention of Lumber Dealers 


Will Rogers Coliseum = Fort Worth = April 3-1-3, 1935.5 


(This was the complete list as of March 1) 


A and F TILEBOARD COMPANY, INC. Alexandria, La. 


Personnel: J. $. Whiteman, Dave B. Singleton 
A AND § DISTRIBUTING COMPANY Dallas, Tex. 


AJAK HARDWARE MANUFACTURING Dallas, Tex. 
Personnel: Oscar M. Seale, John L. Stovall, W. Neal Seale 


ALLIED BUILDING CREDITS, INC. Houston and Dallas, Tex. 
Personnel: Frank E, Anderson, J. C. Michell 


ALLMETAL WEATHERSTRIP COMPANY Dallas, Tex. 
Personnel: Paul Collin, Arnold Cook, Ben Williams, Brice Gaston 


AMERICAN CABINET HARDWARE 
CORPORATION 


AMERICAN SCREEN PRODUCTS COMPANY Miami, Fla. 


AMERICAN SISALKRAFT CORPORATION Fort Worth, Tex. 
Personnel: Spencer Henderson, B. K. Fitzgerald, J. E. Helsel, 
J. M, Cummings 

ANDERSEN CORPORATION Dallas, Tex. 


APACHE COMPANY Fort Worth, Tex. 
Personnel: Bill DuBose, Bob Fiesler, Bill Harriss, Apache Indian 
Girls 

ARMSTRONG CORK COMPANY Dallas, Tex. 
Personnel: A. A. Dunlap Jr., W. H. Roath, J. M. Wilson 


ATLAS PLYWOOD CORPORATION Center, Tex. 
Personnel: Otto Nachlas, Earl Hunter, Phillip Yochem 


BALDWIN-HILL COMPANY Temple, Tex. 
Personnel: J. L. Mohun, E. E. Pierce, J. F. Cross, J. M. Bland, 
George W. Elliott 


BELKNAP HARDWARE AND 
MANUFACTURING COMPANY 


T. J, BETTES COMPANY 
Personnel: C. H, Underwood 


BIRD AND SON, INC. 


Rockford, Ill. 


Louisville, Ky. 


Houston, Tex. 


Shreveport, La. 


PAUL BLACKWELL COMPANY Dallas, Tex. 
Personnel: Gib Ross, Dave Campbell 
BRADLEY LUMBER COMPANY Warren, Ark. 


Personnel: Sykes Harris, Charles Womble, Gordon L. Harrison 
E. L. BRUCE COMPANY Dallas and Houston, Tex. 
Personnel: Messrs. Wood, Conrad, Hanly, Bullitt, McGill, Sell 
BUILDING TAILOR SERVICE Ponca City, Oklo. 
Personnel; Robert A. Parker and Mrs. Parker 
JAMES BUTE COMPANY 


WILLIAM CAMERON AND COMPANY 
WHOLESALE Waco, Tex. 


CAPILANO TIMBER COMPANY Dallas, Tex. 


PHILIP CAREY MANUFACTURING COMPANY Houston, Tex. 
Personnel: C. J. Bainum, J. E. Barden, H. E. Callahan, R. E. 
Dunham, L. S. Haney, R. H. McClelland, R. P. Osborne, E. B. 
Smith, R. H. Wyatt 

CARTER PAINT COMPANY 
Personnel; Roy Kratzer, Frank Spillers 


CECO STEEL PRODUCTS CORPORATION Houston, Tex. 


CELOTEX CORPORATION Dallas, Tex. 
Personnel: Dudley R. Utter, E. C. Rautenberg, Norman Seel, 
Ken J. Powers, Robert Tait, A. D. Hardigree 


Houston, Tex. 


Liberty, Ind. 
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CENTRAL BUILDING PRODUCTS 
COMPANY 


CENTURY MANUFACTURING 
COMPANY, INC. 


CERTAIN-TEED PRODUCTS 
CORPORATION 


CHUPIK WOOD MANUFACTURING 

COMPANY, INC. Temple, Tex. 
Personnel: H. E. Chupik, Louis Chupik, Harold Joseph, D. C. 
Conner, O. A. Hueppelsheuser, Gilbert Morris, Otis Russ, Louis 
Saur, Leroy Vanicek. 
CLARKE SANDING MACHINE COMPANY Dallas, Tex. 
Personnel: John Damminga, R. C. Watts, Verne Bliss 


CLARK WIRE AND SUPPLY COMPANY 
COOK PAINT AND VARNISH COMPANY 


Fort Worth, Tex. 


Dallas, Tex. 


Ardmore, Pa. 


Houston, Tex. 


Fort Worth, Tex. 


CUPRINOL DIVISION, DARWORTH, INC. Dallas, Tex. 
Personnel: David Murray, Charles P. Jarrett 
DE SOTO PAINT AND VARNISH 

COMPANY Garland, Tex. 


Personnel: Dick Kleutgen, John Loberg, Don Griffin 


DIERKS FORESTS, INC. 
Personnel: Gene Thompson, Marshall Bliss 


DOUGLAS FIR PLYWOOD ASSOCIATION 
DUO-FAST SOUTHWEST 
E. |. DU PONT DE NEMOURS COMPANY 


DONALD DURHAM COMPANY 
Personnel: Edward Roberts, Audrey Roberts 


ECONOMY SALES, INC. San Antonio, Tex. 
Personnel: John McCallie, Jesse Stuart, §. A. Nordstrom 


E-Z ROLL WALLBOARD CONVEYOR 
COMPANY 


Kansas City, Mo. 


Dallas, Tex. 
Dallas, Tex. 
Dallas, Tex. 


Des Moines, lowa 


Oklahoma City, Okla. 


FIRST BANCREDIT CORPORATION Dallas, Tex. 
FLEMING AND SON, INC, Dallas, Tex. 
FLETCHER TERRY COMPANY Dallas, Tex. 


Personnel: J. Cole Brower, Mrs. Brower, Jerry W. Garretson 
FLINTKOTE COMPANY 


FRANTZ MANUFACTURING COMPANY Tyler, Tex. 
Personnel: L. F. Storr, L. F. Storr Jr., Norwood Vicars, W. L. 
Black 


FROST LUMBER INDUSTRIES DIVISION, 
OLIN INDUSTRIES 


L. F. GARLINGHOUSE COMPANY, INC. 
Personnel: George A. Fischer, Mrs. Fischer 


GENERAL DOOR MANUFACTURING CO. 
GRAND RAPIDS HARDWARE 


New Orleans, Lo. 


Shreveport, La. 


Topeka, Kan. 


West Bend, Wis. 


COMPANY Grand Rapids, Mich. 
GRANITE CITY STEEL 
COMPANY Houston and Dallas, Tex. 


Personnel: Robert J. Schliebe, John Quade 


W. J. HANCOCK PAINT AND 
WALLPAPER CO. 


Personnel: Wayne Sharp, N. G. Carter 


Fort Worth, Tex. 
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HANNA PAINT MANUFACTURING 
COMPANY Dallas, Tex. 
Personnel: Al Holland, Ray Cooper, Bob Hanna 


HOUGH SHADE CORPORATION Dalles, Tex. 


HOUSE DOCTOR Ponca City, Okla. 
Personnel: Al Carr, Mrs. Carr, J. Stewart Bell 


HUE-STONE—-MINNESOTA MINING AND 
MANUFACTURING COMPANY Little Rock, Ark. 


Personnel: W. J. McCollom 


HUEY AND PHILP COMPANY Dallas, Tex. 
Personnel: W. H. Philp, L. N. Coleman, E. L. Jackson, 
W. W. Philleoux, H. J. Burns, J. W. Simmons 


W. E. HUFFAKER, INC. San Antonio, Tex. 














NOTE: This build- 
ing and exhibition 
floor plan is sche- 
matic only. Booth 
numbers will be dif- 
ferent in most in- 
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HUTTIG SASH AND DOOR COMPANY 
OF TEXAS 


Dallas, Tex. 
Personnel: David Boulton, Don Curtis, Curtis Williamson, [sm 


Byron Butler, John Deibel, Don Workman, Taylor Spence, 
Fred Goudy, Jack Franzen 


INDEPENDENT NAIL AND PACKING 
COMPANY 


INDIANA LUMBERMEN’S MUTUAL 
INSURANCE COMPANY Dallas, Tex. 


Personnel: L. E. Daugherty, R. W. Ellis, E. V. Rosenbaum, F. R. 
Staftord 


INFRA INSULATION, INC. 

INSULITE DIVISION, MINNESOTA AND 
ONTARIO PAPER COMPANY Minneapolis, Minn. 

Personnel: Ken G. Macintosh, H. B. Robertson, W. J. LaRue, 

D. R. Phillips, J. H. Rheinfrank 

JOHNS-MANVILLE SALES CORPORATION New Orleans, La. 


Personnel: A. C. Seavey, L. A. Fowler, G. J. Marsh, A. J. 
Nunez, Bob H. Squair, R. S. Burk, Jim S. Allega, Sam Newsom, 
Ray S. Rizzo, A. L. Lain 


Houston, Tex. 


New York, N. Y. 


JONES-BLAIR PAINT COMPANY, INC. Dallas, Tex. 
KAISER ALUMINUM AND CHEMICAL 
SALES, INC. Dallas, Tex. 


KEASBEY AND MATTISON COMPANY Houston, Tex. 


Personnel: William H. Mashburn, Bert Williams, C. C. Clubb, 
K. M. Eden 


KIRBY LUMBER CORPORATION Houston, Tex. 
Personnel: H. L. McNeill, W. S. Frick, C. E. Richmond 


KOCHTON PLYWOOD AND VENEER 
COMPANY, INC. Fort Worth, Tex. 


Personnel: Bob Wolford, Ron Bliven, Bill Butler 
LIPTON STAPLE COMPANY 
LOCAL TRADEMARKS, INC. 
LONG-BELL LUMBER COMPANY 


LOUV-R-PAK, INC. 
Personnel: Wade Webb, Mrs. Patricia Shaw 


LOWE BROTHERS COMPANY 


LUMBER CREDIT PROTECTIVE BUREAU 
Personnel: Reid Johnson, Fred Hofmayer, Jim Ross, Al Erickson 


MACKLANBURG-DUNCAN COMPANY Oklahoma City, Okla. 


Dallas, Tex. 
New York, N. Y. 
Kansas City, Mo. 
Fort Worth, Tex. 


Dallas, Tex. 


Austin, Tex. 


MACHINERY SALES AND SUPPLY COMPANY Dallas, Tex. 
Personnel: J. A. Rowan, Don Gill, Jim Daly 
MARSH WALL PRODUCTS, INC. Dover, Ohio 


Personnel: E. A. McDonnell, R. V. Carrell, H. L. Powell 


MASONITE CORPORATION Dallas, Tex. 
Personnel: P. C. Record, W. H. Buchanan, G. H. Fowlkes, 
E. W. Hadiand, Kim Holloway 


MAYWOOD, INC. Amarillo, Tex. 
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McCONNELL BROTHERS TOOL AND MACHINE italy, Tex. 
MINNESOTA PAINTS, INC. 
MONCRIEF-LENOIR MANUFACTURING CO. 
MONSANTO CHEMICAL COMPANY 


NASH HARDWARE COMPANY 
Personnel: Robert S$. Harris 


NATIONAL CHEMICAL AND MANUFACTURING 
COMPANY 


NATIONAL GYPSUM COMPANY 


NATIONAL LOCK COMPANY Fort Worth and Dallas, Tex. 
Personnel: J. H. Hoke, Warren LeMaster, Paul Goranson 


Minneapolis, Minn. 
Houston, Tex. 
St. Louis, Mo. 
Fort Worth, Tex. 


Dallas, Tex. 


Houston and Dallas, Tex. 


NATIONAL PLAN SERVICE, INC. Chicago, Ill. 
Personnel: W. C. Cunningham, M. R. Ringler 
NATIONAL STEEL CABINET COMPANY Dallas, Tex. 


Personnel: John L. Stovall, Oscar M. Seale, W. N. Seale, Reese 
Harris 


NATIONAL STEEL PRODUCTS COMPANY 


OLYMPIC STAINED PRODUCTS COMPANY 
Personnel: William J. Bridges, Burr Odell 


OSAGE PRODUCTS COMPANY 
Personnel: Bill Raynor 


PANELFOLD DOORS, INC. 
PATTERSON-SARGENT COMPANY 


PEDEN IRON AND STEEL COMPANY Houston, Tex. 
Personnel: J. R. Moreland, Tom Craig, Henry Jensen, W. C. 
Morris 


PENN-AKRON HARDWARE CORPORATION 
Personnel: Paul Bowen, Paul Robin 

PERMA PRODUCTS COMPANY 
PITTSBURGH PLATE GLASS COMPANY 


PORTER-CABLE MACHINE COMPANY Dallas, Tex. 
Personnel: Bill Nagley, Dick Bacon, Jack Ingram, Roz King. 


PRATT PAINT AND VARNISH COMPANY Dallas, Tex. 
Personnel: J. W. Black, F. B. Godden, H. G. Koval, J. O. 
Dennie, A. W. Greaves, Roy Farrar, Ben Ramey 


QUAKER STATE METALS COMPANY 
R. C, S$. TOOL SALES CORPORATION 


RED CEDAR SHINGLE BUREAU Seattle, Wash. 
Personnel: Virgil G. Peterson, Carl F. Phelps, William V. 
Christian 


REGOLD MANUFACTURING COMPANY Everman, Tex. 
Personnel: Earl Richards, Jack Arbuckle, E. B. Hull 


REYNOLDS METALS COMPANY Houston and Dallas, Tex. 
Personnel: A, P, Kilbourn, H. D. Frye, J. F. Lott, W. E. Kaufman 


RILCO LAMINATED PRODUCTS, INC. Manhattan, Kan. 
Personnel: C. E. McEvoy, L. E. Boyd, J. B. Caton, F. M. Hoppert 


ROUNDS AND PALMER CO. 
RUBEROID COMPANY 
SARGENT AND COMPANY 


ALEXANDER SCHROEDER LUMBER CO. Houston, Tex. 
Personnel: Louis J. Ripley, Richard Britt, E. S$. Schroeder, D. B. 
Westbo, Dave Wilson, Joe Davis, Lee Shrock 


SEIDLITZ PAINT AND VARNISH COMPANY Dallas, Tex. 
Personnel: Joe C. Huntoon, C. N. Seidlitz Jr., F. E. Newman, 
Bill Lewis, Jim Gormon, E. L. Thomas, Jack Charles, Frank 
Scott, George Helton, Seth Holtzclaw, E. E. Jackson, Charles 
Cathey 


Houston, Tex. 


Seattle, Wash. 


Eldon, Missouri 


Dallas, Tex. 


Fort Worth, Tex. 


Dallas, Tex. 


Cleveland, Ohio 


Fort Worth, Tex. 


Lancaster, Pa. 


Joliet, Il. 


Fort Worth and Dallas, Tex. 
Dallas, Tex. 


New Heaven, Conn. 
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SHERWIN WILLIAMS COMPANY OF TEXAS Dallas, Tex. 


SITKA SPRUCE LUMBER AND MANUFACTURING 
COMPANY Kansas City, Mo. 


SOLAR CORPORATION 


SOUTHERN METAL PRODUCTS CORP. Memphis, Tenn. 
Personnel: Richard P. Rodenbaugh, R. J. Graubman, Paul 
Straub 

SOUTHERN PINE ASSOCIATION 
Personnel: C. R. Frazier 


SOUTHERN PINE LUMBER COMPANY Diboll, Tex. 
Personnel: Latane Temple, Robert Burns, Herschel Payne, 
Herbert Adey, Jack Hollingsworth, Jules Nogle 

SOUTHERN STATES IRON ROOFING COMPANY Dallas, Tex. 
Personnel: V. L. Johnson Jr., C. A. Rea 


SOUTHWEST LUMBER MILLS, INC. 
Personnel: H. O. Mehen, S. A. Shrigley 


Fort Worth, Tex. 


New Orleans, La. 


Phoenix, Ariz. 


SOUTHWESTERN GLASS AND PAINT 
COMPANY 


SOUTHWOOD CORPORATION Fort Worth, Tex. 
Personnel: A. F. Haueisen, R. N. Lochridge, A. J. Haueisen 


STEBBINS AND ROBERTS, INC. Forth Worth, Tex. 


Personnel: J. S$. Adamson, H. W. Russell, Ed Vinson, Joe Wray, 
W. A. Gill, A. B. Dunn, R. Y. Easley, M. D. Dove, R. R. Shannon 


TAVART COMPANY Dallas, Tex. 
Personnel: S. G. Varley, Oscar M. Seale, John L. Stovall, W. 
Neal Seale 


TEX-A-PANEL MANUFACTURING COMPANY 
Personnel: R. F. von Allmen, Cecil M. Brooks 


TEXAS DRY CONCRETE COMPANY 
TEXAS PAINT AND VARNISH COMPANY 
TEXAS SASH AND DOOK COMPANY 
TEXAS STEEL COMPANY 

TEXAS VERMICULITE COMPANY 
TEXLINE PAINT MANUFACTURING CO. 
TIMBERLAND SAW COMPANY 


Wichita Falls, Tex. 


Dallas, Tex. 


Fort Worth, Tex. 
Dallas, Tex. 
Fort Worth, Tex. 
Fort Worth, Tex. 
Dallas, Tex. 
Dallas, Tex. 


Marshall, Tex. 


UNITED STATES GYPSUM 


COMPANY Houston and Dallas, Tex. 


U. S. MENGEL PLYWOODS, INC. Dallas, Tex. 
WALLACE MANUFACTURING COMPANY Austin, Tex. 
Personnel: R. G. Wallace Jr., C. J. Black 

L. R. WARD COMPANY Dallas, Tex. 


WATTS HARDWARE AND SUPPLY CO. San Antonio, Tex. 
Personnel: Hollis E. Colemere Jr., J. D. McKie 


WEATHERPROOF PRODUCTS CORP. Kansas City, Mo. 
Personnel: D. M. Hettinger, Karl Klein, John Hunt, Larry Asel 


WESTERN PINE ASSOCIATION 
Personnel: David Lucas 


WEYERHAEUSER SALES COMPANY Dallas, Tex. 
Personnel: G. V. Fredrickson, E. R. Kirsch, L. D. Jones, H. D. 
Crother, R. F. Brown, R. C. Blakeslee 


WHITEHALL METAL STUDIOS, INC. 
Personnel: John Henry Mullins, John Archibald 


CHARLES E. WILLIAMS COMPANY Fort Worth, Tex. 


WOOD CONVERSION COMPANY St. Paul, Minn. 
Personnel: A. F. Crone, T. A. Curran, Dale Bush 


ZEGERS, INC. 
Personnel: L. L. Pohl, Charles E. Duke 


Portland, Ore. 


Houston, Tex. 


Chicago, Ill. 
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Kast Texans All Set 
As Convention Hosts 


The 69th convention of the | 
bermen’s Assn. of Texas in F 
Worth, April 3-5, is being spons« 
and manned by East Texas deals 


and wives. The general convent 
co-chairmen are Chessley M. G 
gan, of Atlanta, Tex and '‘] 


Keeler, of Paris, Tex 

They have developed plan 
arrangements under the guidance 
the standing LAT Convention C« 
mittee for the year. It consist 
Chairman W. B. Henderson, Vice 
Chairman J. Lee Johnson II, W 
Bratton, Gene Klein, W. M. Lin 
Jr., Lester Palmer, Horace Cox J 

Serving on the convention 
mittees are the following East Te 
dealers and wives 

Entertainment: ToM Kee er, c! 
C. M. GROGAN, co-chairman of the man; A. C. Anderson, W. C. Powe rHOMAS T. KEELER, co-chairman 
P. L. Rosberry, George W. Mo: 
J. T. McCain, Bob Brown III 
Sam Allen 



















Texas dealer convention, is presi of the Texas convention, is district 


dent of the Grogan Supply Com- manager at Paris for the Temple 


pany in Atlanta, Tex. Educated as President's Banquet: J. E. Br Lumber Company's North Texas 
an engineer at Oklahoma A and chairman: John Crawford, Joe Mont yards. He entered the lumber busi- 
M, he also heads the branch in gomery, Paul Messer, Ed Gooc!l ness in 1946, after serving in the 
Mt. Pleasant and has other lumber - €. wee W. M. Drigger Air Foree, and worked at the Diboll 
interests in Magnolia and Conroe. C. E, Hamner mill, He became a Temple director 

He is a director of LAT. (Continued on page 56) in 1953 and a LAT director in 1954. 


TEXAS ASSN. STAFF SERVES DEALERS BETTER FROM NEW AUSTIN OFFICES 





gk ba 





Rees 


Servants of the Laumbermen’s Assn. of Texas are aligned The office of Manager Ebersole, this room features walls 
| above in the handsome, new headquarters offices at 304 of perforated hardboard, On them are seen pictures of all 
1 First Federal Savings Building in Austin. From left, the LAT dealer presidents, copies of currently available home- 
if personnel includes Norman Payne Jr., clerk; Miss Alice plan books, and mementoes of Ebersole’s full and exciting 
' Miller, stenographer; Vincent Ogletree, assn. secretary; life. Comfortable furniture invites visiting and browsing 
{ Gene Ebersole, executive vice-president, and Miss Tillie through business magazines, which are kept handy on the 
t Smith, convention secretary. maple table. 
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Reception: Warren Keys, chair- 
man; C. A. Hawn Jr., R. G. Brown, 
A. E. McCain, Bud Elliott, Alton 
Kitwell, Sam Brown, Clyde Powell, 
J. W. Howell, W. S. Mills, C. A. 
Paxton, W. W. Holma, Howard A. 
Bridges, A. B, Anderson, Dennis 
Bales, C. A. Mayfield, Wilson Aaron, 
and Tom Scott, 

Exhibits and Facilities: Harry Fry, 
chairman; H. T. Patrick, Dee Pyler, 
John H. Elliott, W. H. Owens, Jim 
D. Robinson, and Alton Code. 

Transportation: WALTON SKINNER, 
chairman; Elton C, Pritchard, D. A. 
Bragaith, Fred A, Bedelspack, John 
C. Brown, Quinton Rogers, Henry 
Ellis, and Burney Powers. 

Ladies Activities: Murs. 
Keys, chairman. 


WARREN 


Texas Assn. Sets Up 
Own Mortgage Bank 


Texas Jumber dealers are succeed- 
ing in their efforts to escape depend- 
ence on the highly-fluctuating open 
market for home financing and to 
extend financing to many communi- 
ties which up to now have had 
practically no type of home financing 
available to them. 

The Lumbermen’s Investment 
Corporation of Texas, recently or- 
ganized through the Lumbermen’s 
Association of Texas, readily ac- 
quired capitalization of $500,000. 
Capitalization consists of 50,000 
shares of common stock, $10 per 
share, It was offered only to Texas 
lumber dealers and was over-sub- 
scribed within a week after it went 
on the market. 

Garland E. Francis has been ap- 
pointed manager, with offices in 
Room 10, of the American National 
Bank Building in Austin, Formerly 
he was home mortgage department 
manager of the E] Paso division of 
the Prudential Life Insurance Co. 

Organized basically to aid lumber 
dealers in smaller cities and towns 
where no financing facilities exist, 
this investment organization will 
serve a much wider purpose through 
“block” selling of securities from 
large cities, as well as small towns. 
This will make such securities more 
attractive to capital sources, accord- 
ing to President W. S. Drake Jr. He 
heads the Calcasieu Lumber Com- 
pany in Austin, 

The Lumbermen’s Association of 
Texas, under the direction of Execu- 
tive Vice-President Gene Ebersole 
and President H. L. Richards, made 
a survey of building loan facilities 
in Texas communities, The findings 
of this survey impressed directors of 
the association more keenly than 
ever with the necessity of some sort 
of lending agency for its members. 

The survey revealed that there 
were at least 682 communities in 
Texas where it was impossible or 
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Texas Dealers Get 21 Services 
as State Association Members 


NOT MANY — even the biggest 

of the some 2,000 members of the 
Lumbermen’s Association of Texas 
could afford even a few of the seryv- 
ices alone that they obtain as a 
group. But for a membership fee of 
a few cents a day, Texas dealers 
can take advantage of any or all 
of these services: 

Lumber Credit Protective Bureau. 
This service is offered with the back- 
ing of an 18-year-old collection firm 
Collections are handled carefully 
and directly with the member con- 
cerned. 

Weekly Bulletin Service. The as- 
sociation’s first medium of dissemi 
nating information is the bulletin. It 
gives members a week-by-week 
account of new legislation, items of 
educational interest, tax informa- 
tion, public relations material, and 
occasional news items about fellow 
members. 

Top Management School. Case 
histories and actual experiences 
highlight this annual course to help 
owners and managers solve their 
problems. Its aim is to help top per 
sonnel keep pace with today’s fast- 
moving operations. 

Group Hospitalization Insurance. 
During the several years this in- 
surance program has been in effect, 
hundreds of thousands of dollars 
have been paid out in claims for 
employee hospitalization and doctor 
bills. 

30-Day Retail Training Course 
Another service that makes better 
employees is a 30-day course con- 
ducted in cooperation with Southern 
Methodist University. Hundreds of 
employees have been graduated, 
returning to their jobs with con- 
siderably more “know how.” 

Four-Year Course. Through co 
operation with the Texas and na 
tional associations, several universi- 
ties now offer four-year courses in 
the building material and light con- 
struction industry. Texas A and M’s 
course in building products market- 
ing is typical. 

Digest of Texas Lien Laws. George 
H, Zimmerman prepared for the as 
sociation a digest of state laws with 
miscellaneous commercial law pro- 
visions and legal forms. Called 
“Materialman’s Lien Laws of Texas,” 
it is sent free to each member. 

State Affairs Committee. This 
committee of more than 260 mem- 
bers presents the industry’s views 


extremely difficult to obtain mort 
gage money. This was particularly 
the case in towns under 10,000. 

By pooling mortgage paper from 


to state legislators, whom they know 
personally, 

National Affairs Committee. 
Forty-eight Texans serve on this 
committee of some 1,000 members, 
who perform on a national level the 
duties of the state affairs committee. 
The NRLDA’s legal counsel’s report 
is passed on to members at the state 
level. 

Dealer Operating Guide. This 
guide, and the accompanying train- 
ing manual, takes the guesswork 
out of dealer operations. It is supple- 
mented regularly by additional 
chapters. 

Dealer Data Book. This is the 
dealer’s own “Sweet’s Catalog,” 
furnishing source material for the 
Dealer Operating Guide. It can 
double as a price book, too 

Plan Service. Through National 
Plan Service, Inc., the association 
offers low-cost plans and material 
lists for houses. 

Employment Service. Through 
this free service, hundreds of ex- 
perienced men and women have 
found the right job with the right 
building supply firm. 

Advertising Counsel. The associa- 
tion retains a full-time advertising 
and public relations counsel, who 
works with dealers on the local level 
to secure individual well-rounded 
programs, 

Legal Service. The association’s 
attorneys render opinions and assist 
dealers in legal matters pertaining 
to the industry. 

Buying Service. The association 
helps members locate new and 
scarce materials. 

Freight Bill Audit. Freight bills 
are audited on the basis of 50 per 
cent of recoveries through an ar- 
rangement with an expert traffic 
service, 

Building Codes. The association 
offers advice on revising local build- 
ing codes and aids dealers in se- 
curing advantageous changes. 

Home Financing. As an aid to 
localities that have suffered from 
lack of financing facilities for new 
homes or repair jobs, the new Lum- 
bermen’s Investment Corporation 
was formed. (Details at left) 

Annual Convention. One of the 
biggest in the nation, the Texas con- 
vention gives members a yearly op- 
portunity to see the latest in new 
products, hear top speakers in the 
industry, and enjoy fellowship. 


smaller communities into a “pack- 
age,” the Lumbermen’s Investment 
Corporation plans to induce major 
lending agencies to accept the paper. 
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To Make Insulating Board 
in Pennsylvania Plant 


Barrett Division, Allied Chemical 
and Dye Corp., announces that the 
land and buildings recently acquired 
at Sunbury, Pa., will be used for the 
manufacture of insulation board. The 
property was formerly occupied by 
the Westinghouse Electric Corp. 

Through research, Barrett has de- 
termined that it can use the abun- 
dant hardwood reserves of the area 
for production of roof insulation 
board, sheathing, wallboard, ceiling 
tile, acoustical tile, and insulating 
tile. The base of all products will be 
wood fiber. 

Following extensive alteration and 
reconstruction work on the existing 
buildings, Barrett expects to serve 
from its new Sunbury location the 
eastern portion of the United States. 
Barrett owns and operates other in- 
sulation board plants at Dubuque, 
Iowa, and Louisville, Que. 

The products of the new plant 
will be marketed mainly through the 
sales organization which handles 
Barrett asphalt shingles, roll roof- 
ings, building papers, insulation, 
built-up roofings, paints and ce- 
ments, and other building materials 


Ells Heads Redwood Men 


New officers of the California Red- 
wood Assn., elected at their annual 
meeting recently, include Russell 
Ells, president, Willits Redwood 
Products Co.; vice-president, Ken- 
neth Smith, Pacific Lumber Co.; 
Selwyn J. Sharp, re-elected secre- 
tary-treasurer 

Also on the board of directors are 
H. J. Jacks, Pacific Coast Co.; Otis 
R. Johnson, Union Lumber Co., and 
W. E. Lawson, Simpson Redwood Co. 


3@.manutacturers NEWS 


KANSAS CITY, MO.: The Picker 
ing Lumber Corp. has purchased ov: 
62,500,000 feet of timber in Toulumne 
county, Calif. This nearly replac« 
the amount of commercial timbe1 
given up when the company sold it 
giant grove of sequoias to the stat 
of California for a park 


RALEIGH, N. C.: James A. Me 
Granahan Jr. has been named sale 
representative for the Insulite Divi 
sion of the Minnesota and Onta! 
Paper Co. His territory covers ce! 
tral and eastern North Carolina 


HOUSTON, TEX.: Terry McDonald 
has joined Consolidated General 
Products, Inc., as sales promotio 
manager for awnings. He had beer 
advertising manager for the Child 


Manufacturing Co. for 2% year 
Consolidated makes venetian blind 
woven wood shades, folding door 
attic fans, and aluminum siding at 


plants in Atlanta, Tampa, Dalla 
San Antonio, New Orleans, Wa 
kesha, and Bridgeport 


OKLAHOMA CITY, OKLA.: M 
chael J. Klein has been transferred 
here to represent Insulite in centra 
and western Oklahoma. His forms 
territory, which included west Tex 
and New Mexico, has been assigne 
to Wayne J. LaRue 


PHILADELPHIA, PA.: J. Her 
Brown has been appointed publi 
manager of the Yale Materials H 
dling Division of the Yale and Towne 
Manufacturing Co, Previously he 
with International News Service 
foreign assignment 


BIRMINGHAM, ALA 


Republi 


Steel Kitchens has increased its sales 

taff with the appointment of Jack 
!. McCampbell as Southern district 
epresentative, From Birmingham 
headquarters, McCampbell will cover 
Louisiana, Mississippi, Alabama, and 
the Nashville, Tenn., trading area 


ST. LOUIS, MO.: The Ruberoid Co. 

building a 28,000-square-foot ware 
house for its roofing products at the 
st. Louis plant, scheduled for com 
pletion in April 


CLEVELAND, OHIO.: The Gibson- 
Homans Co., originator of caulking 
ompound in cartridges for the Do 
It-Yourself market, recently pro 
luced its 20,000,000th Handi-calk 
irtridge. This milestone was cele 
brated by presenting a gold-plated 

irtridge to Cleveland’ Mayor 

ebreeze 


BELTON, TEX.: General Electric's 
l'extolite plastic laminate surfacing 

used on the complete 1955 line of 

issroom furniture, cafeteria and 
brary tables made by the Grigg: 
Equipment Co, The idea was intro 
duced to cut maintenance costs on 
these items that get such rough treat 
ment 

NACOGDOCHES, TEX.: J. W 
Sutton has been elected a director of 
the Commercial National Bank, Sut 
ton is a partner in T. O, Sutton and 
Sons, manager of the General Oak 
Flooring Co., and a director of the 
Chirero State Bank 


MOBILE, ALA The National 
Gypsum Co. is building a new in 
ilation board plant alongside Mo 
bile bay. This $2,000,000 addition to 


SHOWER DOOR COMPANY NOW IN NEW ATLANTA PLANT AND HOME OFFICE 





The Shower Door Co. of America recently held a formal 


opening of this 50,000-square-foot plant and home office in mony. Another 


Atlanta, Ga. — “largest and most modern plant of its type 


in the world.” 


Bob Robbins, president and general manager for Shower 


Door, greeted over 750 guests at the ribbon-cutting cere- 


$.000-square-foot addition is now under 


construction at the plant. 


The Shower Door Co. of America also has branch plants 


in Newark, N. J 
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the company’s present plant will 
make the Mobile operations the 
largest single unit in National Gyp 
sum’s 36-plant chain. 


LAUREL, MISS.: The Mengel Co. 
is enlarging its door manufacturing 
facilities, Manager Robert W. Hess 
has announced, 


WARREN, ARK.: The Bradley 
Lumber Co. recently shipped 6,000 
board feet of quarter-sawn white 
oak flooring from its local plant for 
use in President Eisenhower's farm 
house near Gettysburg, Pa. The order 
was arranged through Bradley’s 
Washington, D. C., representative. 


KANSAS CITY, KAN.: Carl Gess 
ler has joined the Celotex Corp. as 
a sales representative in eastern and 
southeast Nebraska. 


LOS ANGELES, CALIF.: Due to a 
confusion of products using the name 
“Sun View,” the Sun View Sliding 
Glass Door Co., has voluntarily 
changed its name to Bellevue Metal 
Products, The company’s steel frame 
sliding glass doors also will bear the 
name Bellevue 


POMONA, CALIF.: Jack Quisen- 


Lowe Promotes Managers 





BOLICK 


The Lowe Brothers Co., Dayton, 
Ohio, paint and varnish makers, have 
promoted three sales officials to meet 
expanded merchandising plans. The 
firm also announces a new Decorama 
color system and a wood finishes 
merchandiser. 

S. R, Bolick, Kem products man 
ager, has been named assistant to 
General Sales Manager W. C. Rhodes, 
in coordinating general sales pro 
grams for Lowe products 

Lyman K. Jordan is now North 
Central district manager, succeeding 
Albin Benson, who now manages the 
new Chicago district 
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FRANK C, BELL has been promoted 

to assistant district sales manager in 

the St. Louis, Mo., district for Johns- 

Manville’s building products division. 

Bell joined the J-M sales staff in 1935 

and is a graduate of Carnegie Institute 
of Technology. 


berry has been appointed sales pro 
motion and advertising manager of 
Pryne and Co. He is a director of the 
National Assn. of Industrial Adver 
tisers. 


BIRMINGHAM, ALA.: Charles H 
Boyd Jr. is now assistant sales man 
ager at the Birmingham office of the 
Universal Atlas Cement Co. He 
joined Universal Atlas in 1945 as a 
Birmingham office salesman and 
later transferred to the South Caro 
lina territory. 


LOS ANGELES, CALIF.: Acker 
and Acker, manufacturers of Cali 
fornia Visualite louver windows, ha 
moved to larger quarters at 5725 S 
Main Street. Along with the move, 
the company announced a Western 
and Midwestern sales campaign 
Previously the bulk of the firm’: 
production went to Hawaii, Guam, 
and the Philippines. 


CHARTERS OF INCORPORA 
TION: Croft Louisiana, Inc., La 
fayette, La.; Modern Materials oi 
Louisiana, New Orleans. 


King Buys Pekin Co. 


The Pekin Wood Products Co. in 
Helena, Ark., was sold in February 
to King Lumber Industries of Missis 
sippi in a $1,000,000 sale 

The Pekin firm produced wood au 
tomobile parts until recently. Under 
new ownership its principal product 
will be doors. King Lumber, headed 
by G. H. King, operates plants at 
Canten, Miss., and Monroe and St 
Francisville, La. 


Stanley Works Expands 


The Stanley Works recently com- 
pleted one of the greatest expansion 
programs in its 1ll-year history. 

The program included a $3,000,000 
modernization of the firm’s steel- 
making operations at New Britain, 
Conn. A miil was established here 
that contains the most modern ma- 
chinery for annealing, pickling, 
slitting, and finishing strip steel. 
Rolling facilities include nucleonic 
devices for gauging thickness to a 
more precise degree than ever be- 
fore. 

During 1954 the company acquired 
the nation’s oldest drapery hardware 
manufacturing firm, the H. L. Judd 
Co. of Wallingford, Conn. The Judd 
division also makes wooden products 
in a Tennessee plant. 


Lead Weatherstrip Makers 


The Weatherstrip Research Insti- 
tute, composed of leading weather- 
strip manufacturers in the United 
States, has re-elected Edwin M. 
Rodenbaugh president for 1954-55. 
Rodenbaugh is president of National 
Metal Products Co., Pittsburgh, Pa. 

The other officers are: Paul N. 
Collin, Allmetal Weatherstrip Com- 
pany, vice-president; Elmer Bar- 
ringer, Barland Weatherstrip Mate- 
rial Co., vice-president; Charles F. 
Smith, National Guard Products Co., 
Memphis, recording secretary; J. L. 
Dennis, W. J. Dennis and Co., treas- 
urer; and L. G. Klee, executive sec- 
retary. 


Becomes Young Door Co. 


The name of the Young Wood 
Products Co., Novi, Mich., has been 
changed to the Young Door Co. 

President Robert Young said that 
customers had been using the new 
name for some time, which was the 
reason for adopting it legally. The 
firm will continue to make flush 
doors exclusively, expanding plant 
facilities later in the year. 


Boosts Sales Efforts 


To provide more specialized sales 
services, the Reynolds Metals Co. has 
effected to provide for a separate 
window divisional sales organization 
and building products sales division. 
Locations of the various sales offices 
throughout the South remain the 
same, 

In connection with this move, 
W. E. Kaufman, former Dallas, Tex., 
district manager was transferred to 
Atlanta, Ga., as assistant regional 
general manager. 

M. C. (Marty) Winter was trans- 
ferred to Atlanta as regional! indus- 
trial supervisor. Formerly he was 
product sales manager in Louisville. 
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ive, yous 


Mow Calor MORE STANDARD 


In the Challenger Window line there are more S44 relate! 
than twenty standard sizes and layouts for you WVLe U TS 











to offer your builder-customers. This complete 
line is made to fill the requirements of every 
building design, and it’s made to sell fast. 






Here’s why: 


SASH Precisely made of seasoned Western Pine that is ‘ ; 
Sh patie ‘ sf _— “e , JOB READY All Challenger Window Units are de- 
chemically treated against rot and decay, the Challenger wa 
) livered to tl ymplete, with window sash, balances 
Window is built to last a house-time. Your builder-cus 
and weather ng installed, ready to be slipped into 
tomers have two standard designs, many sizes from which ' 
t rough oper tallation is quick, easy. Costs are held 
to choose 
to a minin e windows are available with rigid 
FRAME Kiln-dried and chemically treated against weath frame ser 
+r damage. Joining and fittings are done accurately by 
. . . ES - E ‘ E _— eg LOW COST illenger Window Units are economical 
skilled factory workers on assembly line production ( , 
Juantity bu d manufacture, assembly line produc 
HIGHEST QUALITY of manufacture, the combina tion in th plus wide distribution, add up to sub 
tion of sash balances and weatherstripping all around stantial sa the cost of these windows. And the 
holds the sash firmly. There are no leaks or rattling quoted pr les everything there are no extras 
Glazed with the finest glazing compound to sell 
if you are not stocking National's Challenger W twill pay you to investigate teday 
YU itle 404 ample le /, SF is / “ileaalmie 
NATIONAL WOODWORKS, INC. 
BOX 5416 2201 29TH AVENUE, NORTH BIRMINGHAM 7, ALABAMA 
Manufacturers of National Panel Windo wtional Ready-Hung Door Units 
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The 4-Square Home Building Service portfolio 
illustrates 148 beautiful modern homes, each one 
professionally planned for extra value. The Farm 
Building Service portfolio illustrates over 200 
ideal farm buildings and equipment items, plus 22 
charming farm homes, Singly, or together, these 
Services are highly effective in stimulating building 
prospects and in helping to close actual sales. 
















Colorful full-page advertisements in the Saturday 
Evening Post, plus programs in Better Homes 
and Gardens, American Home, Better Farming 
(Country Gentleman) and Successful Farming, 
feature the 4-Square Services—and refer farm 
and home building prospects to their local 
Weyerhaeuser 4-Square Lumber Dealers, 
















Ad mats, colorful folders, display materials 
and other merchandising helps are supplied 
to Weyerhaeuser 4-Square Lumber Dealers 
to identify them as the local building 
headquarters , .. the dependable source of 
information and advice on building plans, 
materials, financing and building contractors 











Weyerhaeuser Sales 
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Many dealers are increasing sales by fea- 
turing Weyerhaeuser 4-Square Lumber 
products .. . because these products have 
a reputation for uniformly high quality 

. and because many years of advertising 
have built up a remarkable consumer 
acceptance for the Weyerhaeuser 4-Square 
brand name. 

Dealers featuring the 4-Square Farm 
and Home Building Services locally are 
further helped to increase their yard profits 
.. . for the Services sell not only Weyer- 


roducts... 














Paces ot 


haeuser 4-Square products but all other 
items carried by the lumber dealer. 

Spotlighting the 4-Square Lumber Dealer 
and the 4-Square Building Services is a 
continued program of effective consumer 
advertising. 

Dealers interested in the benefits of 
sound merchandising and the added sales 
advantages of the 4-Square Services are 
invited to write to the Trade Promotion 
Department, Weyerhaeuser Sales Com- 
pany, St. Paul 1, Minnesota. 
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FINISH WwoopD 
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ST. PAUL 1, MINNESOTA 
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AIR-CONDITIONERS. The Mitchell 
line of packaged commercial and 
residential air-conditioners include 
three groups: store models with ca- 
pacities of 2, 3, 5, and 7% tons; resi- 
dential add-on units in 2-, 3-, and 
5-ton units; year-round residential 
air-conditioners in 1%-, 2-, and 3-ton 
capacities, incorporating gas-fired 
furnaces, Mitchell Manufacturing 
Co., Dept. SBS, 2525 N. Clybourn 
Avenue, Chicago, III, 

Write for P77. Use coupon page 66. 


SEALS DUCT JOINTS. Scotch tape 
No, 474 is a flame-resistant plastic 
tape for joining cold and warm air 
ducts and for sealing the joints in 
home and industrial heating and air- 
conditioning installations. Only one 
wrap of the tape is needed. Minne- 
sota Mining and Manufacturing Co., 
Dept. SBS, 900 Fauquier Street, St. 
Paul 6, Minn. 

Write for P78. Use coupon page 66. 


HEAVY TAPE RULE. The Super 
Mezurall is a heavy-duty rule with a 
%” wide line. It is available with 
either white-clad blade or extra- 
durable chrome-clad blade, marked 
in both feet and inches, Lufkin Rule 
Co., Dept. SBS, Saginaw, Mich. 
Write for P79. Use coupon page 66. 


SCREW LUBRICATION. Screw 
Lubes provide a clean, simple meth 
od for lubricating screws used in 
woodworking as well as metal and 
plastic assemblies. It consists of a 
metal container about 3” in diameter 
and 1” thick, with six holes to permit 
insertion of screws into the lubricant. 
Screw-Lubes, Dept. SBS, P. O. Box 
307, Stamford, Conn, 

Write for P80. Use coupon page 66. 


CLEARS SEPTIC TANKS. A bac- 
terial development for sluggish septic 
tanks and cesspools, called Formula 
FX-11, quickly restores normal effi- 
ciency, At the first sign of a back-up, 
this liquid product is poured into the 
toilet bow! and flushed down. FX- 
Lab Co., Dept. SBS, 4 Hill Street, 
Newark 2, N. J, 

Write for P81. Use coupon page 66. 


HAMMER-WRENCH. The 7-Way 
Hammer-Wrench offers the services 
of many tools in one unit, It per 
forms as a case opener, auto wrench, 
radiator wrench, nail puller, to 
jimmy off hub caps, and for home 
plumbing jobs. G. M. Co Manufac- 
turing, Inc., Dept. SBS, 13-08 43rd 
Avenue, Long Island City, N. Y. 
Write for P82, Use coupon page 66, 


LOCK LINE. The Illinois line of 
five-tumbler mechanism padlocks 
and cabinet locks has been intro- 
duced, It includes six styles of cabi 
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net locks and a padlock guaranteed 
for life. Free point-of-sale merchan- 
dising display is offered. Illinois Lock 
Co., Dept. SBS, 800 South Ada Street, 
Chicago 7, IU. 

Write for P83. Use coupon page 66. 


JOIST SUPPORTS. An improved 
type of steel bridging for support 
of joists is pre-formed to fit all joist 
arrangements, Called X-strong steel 
bridging, these supports are made 
from 18-gauge steel and coated with 
zine for corrosion resistance. Associ- 
ated Fabricators, Inc., Dept. SBS, 
Kittanning, Pa. 

Write for P84. Use coupon page 66. 


GLASS DOORS, LOUVERS. The 
Sun Valley line now includes a low- 
cost aluminum sliding door, designed 
for housing projects, and a competi- 
tively-priced jalousie complete “sur- 
round” window. The jalousie is 
an extruded-aluminum knock-down 
unit. Sun Valley Sliding Door Co., 
Dept. SBS, Box 696, Sun Valley, 
Calif. 

Write for P85. Use coupon page 66. 
PLASTIC PIPE. Poly-Gem flexible, 
lightweight plastic pipe, fittings, and 
steel clamps range in size from 4” 
to 3”. This polyethylene pipe is im- 
mune to rot, rust, and electrolytic 
corrosion, Acme Rubber Manufactur- 
ing Co., Dept. SBS, Mead Street, 
Trenton, N. J. 

Write for P86. Use coupon page 66. 


32” ATTIC FAN. The Reed Suburban 
is a new attic fan that measures 32”, 
complete with shutter, and can be in- 
stalled in a 36” hallway. This model 
RSV-32 is of welded steel construc- 
tion, is permanently lubricated, and 
has counter-balanced blades and 
pulley. Reed Unit-Fans, Inc., Dept. 
SBS, 1001 St. Charles Avenue, New 
Orleans, La, 

Write for P87. Use coupon page 66. 
RADIAL POWER SAW. The Comet 
Clipper Model CLC radial power saw 
has been improved with a new bar 
bearing assembly and safety return 
spring for easier and safer operation. 
The retractable arm moves on a com- 
pletely enclosed housing. Consoli- 
dated Machinery and Supply Co., 
Dept. SBS, 2033 Santa Fe Avenue, 
Los Angeles 21, Calif. 

Write for P88. Use coupon page 66. 


DISPENSES TAPE. The Speedy 
Sparker is a tool for dry-wall appli- 
cation that dispenses any standard 
wall-board tape up to 2%” wide and 
up to 250’ long. The applicator cuts 
off and places tape over seam in one 
quick motion, Goldblatt Tool Co., 
Dept. SBS, 1960 Walnut Street, Kan- 
sas City, Mo. 

Write for P89. Use coupon page 66. 


New items dealers may find 


profitable to sell — or use 


CLAY PIPE JOINT. The Amvit joint 
is a new push-type joint based on the 
ball and socket principle. It consists 
of a plastic ring, die cast electrically 
in the bell of the pipe having a con- 
cave exposed surface, and a plastic 
ring on the spigot having an exposed 
convex surface. Pushed together, the 
rings are in constant compression 
Write the American Vitrified Prod- 
ucts Co., Dept. SBS, Cleveland, Ohio 

Write for P90. Use coupon page 66. 


ALUMINUM WINDOW LINE. An 
inexpensive line of aluminum com 
bination storm windows has been 
introduced. This “Leader Line” fea- 
tures a simple locking device, finger- 
tip operation of panel movement, 
interlocking corners to prevent drafts 
and rain seepage, and no screws or 
springs to work loose. Air Master 
Corp., Dept. SBS, 20th and Allegheny 
Avenues, Philadelphia 32, Pa. 
Write for P91. Use coupon page 66. 


BRAND MARKER. The Handi- 
Brander is an old-fashioned branding 
iron brought up to date for trade- 
marking wood, leather, plastic, and 
rubber products. It consists of an 
electric heating unit in the handle 





DO YOU WANT more in- 
formation on any of these 
new products? Just mail 
the coupon on page 66 
after circling the product 
number shown with item. 











and an interchangeable marking die 
The Handi-Brander plugs into a 110 
volt AC circuit. Write the Acme 
Marking Equipment Co., Dept. SBS, 
8030 Lyndon Avenue, Detroit 38, 
Mich. 

Write for P92. Use coupon page 66. 


HOME TEMPERATURE CONTROL. 
Year-round baseboard heating-cool- 
ing is possible with the new Vulcan 
system, With a flick of a switch, the 
home-owner can bring either warm 
or cool air from the same baseboard 
installation. Vulcan Radiator Co., 
Dept. SBS, Hartford, Conn. 

Write for P93, Use coupon page 66. 


RADIANT PANEL HEAT. Crystalite 
heating elements are fused in a spe 
cial perma-tempered glass, said to 
produce a more durable and efficient 
radiant electric heating panel. The 
panels are made in both wall and 
baseboard models, Crystalheat Co., 
Dept. SBS, Van Nuys, Calif 

Write for P94. Use coupon page 66. 
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FIR PLYWwe 
Sales Cli 


| 





...says D. C. Siegmund of 
POTLATCH YARDS 


Typical of 56 modern Potlatch Yards is this 
branch at Gig Harbor, Washington. Mr. Siegmund 
recently became its manager 

returning to the lumber dealer field after 10 
years in construction. Read what he says 

about fir plywood: 





‘Today, fir plywood is a basic staple. 
Ten years ago, | remember, it was in the 
specialty class; it had to be sold. 


Now it sells itself 
“The change is amazing. It means that a 


well-rounded fir plywood inventory 


is an absolute must.” 


Now is the time to check your inventory becouse 


FIR PLYWOOD’S 50th BIRTHDAY Means 
Many Profit&éble Returns for You! 








y tock f DFPA grade trademarked fir plywoc 
{ be 50% to ] x GREATER in 1955 
i iy — write for iggested inventory lists free from 
1A ition, Tacoma 2, Washingtor 

















1. The Multi-Million Dollar Flintkote 


Research Laboratory At Whippany, 
New Jersey, the search for a workable, practical 
back coating for insulating sidings was begun, And 
successfully completed! Here, tests were made to find 
out exactly how moisture content causes shrink- 
age in wood fibres, Here, a back coating to provide 
panel dimensional stability was developed, 
Here, tests were made to prove conclusively that 
our back coating did seal out undesirable moisture 


vapors. Tests, such as... 





Spray Chamber Back - coated panels are 
severely tested by a “pea-soup” fog in a spra 
closet simulating adverse job-site storage con 
ditions During this ordeal, the doors of the closet 
are closed and sealed for 24 hours. Even in these 
accelerated “bad weather” conditions, the back 
coated panels did not measurably change dimen 
sion. After several different kinds of laboratory 


“torture” tests such as this, panels go to our... 


Dimensional stability 





for insulating siding panels 


provided by Flintkote scientists! 





Here's the story in R. H. Cubberley’s own words. 
He is the Director of Flintkote Research and 


Development. 


“The laboratory has recently completed some 
accelerated dimensional stability tests on our 


back-coated insulating sidings. 


“These tests clearly indicate that shrinkage under 
practical application conditions would not be 


objectionably noticeable. 


“Comments from the field indicate that the new 


.»»New back coating seals out undesirable moisture vapors 


back coating appears to have eliminated the 
shrinkage that sometimes results from these two 
causes: (1) Improper handling and storage im- 
mediately before application. (2) High humidity 
conditions inside the house.” 

These behind-the-scenes pictures will give you a 
little better idea of how this back coating was 


developed, Start with No. l...and follow through. 


Tue Funtkore Company, Building Materials Di- 


vision, 30 Rockefeller Plaza, New York 20, N.Y. 
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3. “Test Farm” Here the panel are left to the “mercy of the elements. 


You can see what a be ating they take on the two lest House hown in the 


ORDINARY 
WON -GBACK COATED 
SIDING 





FLINTROTE 
BACK COATED Si0inme 











SUMMER 


4. Inside the “Test Houses” 5.Now look atthis Close-up! 


See the tank of water. Behind itisa small Notice how tight ind ant the | 


heater et under thermostatic control to fit in this close up hot of the « 6 Final Proof! 


maintay { relative humidity. Thi rep ola lest House 
ilts of the extensive outdoor ex 


resents t weak humidity of a kitehen or Expo ed to ' r 4 of ‘ 
f ck-coated panel on the ex 


bathroon n this way we have simulated cold, to inshine torr 
j the “Test House 


actual nside home conditions for the 


pare ou now tested on the extertor 
ol the back coating 


in the length | 


shedapmigmiatans! OE ne 
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Panelfold Doors, Inc., Dept. SBS, 
4951 East 10th Court, Hialeah, Fla., 
has introduced an accordion folding 
door made of beautifully-grained 
natural wood panels hinged together 
with flexible strips of Geon vinyl 
plastic, 

Suitable for closing off rooms, 
these panels slide into a space of a 
single foot for every six running feet 
of closure, 

The 3%” solid wood panels that 
compose the doors come in 64 stand 
ard finish combinations. These in 
clude brown, gray, blue, ivory, green, 
and yellow, and also custom panels 
of such woods as fir, mahogany, ash, 
walnut, redwood, and birch 

Stock sizes include heights of 6'6 








and 68%” and widths up to 4/2”. 
Larger doors are available on special 
order. 

Write for P95. Use coupon below. 


INSULATING BOARD 


A versatile insulating building board, 
called No. 20, is announced by the 
Celotex Corp., Dept. SBS, 120 South 
LaSalle Street, Chicago 3, III 

Designed for economical re-styling 
in attics, garages, summer cottages, 
and commercial buildings, the No 
20 insulating board features a bold 
texture in light-reflecting white. 

The board is strong, rigid, light- 
weight, and easily handled. It builds, 
insulates, and decorates at one time 
It is protected from termites and dry 
rot by Ferox. 

This new Celotex product is made 
in %” thickness, 4’ wide, in lengths 
of 6’, 7’, 8’, 9’, 10’, and 12’ 

Write for P96. Use coupon below. 


‘55 AIR-CONDITIONERS 


The air-conditioning industry’s “first 
complete line of packaged air-con 
ditioning units requiring no water 
whatsoever” is offered by the Carrier 
Corp., Dept. SBS, Syracuse, N. Y 
The units are designed particularly 
for use in stores, offices, and other 
spaces where water may be limited 








or where there may be piping diffi- 


new Weathermaker 
from 2- 


culties. These 
models come in four sizes 
to 4%-HP. 

Carrier also manufactures self 
contained Weathermakers with wa 
ter-cooled refrigeration, in sizes from 
2- to 15-HP. 

Write for P97. Use coupon below. 


HARDBOARD SIDING 


Shadowvent siding is a free-floating, 
prime-coated combination of Mason 
ite Tempered Presdwood hardboard 
and a patented aluminum shadow 
line strip. It is made by the Masonite 
Corp., Dept. SBS, 111 West Wash 
ington, Chicago, Il. 

Shadowvent is made in two widths, 








Se  ——S —- am ———— ——— —— a 
Please send more details of new products for which numbers are circled below. MARCH, 1955 
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Name_ Title 
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It's all new 


ekcept these custom features 
' that make How-ell-dor 


' a fast seller 


In As new, modern plant, How-ell-dor 
entérs a new mass-production era with 
cushbm features in garage doors at 
mad#k-production prices, 


When you’re a How-ell-dor Dealer 
you offer these built-in, eustom-door 
feathres: 


g Ol stock models, pre-fabric ated 
g for fast, easy installation. Head- 
room range — from a 114)” mini- 
mum to accommodate practi- 
cally any building condition. 


strength where strength is needed 

. - heavy-duty bottom rail for 
maximum door stability 
famous How-ell-tite Track... 
premium hardware . . . extra- 
heavy hinges. 


assurance of customer satisfac- 
tion through proven perform- 
ance, the direct result of over 30 
years experience as door manu- 
facturers. 





wif k delivery, stock doors shipped 


within 24 hours, 


Fod fast turnover, good profit and de- 
perflable performance, it’s How-ell-dor 

the union-made door, Get the full 
stogy, send for catalog and price lists. 


The Howell Manufacturing Co. 


Paoli, Pa. 








It's all new! 


pl int in Paoli 


ufaecturin 
production 
plane nad 
that nd 
manufactur 


made the H 


ote 





e feet of space in the new How-ell-dor 


| exclusively to the designing, man- 
ng of How-ell-dors. Assembly-line 
new highspeed machines that 
time, that drill 17 holes at once, 
mber at the une time, that speed 
elp maintain the quality that has 


ler in the field 
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EFFICIENT 

AIR CONDITIONING 
DEMANDS THE BEST 
WEATHERS TRIPPING 


That's Why 
More Builders 
Specify 
Hettinger’s 
Famous 


Tnhiple Seal 







Metal Weatherstripping 
with 


SILENT GLIDE a 
Market That Absolutely ad pe NG 


Stops Window Operation Noise 
Triple Seal metal weatherstripping seals out drafts— OM Plece side 
winter or summer—and stops the air leaks that over- 


load air conditioning systems. If you build for air 
conditioning, or if your buyers plan to install air con 


channel seals 


each sash at 4 


eae rug points 

ditioning—combine Triple Seal Metal Weatherstrip- 
ping and Silent Glide—the balance that goes up and Me 
at ¢ i re 
down at a touch—-quietly, ui a 
G 

, = 

Easy installation and the unit package coe 










(everything for one window in one 
package) saves you time and money on 
the job, No material losses 


Ask Your Dealer 
About Triple Seal 
Or Write Direct 





HETTINGER'S 


PATENT’ NO™M21 72580 


Visit us at Booth No. 140 at the Fort Worth Show. 





Weatherproof Products Corp. P. O. Box 8498, Kansas City, Mo. 








approximately 10” and 12”. Lengths 
are up to 12’. The metal strip is 
vented at 8” intervals to allow escape 
of moisture that may condense with- 
in the walls as a result of changes 
in humidity and temperature. 

The siding is applied by placing 
its slotted edge over the aluminum 
shadow strip, which has been pre 
viously nailed to the sheathing. This 
method hides the metal strip and 
requires no face-nailing in the Shad 
owvent, 

Write for P98. Use coupon page 66. 


UL-APPROVED FIREPLACE 









|| 


Sc 














An Underwriters’ Laboratories label 
has been granted the Thulman fire 
place unit, made by the Majestic 
Co., Inc., Dept. SBS, Huntington, 
Ind. This is the first such unit to 
receive UL approval 

This factory-made metal fireplace 
is approved for installation in 1-, 
1%-, and 2-story homes. Combustible 
building materials can butt directly 
against the outer casing, since ample 
clearance has been built into it in 
accordance with national building 
codes. Both fireplace and chimney 
operate on the “thermo-siphon” 
principle of air circulation 

Write for P99. Use coupon page 66. 


BASEMENT ENTRANCE 





The Heatilator Service-way, an all 
steel basement entrance, provides 
direct access to the outdoors from 
basements, saving thousands of steps 
in carrying out laundry, garden tools, 
and toys. It is made by Heatilator, 
Inc., Dept. SBS, Syracuse, N. Y. 
The all-welded entrance features 
a spring counterbalanced door that 
is weather-tight. Overlapping flanges 
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Architectural 
(Quality 
Redwood 






MELLOW DEPTH IN COLOR 
WITH SOUNDNESS OF STRUCTURE 


... for exterior or interior finishes 


From the viewpoint of architect, builder, and owner, redwood 
satisfies the desires for beauty combined with permanent structural 


stability. In native richness of color, texture and grain —in practical workability 
—in freedom from swelling and shrinkage —in permanent resistan 

deterioration — in paint retention — redwood is unsurpassed, When 1 specify 
Certified Dry Palco Architectural Quality Redwood, you can be sure of these 
premium qualities at no extra premium in cost. Palco offers the important 
bonus of uniformity of grade in the highest degree, backed by the largest 


oldest, most modernly equipped producer of redwood in the world 


THE PACIFIC LUMBER COMPANY 


° 
Si : — The best in Redwood—Since 1869- 
Millis at Scotia slifornia 


100 Bush St., San Francisco 4 + 35 East Wacker Drive, Chicago 1 + 2185 Huntington Drive, San Marino 9, Calif. 








MEMBER OF CALIFORNIA REOWOOOD ASSOCIATION 
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General Office: Box 3426 Terminal Annex, Los Angeles 54 
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Money is the 


least of my 





MY WORKING CAPITAL 
1S AVAILABLE FOR MY USE! 


It's a wonderful feeling to know that my working capital 
is available. Yes, money is the least of my worries since 
| started the ABC program. No more telephoning and 
driving around to scrape up money for current bills. With 
the ABC program, | can sell my materials and services 
at no money down and give 36 months to pay, yet ABC 
gives me my cash immediately. And in addition, by 
quoting small ABC monthly payments instead of the 
total price, | close more orders and right on the spot, too! 
Why not put your business on the EASY SELLING LEVEL 
to meet today's changing conditions? You'll not only 
make your selling easier, you'll also have your working 
capital available. Call your nearest ABC office for details. 


ABC 


WSTALMENT FINANCING 


Specialists in Property improvement 
and Modernization Sales Financing 


ALLIED 
BUILDING CREDITS 


INC. 


Your best sales tool—the ABC Time Sales Program. Ask us today. 


BRANCH OFFICES: BALTIMORE, BIRMINGHAM, BOSTON, BUFFALO, CHARLOTTE, CHICAGO, CIN 
CINNATI, CLEVELAND, COLUMBUS, CORPUS CHRISTI, DALLAS, DAVENPORT, DENVER, DES MOINES 
DETROIT, HOUSTON, INDIANAPOLIS, KANSAS CITY, LOS ANGELES, MILWAUKEE, MINNEAPOLIS 
NEW ORLEANS, OKLAHOMA CITY, OMAHA, PHILADELPHIA, PHOENIX, PITTSBURGH, PORTLAND 
$T LOUIS, SALT LAKE CITY, SAN FRANCISCO, SEATTLE, SOUTH BEND, TAMPA. TOLEDO 











on both door and frame assure a 
snug, leak-proof fit at all times. Two 
slide bolts lock the door securely 
from the inside for protection against 
intruders. The door can also be lock- 
ed in the full-open position to pre 
vent accidental closing 

The Service-way is shipped com 
pletely assembled and prime-coated, 
ready to install. 

Write for P100. Use coupon page 66. 


DECORATIVE PILASTER 


This Anco wrought-iron pilaster 
simplifies the building of carportes, 
patio and terrace covers, playground 
shelters, motel marquees, porches, 
and similar structures. It is made by 
the Anthony Truck Co., Dept. SBS, 
P. O. Box 375, Paducah, Ky 

Especially suitable for Do-It-Your 
self projects, this sturdy pilaster is 
inexpensive, yet allows the retailer 
a good profit margin. The simplicity 
of its design makes it suitable for 
homes with modern or traditional 
architecture. Free literature gives 
complete details. 

Write for P101. Use coupon page 66. 


SCREEN DOOR LATCH 





The Weslock No, 95 screen door latch 
is used on any lightweight door 
screen, storm, or combination doors 
in both metal and wood. It is made 
by the Western Lock Manufacturing 
Co., Dept. SBS, 211 N. Madison 
Avenue, Los Angeles 4, Calif 

Only one hole is required for 
quick installation, The latch is 
mounted with two machine screws 
through the housing. No mortising, 
adjusting, or assembling is necessary 

The lock automatically fits doors 
from %” to 1%” thick. 

Write for P102. Use coupon page 66. 


RANDOM OAK PANELING 


Mellow Savannah oak paneling 
comes in random widths now. It is 
factory prefinished and packaged by 
the Georgia-Pacific Plywood Co., 
Dept. SBS, 270 Park Avenue, New 
York, N. Y. 

The rich, three-ply panels come in 
widths of 6”, 8”, 10”, and 12”. Each 
plank has a special clip that enables 
installation without nails, once fur 
ring strips are applied. 

After moulding has been removed, 
furring strips are nailed horizontally, 
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Is your Ceiling Gathering Dust...or Dollars? 


Put Your “Overhead” to Work With These Profitable 
Moe Light Display Deals 










FREE wor LIGHTS Offset 


the Cost of Each Board 








M-5050 CEILING MERCHANDISERS 
Size 6’ x 4’ \ 

DEALER COST OF FIXTURES......... bos eece eee } 
EE OR ce cree ee cens vienven 29.95 bas mail 
Se CE OP INGD Do cb ccc cece cee cesees $129.90 PUT LAZY WALL SPACE TO WORK WITH 
1 M-232, 1 M-261 1M-1341 1M-1015 1M-1081 1M-1063 1 M-638 THIS MOE MERCHANDISER 
TMIaT TMlOdl 1 M1075 1 m1073 1M222 1M426 1 M458 Size 4’ by 3’. You get 19 fixtures for $70.95* 

TOTAL 21 FIXTURES... RETAIL VALUE... $149.75 having a retail value of $105.90, The board costs 
Moe Light will give you absolutely free—1 M-1222 32/22 W you $18.95. Moe Light gives you absolutely 
White & Chrome Instant Start Circline and 1 M-1231 32 W All free...1 M-1222 32/22 White and Chrome In- 
Chrome Instant Start Circline (Retail Value $30.20). stant Start Circline (Retail Value $18.95). 
This offsets the $29.95 cost of the display board. This offsets the $18.95 cost of the display board. 
MOE LIGHT OFFERS YOU EVERYTHING FROM COUNTER SEE THE COMPLETE LINE IN FULL COLOR 

DISPLAYS TO COMPLETE HOME LIGHTING CENTERS , # 48 page catalog shows Moe Light fix- 
No matter which of these display deals you order, Moe Light will offset the hd nH tures for every room in the home, See 
cost of the display with FREE merchandise Cio! i beoutiful exemples of Moe Light's “In- 
M-5052 Moe Light Home Lighting Center : i on spiration-Lighting” in the Living Room, 
eS Counter Dopey tae $555 0 ee a Bedroom and Bath. Send for it 
18-5064 Mee Light Counter Display” wena a . 

includes 14 Fixtures, plus display... $59.90° 
*Prices Slightly Higher Denver and West. — 
MOE LIGHT, Dept. 585-3, Fort Atkinson, Wisconsin 











te information on Moe Light Display Deals 


il ‘ r 
Mal H w representative call on me 
DEF P 





MOE LIGHT his y of catalog 
Fort Atkinson, Wisconsin T 
(Division of Thomas Industries, Inc.) on NAME 
* 
MOEGs Plants at Fort Atkinson and Coup Al 
Sheboygan, Wisconsin, DDI 
Princeton, Kentuck pod Now: 
Los Angeles, California ci ZONE STATE 
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16 DEGIGNG FOR 


Window and Floor Displays 


—adaptable to any 
retail business 





whereby the building materials dealer builds 
for himself both good will and new business 





Shadow Box 
with shelves 


Stacks O'Shelves 


From cut-out display letters to a range of 
display designs—~any retail establishment 
can now have smart, modern display fix- 
tures for little more than the cost of the 
materials, No special tools or skill are re 


quired to build these displays 


These patterns were created by Easi 
Bild”, 
Patterns, The 


the originator of Do-It-Yourself 
primary material used is 
Homasote Board——Standard or Type RD 

Go” and “'40" thick-——~available in Big 
Sheets up to 8 x 14°, Homasote is strong, 
durable, flexible and economical, It works 
easier than wood, takes any paint, stain 


or laminate glue can hold 





Pyramid Shelves 


Tilt Board 


The user simply traces the pattern onto 
the Homasote and cuts out with a simple 
saw or jig saw. Each pattern contains tull 
size templates, step-by-step directions, 
complete materials list, complete assembly 
and finishing instructions 

The Homasote Stores Display Book 
contains 16 designs which can be used in 
dozens of combinations. As a Homasote 
dealer, you sell this book—at a profit 
for $7.50—or the individual patterns at 
$1.00 each. Obviously, you then sell the 
complete materials list If you don't yet 
know the details of this new, year-round 
merchandising plan, please write or wir 
us immediately. Kindly address your 
inquiry to Deparmment C-15 


HOMASOTE COMPANY 


TRENTON 3, 


NEW JERSEY 








with a special clip placed in the 
groove of each strip. The first panel 
is put up with lipped edge toward 
the clip, so clip is covered, then slid 
tightly into place with all eight clips 
in each strip engaging in the wood 

Panels are packaged to cover 96 
square feet of wall, at a cost of about 
56 cents a square foot. 


Write for P103. Use coupon page 66. 


3” CONDUIT FITTINGS 


For use with its electrical fiber con 
duit and bituminized-fiber drain and 
sewer pipe, the Orangeburg Manu 
facturing Co., Inc., Dept. SBS, 
Orangeburg, N. Y., has introduced 
a line of 3” quarter bends and tees 

The line is designed to meet the 





need resulting from increased use 
of 3” pipe for storm drains, overflow 
lines, drainage, and other non-sani 
tary conductor lines around the home 
and farm 

Write for P104. Use coupon page 66. 


STRADDLE TRUCK 


The model MD Hyster straddle truck 
has 20,000-pound capacity 2,000 
pounds greater than that of the pre 
vious, similar M3 model. Originally 
designed for lumber-yard use, these 
trucks are made by the Hyster Co., 
Dept. SBS, 2902 N. E. Clackamas 
Street, Portland 8, Ore 





91-HP 


Improvements 


model has a 


This bigger 
Hercules “L” engine 
over previous models include a 12 
clutch, vacuum power brakes, and 
heavy-duty hypoid differential 

Package sizes are available up to 
a new maximum height of 78” or a 
width of 76 

Write for P105. Use coupon page 66. 


CONVERTIBLE DOOR HOOD 


The Alumatic Corp. of America, 
Dept. SBS, 2081 S. 56th Street, Mil 
waukee, Wis., now makes an alumi 
num and stainless steel door hood 
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DIMENSION 


od 








THE 


“STRIP-PROOF” 


OPERATOR... 


ON THE VALCO 


ALUMINUM AWNING WINDOW 





















NO OTHER HAS IT! You can attract your customers with beauty | 90 degrees, or ope only the bottom vent for controlled ven- 
(and these windows are well supplied with that) but when it|tilation. 
comes to clinching the sale, its the features that count. A sales-clinching feature—exclusive with Ualco Aluminum 


The Cam Lock strip-proof operator feature of Ualco Alumi-| Awning Windows' 
num Awning Windows has it over all competition! Instead of 
separate locking and opening devices, which often result in| MORE PLUS FEATURES: Llalco Aluminum Awning Windows are 
stripped gear threads and always waste time and motion, the|completely weatherstripped—both on jamb and bottom of all 
Ualco Cam Lock automatically unlocks and opens—with one | vents. They're easy to install! Require no upkeep . . . can't 
finger-tip operation! Also locks all vents in any position up to|rust or wrap never need painting! 
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t ‘ ‘ . vin?’ wi ' 
‘our wOrrte 
fT I} UALCO—WORLD’S LARGEST MANUFACTURER OF ALUMINUM WINDOWS 

—_ UALCO WINDOWS ARE UNCONDITIONALLY GUARANTEED AGAI? EFECTIVE MATERIALS ANDO WORKMANEGHIF 
ewememe- iw a ncn peers tintin en eatin tinea eam iene ‘ 
‘ 
SOUTHERN SASH SALES & ' JTHERN SASH SALES & SUPPLY CO ; 
SUPPLY CO.—~SHEFFIELD, ALABAMA alco | SHEFFIELD, ALABAMA Dept. S85 ; 
WAREHOUSES & SALES OFFICES BE A ' Gentlemen ; 
CANTON OHIO ELIZABETH N J HIA ' , ' 

Pp \ hnical > 

LEAH FLA FLORENCE ALA MONT D E A L E 4 ! ; sere rueh technics Cote and prices ; 
GOMERY ALA VAN nuYSs CALIF | NAME ; 
HORIZONTAL GREENSBORO, N. C.; AURORA, ILL.; RUS Mail Today | ADDRESS ; 
SLIDING TON, LA.; KANSAS CITY, MO , 3 sch } 
i 
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that converts from a straight slope 
to a “camel back” style 

This convertible feature makes it 
possible for dealers to stock one 
hood style, yet offer two styles to 
consumers. The home-owner, too, 
can shift from one style to another. 

Write for P106. Use coupon page 66. 





EQUIPMENT tor 


removable horizontal 






SPACE CALCULATOR 


Morton’s area and volume calculator 
operates like a slide rule but reads 
like a table to permit the user to 
obtain instantly the area of walls, 
Patent Applied for ceilings, cubic footage of a room, and 
other measurements. Designed by 
Paul S. Morton Engineering Service, 


sliding windows 


® Sash glide easily on round-top tracks 


®@ Flexible bronze pressure strip at head has two fold purpose Dept. SBS, 609 Bangor Road, Law- 
1. It is good weatherstrip 2. It permits easy sash removal rence, Mich., this calculator sells for 
$4.75, including a leatherette case. 
@ Extruded sill with adequate weep holes and drip pan, pro- Five different scales along the 
vides quick drainage with no danger of sill rot edges make the calculator addition- 
ally useful. It measures 3%"x9” in 

®@ This equipment permits the use of stock windows which size and is made of vinyl] plastic. 
eliminates the necessity of having special mill work Write for P107. Use coupon page 66. 


Ideal for shoulder high windows . . . in bathrooms, kitchens, bedrooms. 
Horizontal sliding windows equipped with No. 890 ALL-Glide are WEATHERSTRIP KIT 
E-X-P-A-N-S-I-B-L-E. Use them singly or in multiples. 
With Southern bronze weatherstrip, 
hammer, and scissors, the home- 


ALLWEATH ER Balance Strip owner can quickly and easily add 


weatherstripping protection to his 


with FLOC KED COIL YPREI NGS house. Rolls of this easy-to-use prod- 


uct are made by the Southern Metal 








ALLWEATHER Balance Strips No. 490, 90, 810Z, 812Z and 814Z are furnished Products Corp., Dept. SBS, 921 Ray- 
with FLOCKED COIL SPRINGS. ner, Memphis, Tenn. 
Adjustability is built in No. 490 and 90. Balance tube with semi-cantilever Seventeen-foot coils of the weath- 


action insures weatherstrip contact in all kinds of weather. The base section is 
always in close contact with jamb insuring stability. FLOCKED COIL SPRINGS 
| are concealed by a functional part of the strip itself. 

810Z, 812Z and 814Z are a combination of weatherstrip, 
flocked springs and spring covers making effective, economical 
sash balance and weatherstrip combinations. 
| Laboratory tests show that ALLWEATHER Balance Strip 


erstrip are now available in kits. 
Write for P108. Use coupon page 66. 


efficiency in reducing air infiltration is far in excess of American 
Wood Institute Specification Standards. 

‘Testa made by the University of Minnesota v 
Institute of ‘Technology Testing laboratory in wee Gemmr 
cooperation with Weatherstrip Research Insti- 


Me 
‘ &, 

















tute, show that double-hung wood windows, WEATWERSTRIP 
when metal weatherstripped show an infiltra- Research 
3. tion ratio 6 TIMES LESS than non-weather- INSTITUTE 
_ aes San | stripped windows. | 
ALLM ETAL Weatherstrip Company 
Nome “ALLMETAL” Reg. U. S. Patent Office SINCE 1915 
2239 North Knox Avenue Chicago 39, Illinois 
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1. LOK-TAB REPRINT DISPLAY 

1 sturdy cardboard frame 
for displaying Lok-Tab re 
prints. 

eee 


——a 


£2) 
ne j 





TE. 


3. SHADOWBOX PHOTOS ; 
Two beautiful mounted col- & 
or photos of Lok-Tab appli- 
cations. 




















5. LIFE LOGOS 
Imprinted to put LIFE into 
your Lok-Tab displays. 


MARCH, 1955. . 











2. LIFE LOK-TAB BANNER 


A colorful 8” x 30” 
for window or wall display 


banner 


aA 
canto i RE 


| ach 


une the Widen Mt | 
on oat = wine 
4. TRANSPARENT LIFE STICKERS 
Made 


door or window use 


of clear plastie for 


Pa: 


Fa 


6. A 22” x 31” blowup of 
the 4-color Life ad 


7. Ad Mats and Radio TV 
copy for your own tie-in ad 
vertising. 













YOUR FIRST BIG ‘55 
SALES OPPORTUNITY 


March is the month for Lok-Tabs. On 

March 10th, the 5% million families who 

read LIFE will see the dramatic 4-color 

page announcing Lok-Tabs. It’s the big- 

ngle promotion ever put behind a 

roofing shingle it’s Ruberoid’s first big 
profit opportunity for you, 


-TAB announcement ads 
Better 
Sat- 
Cap- 


A Ise .. LOK 
M ippear in the March issues of 
Homes and Gardens, Farm Journal, 
vening Post (Show House), 
irmer, and in the April iss 
ful Farming, Living for Young 
Homemakers (Show House), and Progres- 
i | 


ura | 


per | ues of 


irmer, 


Check the merchandising elements avail- 
able to you... it’s a dynamic promotion 
package on the hottest new roof shingle in 
Make your plans now to tie in 
Lok-Tab advertising ... make 
y off in big profits for you. 


() eal 
with thi 


Mai n pa 


The RUBEROID Co. 


ASPHALT AND 
ASBESTOS BUILDING MATERIALS 
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new! 


Window Unit Hardware 
/MASTER-MATIC 


TRADE MARK 


ONE PIECE Sash Balance and 
Weatherstrip Combination Unit 


PATENT PENDIN 


* LOWER in cost than a conventional balance plus 
weatherstripping 


® CUTS installation labor costs 
© EFFICIENT —- DURABLE and ATTRACTIVE 


® SPECIALLY designed for window unit 
manufacturers 


Removable Sash Hardware 


REMOVABLE WINDOW UNIT HARDWARE 


* Completely BALANCED Sash 

© Efficient METAL Weatherstripping 

® NO STICKING or FALLING of SASH 

* SASH EASILY Removed and Replaced 


Now for Product Details and Franchises Still Available 


MASTER METAL STRIP SERVICE, INC. 
1744 N. Kilbourn Ave. Chicago 39, Illinois 
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YOU AND THE LAW 


(Continued from page 48 


while the courts of some other state 
have reached the same conclusion in 
imilar cases, the courts of still other 
tates rule to the contrary. This in- 
creases the desirability of the lessee 
eeing to it when he signs a lease 
that there is a clause in it specially 
reserving to him the right to remove 
improvements that he may erect, o1 
may have erected on the premise 

In the Georgia case, a building 
supply dealer had built and used a 
brick kiln and lumber shed while in 
possession under a lease from the 
then owner of the land, and con- 
tinued to use them under a late! 
lease from a new owner, without re- 
erving the right to remove. A fire 
destroyed the kiln and shed and the 
econd lessor ued to enjoin the 
dealer from removing the _ loose 
bricks and metal roofing reclaimed 
from the fire ruins 

The Superior Court in Gordon 
county, Ga., decided that the dealer 
was not entitled to remove the brick 
and roofing. But the Supreme Court 
reversed the decision, ruling in favor 
of the dealer 


* * o 


WHAT LEGAL QUESTION concern 
ing the operation of a retail building 
supply business or lumber yard is on 
your mind? The editors welcome 
your suggestions of topics to be cov 
ered in this column in the future by 
our experienced attorney, Arthur 
L. H. Street. Just pose your problem 
or question in a brief note on your 
company letterhead to: YOU AND 
THE LAW, Southern Building Sup 
plies, 806 Peachtree Street, N. E., 
Atlanta 5, Ga 


, 


Buy Lau Blower Stock 


Five executives of the Lau Blowe1 
Co., Dayton, Ohio, have purchased a 
ubstantial interest in the company 
from E. B. and Marion E. Lau 
founder of the blower and fan 
manufacturing firm 

The purchasers are Harold W 
Faulkender, vice-president; Thoma 
I. Byrd, vice-president; Richard L 
Perkins, controller; Charles E. Hub- 
bard, and Joseph L. Lair, togethe 
with a group of private investor 
Each official has been associated with 
the company in an executive capacity 
for 15 years or longer 

Faulkender was elected president 
Byrd is executive vice-president 
Perkins is secretary and assistant 
treasurer. Hubbard is treasurer. Lair 
is the assistant secretary and legal 


counsel 
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Sensational 











FL with fluo 
ed transiucent 


utiet and switch 


smaller than Custom 
stud for installation 
outlet and switch 


Junior Model SD 2014 FL, slightly 
ut ilelsmmenl 
ent tubular light, transiucent shade 


ssary to ut ne se 


NEW! Sparkling Lucite Towel Rings 


by MIAMI - CAREY 





Feature tomorrow's Fashion Leaders today. Here's smartness, 
Sparkle and quality to catch the eye... beauty to boost sales. 
@ Combination counter or wall Display Board is free when you 


order a set of the new Lucite accessories illustrated! 








with light (not shown), 


the duelte custom... by MIAMI-CAREY 


new sales-builder 


Ni have you seen such striking beauty, 
qu | enrence teature is in these new 
Mi tte bathroom cabinets! Customers 
ro my fwin storage compartment twin 
lidi loors, jewel-like stainless-steel frames, 
new went lighting, Sell duette glamour in 
the | m and step up sale Lhe duette comes 
in ( | Junior styl (illustrated), and in the 
bud ed duette Deluxe Model SD 1818 and 





MIAMI - CAREY 





| MIAMI CABINET DIVISION 
MAIL THE HANDY COUPON NOW FOR COMPLETE INFORMATION 7 | THE PHILIP CAREY MFG, COMPANY | 
} 211 East t, Houston, Texas, Dept. SB i 
| Gentlemen j 
| 0G the facts on your complete, profit-making line! 
| | trated literature j 
| CD) Nav Carey Representative call, | 
] | | 
| NAME we ES haan 
| FIRM _. sd | 
Oe 

et i 

ADORE a 
\ J | j 
Quality Bathroom Cabinets, Mirrors and Matching Accessories « Access and Laundry Chute ! CITY — ZONE TATE — J 
Doors + Kitchen and Bathroom Ventilating Fans ¢ Attic Ventilating Fans « Bath Heaters Sctictiiuivenancwerenamapuisdiasianiobananeenadan an ant 
77 
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Three Workshop Sessions 
Planned for Georgians 


A balanced menu of convention 
fare that includes inspiration, enter 
tainment, and information has been 
planned by Counselor J, G. Rowell 
for the 30th annual meeting of the 
Building Material Merchants of 
Georgia at Radium Springs near 
Albany, March 28-30 

Following a Monday of golf com 
petition for the men and a luncheon 
fashioi, show for the ladies, officers 
will report Tuesday morning. Two 
management workshops will follow 
Vice-President Charles W. Peek Jr., 
of Cedartown, will lead the one on 
cost surveys and pricing. Bill Par 
sons, editor of Southern Lumber 
Journal, will moderate one on “Deal- 
er Problems.” 

The closing workshop Wednesday 
will cover “Marketing Practices of 
Suppliers and Buying Practices of 
Merchants.” Don Moore, editor of 
this magazine, will be the moderator 
Panel participants will include Bob 
Edwards and Bob Williams, repre- 
senting wholesalers; Cleon Smith, 
dealers; and George Petters and 
Russ Snyder, manufacturers 

Edward W. Hiles, executive vice 
president of the Georgia Building 
Savings and Loan League, will speak 
on mortgage financing; Z. A. God- 


win, U. S. Gypsum Co., on “Materials 
Handling for Small Yards,” and Phil 
Creden, public relations director for 
Edward Hines Lumber Co., sales pro 
motion for lumber dealers 


Creden to Address 
Carolina Convention 


Phil Creden, public relations direc 
tor of the Edward Hines Lumber Co., 
Chicago, will be a principal speaker 
when the Carolina Lumber and 
Building Supply Assn, holds its 32nd 
annual convention and _. building 
products exposition in Charlotte’s 
spacious new Radio Center for the 
first time, March 15-17. Creden will 
discuss “Lumber and Human Rela 
tions.” 

Merchandiser Creden will moder 
ate a panel designed to tell Carolina 
dealers how to make “10% Profit- 
Plus in 1955.” Participants will in- 
clude Dwight Davis on Merchan 
dising; Maurice R. Large, Virginia 
dealer, on advertising; Gordon 
Goodson on new construction and 
modernization; Ralph Bagnal, Bob 
McClure, Paul Wrenn, and Zim 
Godwin on materials handling. 

Luncheon meetings at the Radio 
Center will feature Charles Cullen, 
professional business enthusiast of 
Charlotte, Wednesday and Dr. 


George Heaton, Charlotte Baptist 
pastor, Thursday. 

The get-acquainted hour and buf 
fet dinner at the Hotel Charlotte 
Wednesday evening will feature the 
singing of the 80-voice Charlotte 
Boys Choir. A big Hoo-Hoo con 
catenation and stag party will follow 
at 9:29 p. m. 

Raymon Harrell and George Mess 
ner will present the Lu-Re-Co panel 
construction system. 

At the Thursday dinner-dance at 
the Hotel Charlotte, Dr. Frank Good 
win, University of Florida marketing 
specialist, will speak. 

The exposition will feature the 
largest array of building-material 
exhibits yet at Radio Center. Tues 
day will be “public showing day” 
for architects, builders, engineers, 
and primary customers of dealers 


Huggins Heads Tulsans 


The new slate of officers for the 
Tulsa (Okla.) Lumbermen’s Assn. is 
headed by Olaf Huggins as president 
Marvin Spillman is vice-president; 
F. H. Guiler, secretary-treasurer, and 
C. E. Marshall continues as secre 
tary-manager. 

Directors include Dale Carter, Ira 
D. Crews, E. W. Dixon, Walter Kelly, 
Budd Montgomery, and Harry H. 
Poarch 








METAL TRIMS, INC. 


P. 0. Box 1072 . YOUNGSTOWN 1, OHIO 


P. 0. Box 632 





JACKSON, MISS. 


on the ever increas- 
ing demand for: -: 


* 






ALUMINUM 


MOULDINGS 
ad THRESHOLDS 


Unites for Prices aned AilitialiroTodag/ — 
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STRONGER, MORE UNIFORM By 
adding nylon strands FILON is by far 
superior in strength and uniformity to 
any comparable material. 


UNIQUE PRODUCTION METHOD 
FILON is produced by a fully automatic 
electronically controlled process, in the 
world’s largest and most modern plant 
in its field. 


CONTINUOUS LENGTHS FILON 
is produced in all standard sizes as well as 
any length panels, limited only by con- 
venience of handling. 


LOWER PRICES Every FILON dealer 
is in a position to meet all competition, 
attract volume sales at greater profits. 


Unlimited Uses 
for the 
Do-It-Yourself, 
Residential 


and Industrial 
Markets we tte 











For awnings, 
canopies, partitions 





Fiberglas and Nylon reinforced 


plastic panels ever produced 





MORE COLORS FILON offers 20 
beautiful colors to meet all require- 
ments. Leading architects acclaim 
FILON'’S colors the best in the field. 


MORE SALES Aggressive national 
and local advertising plus effective 
point-of-sale” materials create more 
sales for each dealer in his own area. 


Write or wire today for name of dis- 
tributor located near you with complete 
stock and prompt service. 


FILON PLASTICS CORPORATION 
Formerly PLEXOLITE CORP 


The world’s largest plant in its field 
2051 £. Maple Ave., El Segundo, California 
270 Park Ave., New York 17, New York 
228 N. LaSalle St., Chicago 1, Illinois 


For industrial 
skylights & sidelights 














association activities 


350 Attend Virginia Convention and Exchange Ideas 





AT THEIR 29TH convention, held at 
the Hotel Roanoke in the Magic City, 
February 16-18, some 350 members 
of the Virginia Building Material 
Assn., suppliers, wives, and other 
guests got inspiration and informa 
tion to make their tasks easier and 
life pleasanter for another year 

The information came from two 
management conferences, a dealer 
gripe session, and several first-hand 
reports on construction, accounting, 
and merchandising progre: 

The inspiration came from dinner 
speeches by Dr. John R. Everett, 
president of Hollins College, and Dr 
Neal Bowman, orator for the Na 
tional Assn. of Manufacturers, of 
New York City 

Dr, Everett reported on the factors 
that make for success enthusiasm 
and energy, directed with a purpose 
that recognizes the interdependence 
of men and institutions. Dr. Bowman 
added to this the changes in stand 
ards of living and politics that chal 
lenge all to help make democracy 
work 

Virginia dealers were invited to 
“let their hair down” and air their 
gripes at a Thursday afternoon ses 
sion, moderated by Maurice Large 
The by-passing of the dealer in con 
sumer sales of materials was the 
main problem discussed by both re 
tailers and wholesalers 

Everett B. Wilson, public relations 
director of the National Retail Lum 
ber Dealers Assn., moderated two 
management conferences Friday that 
ran the gamut of running a modern 
building supply business. Roy C 
Brown, who became a new membe! 


of the VBMA board of directors, re 
ported on “Sales and Customer Re 
lations” as seen from his position as 
manager of the Vance Supply Co 
James W. Golladay, of Stephens 
City, boosted regular newspaper ad 
vertising and distribution of practi 
cal calendars by dealers. Claude 
Hodges, of Roanoke, discussed credits 
and collections. Several dealers later 
explained how they charged interest 
on accounts that ran past 60 days 
Rahi George, district manager of 
Allied Building Credit, Inc., describ 
ed ways dealers can boost their sales 
and profits through use of installment 
selling, with the paper handled by 
experienced commercial financiers 
In the afternoon management con 
ference, Martin Hassinger, of Bris 


tol, outlined his profitable experience 
in offering incentive pay to salesmen 
and managers who boost sales. He 
recommended that a dealer apply the 
following tests to any incentive pay 
system: 

“1. Is it based on an easily-de 
termined standard of measurement, 
such as sales or profits? 

“2. Does it reward the individual 
as an individual and not as a member 
of a group? 

“3. Does it pay sufficient incentive 
on an individual sale to get extra 
sales made? 

“4. Is it to be paid often enough (at 
least quarterly) to be effective? 

“5. Will it be easily adjusted to 
changing conditions?” 

Dealers will have to provide build- 








Five of the eight men who participated in the management conferences at the 

Roanoke convention of the Virginia Building Material Assn. are seen above 

following their morning performances. From left, they are Roy C, Brown, 

Abingdon; James W. Golladay, Stephens City; Everett B. Wilson, NRLDA, 

moderator; Claude A. Hodges, Roanoke, and C, Rahl George, Allied Building 
Credits, Ine., Charlotte, 


80 


Association-sponsored exhibits attract- 
ed great interest in the Hotel Roanoke 
foyer from members and guests alike 
at the Virginia dealer convention. In- 
specting the exhibit of association 
forms and aids, above, Secretary- 
Manager Harris Mitchell points out 
the new lien law bulletin to Forrest 
Brice, of Ashland, retiring VBMA 
president. Kneeling for a peek in the 
updated Dealer Operating Guide is 
F. D. Lawrence Jr., Portsmouth VBMA 
board member. Other exhibits in- 
cluded a construction model of a 
modern wood-framed house made by 
students of VPI, winning posters in 


“Keep Virginia Green” contest, and 


National Plan Service sales aids. 
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These merchandising tools will help you sell 


pressure-creosoted WO00d to farmers 


More and more farmers are learning this fact: 


when \ ise wood around the farm, it pays to use 
pressure-creosoted wood. And United States Steel 

as the producer of USS Creosote—has prepared 
valuable merchandising tools to help you cash in 
on thi owing market for pressure-creosoted 
fence posts, barn poles and other pressure-creosoted 
wood for the farm 


LITERATURE— Your customers will find valuable 


helj th their fence-building problems in 
these two folders. “Fences That Pay” con 
tain rawings and explanations of how 
fence hould be built; “Fence Planning 
Sa helps plot farm fields and estimate 
fen iterial requirements 


ADVERTISING MATS—To help you advertise 


pre e-creosoted wood in your community 
Unit States Steel has prepared advertising 
mats that tell the economy story 


NATIONAL ADVERTISING—Leading farm papers 


cal lvertising telling farmers of the sav 
ing it wood pressure-treated with USS 
Cre te makes possible. These ads create de 
mand for pressure-creosoted products... you 


cal in on this demand 


Add pressure-creosoted products to your line, Mail 
the coupon below for complete information on this 
merchandising program and the names of pressure 
treaters who can be your source of supply, 


SEE THE UNITED STATES STEEL HOUR. It’s a full-hour TV program 
presented other week by United States Steel, Consult your 


local ne er for time and station 





at | 

Here’s a dealer who is cashing in on : 
demand for pressure-creosoted products | 
Agr f ate ion Section | 

Clarno Lumber and Supply Company, Clarno, Wis., has United tee! Corporation | 
been selling pressure-creosoted products for 30 years 525 W f Place | 
and the volume is running currently at more than five Pittst | 
carloads a year. A complete stock of posts and poles is Ple e information on your merchandising | 
maintained prog essure-creosoted products and the name | 
H. S. Ammann, owner, says, “We have built our business af tr | 
on selling quality. Farmers demand it and keep coming | 
back for pressure-creosoted posts and poles. They know Nome | 
they get quality here along with prices that are always Aiden | 
‘less per year of usable life’ when creosoted products are | 
used.” City tate | 





UN vte 
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of the Wise 
Masonry Expert... 























6 Reasons 


why Dur-0-wal is 
STRONGER, FASTER 
AT LESS COST 






Patented Dur-O-wal Sets 
the Pace for Reinforcing 
Quality and Performance 


asonry industry leaders 
throughout the nation hail 
butt-weld Dur-O-wal for per 
formance, quality and economy 
Masons prefer Dur-O-wal be 


works 


@ Mechanical Bond every 8 
inches of wall @ High Ten- 
sile Steel (100,000 p.s.i.), 
shipped in convenient 10 foot 
lengths @ Double Morter 
Leck ot each weld @ Electric 
fost handles easily Butt Welds place all rods 
onasingleplane © Deformed 
Side Rods lay straight and 
flat due to hardness of steel 
@ Trussed Design causes side 
rods to work together. 


cause it lays flat 


The masonry industry pre 
fers Dur-O-wal because it safe 
guards the beauty of masonry 
by providing both vertical and 
horizontal reinforcing in all 
types of masonry walls 


GET ALL THE FACTS TODAY from the Dur-O-wal plant nearest 


you. Literature now available with new research data from in 


dependent tests, Request information today 
SYRACUSE I, N.Y. Dur-O-wal Products, Incorporated, Box 628 
TOLEDO 6, OHIO ——Dvr-O.wal, Incorporated, 165 Utah Street 
BIRMINGHAM 7, ALA, Dur O-wol Products of Ala. Inc., Box 5446 
PHOENIX, ARIZ. Dur-O-wal Div., Frontier Mig. Co., Box 49 


CEDAR RAPIDS, 1A. Dur-O-wol Div., Dept, 1.8, Cedar Rapids Block Co, 





PW ETRE PAP Peer eee rE eee eee lle 


Sell the © 


FIREPLACE 


with these great new 
/ Sales Features! 





4 
@ New Pressure-Seal Damper 


means year ‘round comfort... 
Only the new Heatilator Fireplace 













offers the Pressure-Seal Damper 





that seals air-tight when the fireplace 





is not in use. In winter, prevents the loss of 






costly house heat up the chimney—stops cold 





chimney downdrafts from chilling the room. 





In air-conditioned homes, 






prevents the loss of expensive 





summer cooling up the flue. 








design 
makes installation 


The improved Heatilator unit has been 
especially designed for easier installation 
in modern homes. It is adaptable to any 
flue size or shape, provides greater freedom in building off- 
set flues, and eliminates sharp angles in flues when one fire- 
place is built above another in the same chimney 


Write for folder giving full details and specifications 


373 E. Brighton Ave., Syracuse 5, N. Y. 


HEATILATOR, INC. 


« HEATILATOR 


FIREPLACE UNIT 
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ers and contractors with good de- 
livery service, more component units 
such as wall panels and trusses, and 
volume-based prices if they are to 
hold and attract such customers, 
Donald L. Moore, editor of SouTHERN 
BuILpInGc Suppwies, told the Virginia 
merchants. He reported on a survey 
of “Customer Needs and Prefer- 
ences.” 

Craige Ruffin, vice-president of 
Richmond's Ruffin and Payne, Inc., 
described how his firm had cut costs 
by converting old warehouses and 
sheds and a rough yard for vertical 
storage and cheaper handling by 
fork-lift trucks and other mechani 
cal workers 

Bill Cooper, executive director of 
Virginia Forests, Inc., introduced 
1954 winners in the high-school pos 
ter contest sponsored by VBMA. He 
told the dealers how to increase Vir 
ginia’s timber stands. They later re 
solved to push Governor Stanley's 
“plant more trees” drive. 

Two University of Virginia ac 
counting research professors, Dr 
Lorin A. Thompson and Dr. Frank S 
Kaulback Jr., reported on the “Cost 
of Doing Business” survey sponsored 
by VBMA. They told how dealers can 
use the findings to check their own 
efficiency and cost controls. 

Raymon Harrell and George Mess 
ner brought the Virginians up to date 
on the “Lu-Re-Co Construction Sys- 
tem.” A Frederick, Md., dealer and 
past-president of the Middle Atlantic 
Lumbermen’s Assn., G. Hunter Bow 
ers, rged dealers to diversify their 
lines, ind be progressive in their ap 
proach to materials and methods 

Frank R. Angell, Roanoke mort 
gage specialist, urged the lumber 
dealers to make use of the new 
Voluntary Home Mortgage Credit 
services now available through the 
cooperation of private financing firms 
and the HHFA. He recalled having 
been a lumberman present at the 
convention at which the Virginia 
Building Material Assn. was born 
and Albie Barksdale, of Charlottes 
ville, was elected first president. 

In group resolutions, VBMA mem 
bers voted to seek continued exemp 
tion of building material retailers 
under the Wage-Hour Act. Another 
resolution urged stimulation of en 
tries in the farm-home improvement 
contest sponsored jointly by the Na 
tional Lumber Manufacturers Assn 
and Better Farming magazine. The 
Executive Committee was instructed 
to consider establishing district 
groups to confer on local dealer prob 
lems 

Winners in the “Why Does the 
Buyer Pay More” contest were an 
nounced and recognized at a lunch 
eon by Bill Parsons, editor of South- 
ern Lumber Journal 

Miss Carolyn Nettleton, of Coving 
ton, was elected a vice-president to 
become the first woman ever to hold 
office in the Virginia Building Ma 
terial Assn. She replaced E. R. Wool 
ridge, of Roanoke, who succeeded 


Forrest Brice, of Ashland, as pr¢ 
dent of the group. Re-elected 
presidents of VBMA were E. R. E: 


lish, R. B. Johnson, Milton M. Mad 


dux, and Fred Shortt. Craige Ruf! 
continues as treasure! 

New members of the board in« 
Roy C. Brown, of Abingdon, a: 
G. W. Coleman, of Newport New 

Highlight of the first evening’s « 
tertainment were the jokes, song, a! 


banjo strumming of Lee Bartholo 


mew, vice-president of the Southe: 
States Iron Roofing Co., Savanna! 
Ga. His musical flare continued ir 
the morning Friday, with young a! 
old harmonizing in favorite song 
the Huttig hospitality suite 


Urges Dealer Building 


Over 150 dealers, supplier ul 
employees attended a recent dist 


banquet meeting in Tulsa of the 


Oklahoma Lumbermen’s Assn 
The banquet speaker, Oscar Da‘ 


received loud applause when he 


suggested that dealers should ha 
their own light construction depart 
ment for complete package repa 
and remodeling jobs. He is a partne 
in Wolf and Co., of Oklahoma Cit 

Davis asserted, “Lumber deale 
have made rich men out of carpe! 
ters by furnishing credit, know-ho 


and those things that make possibl 


the completion of a sizable housir 
project. In most instances, the lu 
ber dealer makes only a fair pr 
on material furnished se 


Commission Men to Meet 


“Ethics of Distribution,” the the: 


of the National Assn. of Commissio1 


Lumber Salesmen convention 
be tackled from three side: 
problems, its responsibilities, and 
answers. Members will gather fé 


t 


this 30th annual meeting April 4-( 


at the LaSalle Hotel in Chicago 


Study Sales and Law 


The Retail Lumber Dealer A 
of Houston, Tex., é 
night customer relations and sa 
clinie and started business men 
course February 21, which will 
for 10 weeks, each Monday night 
The sales clinic, held Januar 
20 at the Shamrock Hotel, was co 
ducted by Frank A. (Pat) Patter 
This Washington, D. C., sales trair 
ing specialist has conducted simila 
clinics throughout the nation 
Five Houston attorneys, who sy 
cialize in different fields of law 
conducting the evening busine 
courses. They cover contract col 


pon ored a tl 


mercial law, federal tax and estat 
planning, bills and notes, and 
estate law 
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itsa DATE 


LOUISIANA Building Material 
Dealers Assn. March 16-17, Jung 
Hotel, New Orleans. Exhibits 


CAROLINA Lumber and Building 
Supply Assn. March 117, Radio 
Center, Charlotte, N. C. Exhibits. 


MISSISSIPPI Retail Lumber Deal 
ers Assn. March 24-25, Buena Vista 
Hotel, Biloxi, Exhibits 


WEST VIRGINIA Lumber and 
Builders Supply Dealers Assn. March 
25-26, Greenbrier Hotel, White Sul 
phur Springs. Exhibits 


GEORGIA Building Material Mer- 
chants. March 28-30, Radium Springs 
Hotel, Albany 


TEXAS Lumbermen’'s Assn, April 
», Will Rogers Memorial Coliseum, 
Fort Worth. Exhibits 


ARKANSAS Assn. of Retail Lum 
ber Dealers. April 13-14, Marion 
Hotel, Little Rock. No exhibits 


KANSAS Lumbermen’s Assn. April 
)-21, Lamer Hotel, Salina, Kan. No 
exhibits 


FLORIDA Lumber and Millwork 
Assn. April 21-23, Soreno Hotel, St 
Petersburg, Fla 


NATIONAL Building Products 
Exposition. October 11-16, Public 
\uditorium, Cleveland, Ohio. Spon- 
ored by National Retail Lumber 
Dealers Assn. in co-operation with 
Ohio Assn. of Retail Lumber Dealers 

1955 


Tennesseans Update 
Management Methods 


Nearly 200 members, suppliers 
ind guests of the Tennessee Building 
laterial Assn. attended the 30th an 

ial meeting at the Andrew Jackson 
fotel, February 9-10, and updated 
their ideas on management, finan 
ing, and sales at three well-attended 

isSiness sessions 

With the state legislature in ses 
on, many dealers visited some of it 


essions on new taxes and spoke up 
to individual legislators concerning 
their views on open-end mortgages 


ind revision of the state lien law 
New President Abner U. Taylor, 
f Jackson, presided at the sessions 
Five new directofs were elected to 
eplace five that retired after three 
ear ervice, The new directors in 
ude L. D. Grant, Chattanooga; 
Robert Mason, Fayetteville; Fred R 
itair, Knoxville; M. Price McLean, 
McKenzie, and Marion T. Long, 
lrenton 
The purposes and plans of the 
merican Council to Improve Our 


83 








Neighborhoods were explained by 
Joe Dunn, of Life magazine’s build- 
ing products promotion staff. He 
said that absentee ownership was the 
principal cause of blight in our cities, 
and promised these three functions 
by ACTION: fact-finding and re 
search; public education and in- 
formation; field service by rehabili- 
tation specialists, 

H. R, (Cotton) Northup, executive 
vice-president of the National Retail 
Lumber Dealers Assn., Washington, 
admitted that “distribution is truly 
a national problem caused by excess 
capacity.” He saw the solution as a 
one-price system for the building 
material industry. 

Northup covered Federal legisla 
tive conditions and assured the deal- 
ers NRLDA representatives § are 
working for their continued exemp 
tion from the wage-hour law. 

W. J. L. Shaver, regional executive 
secretary for the Voluntary Home 
Mortgage Credit Committee, ex 
plained how this agency would en- 
deavor to help dealers and builders 
find mortgage money for dwellings 


of Trenton, one of the 


Morristown, is cast 


an 
Tennessee 


W. E. (Bill) Hodges, 


new board members. 


vp. 





New officers of the Tennessee Building Material Assn. admire, above, the 1955 
Year Book of the organization. From left, the foursome includes President 
Ab Taylor, of Jackson; James F. Parkes, of Lawrenceburg, mid-Tennessee vice- 
president; Pacaud Bell, of Jackson, west Tennessee v.p., and Marion T. Long, 


of 


Knoxville’s Ralph Cockrum is treasurer. 


for which it is not immediately avail- 
able through normal channels. 
United States Gypsum Co’s, Z. A. 
Godwin explained slide pictures of 
ways dealers can cut costs in han- 
dling gypsum and other materials 
from railroad cars into their yards 


Mo., W. C, Robinson was the banquet 
speaker Wednesday evening. His 
theme was sticking with a job or 
situation until you lick it and find 
happiness. 

The final session was a panel dis 
cussion on “The Five Keys to Profit 
in 1955,” moderated by the editor and 


Suppiies, Donald L. Moore. The 
panel consisted of four dealers and a 
Knoxville builder, Martin Bartling 
Jr. 

He urged dealers to furnish their 
contractor-customers Lu-Re-Co wall 
panels, trusses, and other components 
with good delivery service and real 








and on to job sites. 


A retail lumberman from Paris, manager of SOUTHERN 


BUILDING 


istic prices, if they would profit from 









“SAVE BY SPECIFYING 


ECON-0-POST 


« Low Cost Adjustable Beam Support 
+ All-Welded Construction 
+ Install it in Minutes 





TEW Brainard ECON-O-POST can be installed in minutes 
under either steel or wooden beams. An integral unit, the 
ECON-O-POST is welded to base plate and adjustable unit. 
A 3%" screw permits adjustment to proper height . . . elimi- 
nates shimming and trial and error fitting. Factory finished 
with corrosion-resistant gray paint, ECON-O-POST meets 
A.LS.C., safe load-carrying requirements. 
Specify ECON-O-POST for lower cost and greater value in 
new construction or remodeling. Ask for it by name at your 
local building supply or lumber dealer. Or write Brainard Steel 
Division, Dept. SB-3, Griswold Street, Warren, Ohio. 


SHARONSTEEL 
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OTHER BRAINARD BUILDING PRODUCTS 


LINTELS 


Brainard formed 
lintels cut construction costs. 
Waste is eliminated. Unique rib 
construction eliminates costly tuck 
pointing ... provides maximum 
strength with minimum weight. 


“BRITE-LITE” AREAWALLS > SS 


Heavy galvanized coating reflects 

maximum light into the basement ~ 
. makes basements brighter. 

Resists rust and corrosion. Area 

walls are ductile and strong. 


qTEL-O-POST” 
Original adjustable steel post, supports loads up 
to 22,000 pounds...can be installed in 20 minutes, 
Patented locking pin insures safety. Prevents cracked 
plaster, sticking doors, open joints, 


“STEEL-STRONG" BUILDING POSTS > 
One man can install in 15 minutes. Available with either 
standard base plate or adjustable jack screw to elimi- 
nate shimming and trial and error fitting, Structurally 






A 
CEMENT BLOCK 


a 
BRICK WORK 


acceptable for mortgage-financed properties. — 














COMPLETE STRAPPING SYSTEMS & 
MATERIALS « WELDED STEEL TUBING + 
ELECTRO-GALVANIZED STEEL « SCAFFOLDING «+ 
PALLET RACKS + BUILDING PRODUCTS 
Offices in principal cities throughout the U.S. 
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Better Work, Better Working 
—‘One-Package’ Mortar Cement 


When you use Penn-Dixie Mortar 

Cement, there is nothing more to add, 

but sand and water—all cementing materials 

are in the one package. 

Most important of all, Penn-Dixie “One-Package”’ 
Mortar Cement provides the maximum in 
plasticity, strength and yield. 


PENN-DIXIE CEMENT 
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the homebuilder’s business 

Gallatin’s Harvey Foskett covered 
accounting, purchasing, and cost 
control, 

Elizabethton's John Paty stressed 
the need for balanced inventories of 
lumber and millwork 

Birmingham's Bedford Seale told 
how he used two advertising mat 
services and played up package sell 
ing and monthly terms to enjoy a 
good business in Alabama. 

Adolph Voge Jr., new president of 
Best Lumber and Millwork Co. in 
Memphis, described the employee re 
cruiting, training, and compensation 
policies of his growing retail busi 
ness 


Alabamians Name Grayson 


“A competitive market helped 
make our country what it is it’s 
good, sound, solid,” Warren Whitney 
told members of the Alabama Build 
ing Material Exchange. Some 120 
members gathered at the Bankhead 
Hotel February 5 for their annual 
banquet meeting. Whitney, who is 
vice-president and general manage: 
of the National Cast Iron and Pipe 
Co., predicted good business during 
1955 for retailers who make use of 
competition ethically. 

James Grayson, vice-president of 
the Grayson Lumber Co., Birming 





[T Picker, 


Another good reason why it pays to be a | Dickey | Dealer 





° 6 § 


DIGKEY CLAY PIPE 





SELLS FAST...AND PROFITABLY 


During the past 4 years plumbers, contractors, project 
developers, farmers and home owners bought over 43 


million feet of 4-inch Dickey Clay Pipe. . 


. an average of 


a mile of pipe every working hour. The demand is big 
because Dickey Pipe fills an important need in modern 
construction. Just another reason why it pays to be a 


Dickey Dealer. 


If it's made of clay, it’s good. . . 


W. S. DICKEY 


CLAY MFG. CO. 


ATLL Laleley: 





if it’s made by Dickey it’s better 


Dickey Sanitary 
Salt-Glazed Clay Pipe 


ALWAYS IN DEMAND 





ham, was chosen as president by the 
Alabama dealers to succeed Bir- 
mingham’s Peter Fyfe. 

New vice-presidents include Louis 
Meer and Ralph Stephens, Birming 
ham; M. L. McLemore, York; Frank 
J. Stone, Decatur; H. L. Oswalt, 
Tuskegee, and Clyde Bear, Mont 
gomery 

Birmingham’s W. P. Simpson is 
treasurer. Mrs. Mary K. Harless con 
tinues as secretary. 


4,000 Attend Big 
Southwest Show 


DESPITE FRIGID WEATHER which 
depressed temperatures to as low as 
5 degrees, Kansas City was the rally 
ing point, January 25-27, for 4,000 
participants in the lumber and build 
ing supply industry who attended 
the 67th annual convention of the 
Southwestern Lumbermen’s Assn 

That estimated registration exceed 
ed by 200, the figure of 3,800 announ 
ced a year before. The evidence of 
equal or increased interest may have 
been provoked, according to some 
opinions, by one or all of these three 
factors: a new association manager; 
a determination by the outgoing ad 
ministration to give the individual 
member more for his membership 
dollar; and a slogan—“Southwestern 
Means Business in '55.” 

This theme supplied the subject 
for an address by the outgoing presi 
dent, Sam M. Arnold of Kirksville, 
Mo. He asked and then answered his 
own question, “How does South 
western mean business in '55?” 

Arnold then introduced G. Ken 
neth Milliken, new secretary-man 
ager, as “the man who will give 
more details on how ‘Southwestern 
Means Business in ’55.’” Milliken, 
imported from the Northeastern 
Lumbermen’s Assn., introduced him 
self by saying that “although people 
are nice in the East, there is some 
thing different about people here 
There is more warmth. I never want 
to go back East.” 

He then reviewed, in considerable 
detail, a number of association serv 
ices, including those which have been 
used, were recently announced, or 
are to be adopted. The association 
is analyzing all bills proposed in 
legislatures of the four-state area 
of Arkansas, Kansas, Missouri, and 
Oklahoma, and will take appropriate 
action, he promised 

Milliken also divulged a plan by 
which the four-state area will be 
districted with from 20 to 50 dealers 
per district and a regional managet 
for each. He added that of the 1,516 
active association members, 1,205 had 
paid dues and 311 had not—under a 
new plan making dues payable on 
December 1 of each year instead of 
on a monthly basis. He said the 
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: — \\ Full page advertisements in 
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\ —— \\ such national magazines as 
| Better Homes and Gardens, 
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sales promotion material MOTION PICTURES id 
FULL-COLOR LITERATURE— FREE IN QUANTITY 
e pai | © these are just some of the many sales helps avail 
able. For plete list, send for folder, ‘What the 


West Coast bermen's Association can do for you 


WEST COAST LUMBERMEN’S ASSOCIATION sic s w. morison, portiano 5, ontGON 
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association will soon have a plan 
whereby the serious lack of mortgage 
funds in small communities will be 
remedied. 

The convention later accepted a 
report from its nominating commit- 
tee, headed by Cliff G. Scruggs of 
Jefferson City, Mo. C. M. McAllister 
was elevated from first vice-presi- 
dent to president, succeeding Arnold. 
From Garden City, Kan., McAllister 
heads the McAllister-Fitzgerald 
Lumber Co. 

J, R. Grobmyer, Grobmyer Lum- 
ber Co., of Little Rock, Ark, was 
advanced from second to first vice- 
president, J. W. Dutton, Dutton Lum- 


ber Co. of Ponca City, Okla., moved 
up from third to second vice-presi- 
dent. Wm. M. Robinson, E. C. Robin- 
son Co., St. Louis, Mo., is the new 
third vice-president. 

To replace expirations and serve 
on a board consisting of 32 directors, 
11 new members were named (with 
the retiring president automatically 
a member) as follows: 

Arkansas: Lee Scott, Hillcrest 
Lumber Co., Rogers; E. Sam Shan- 
non, Pine Bluff Building Material 
Co., Pine Bluff. 

Kansas: William Gibbon, Gibbon 
Lumber Co., Howard; Klein Boyd, 
Paul Klein Lumber Co., Iola; F. M. 





with apologies to Benjamin Franklin 


Nothing is 
certain but 


death, taxes 


and . 


TERMITES! 






EXCEPT IN NORTH DAKOTA and they haven’t found termites 
OS ae yet! All the rest of the 48 have ’em, though, and 
while there isn’t a thing we can do to ease your tax-problems, we 
sure can promise death to termites when you sell your customers 


DEEP-TREAT Penta preservative. 


DEEP-TREAT is the ideal soil-poisoner, and it will really 
make sales for you because so many homeowners are doing their 
own termite-killing these days. Your customers are learning that 
once they poison the soil around their homes, any subterranean 
termites in the wood above will die, unable to get necessary moisture 


from the soil. Homeowners 


DEEP-TREAT. 


just dig a 


ditch and pour in 


Get your share of the ever-growing preservative market with 


DEEP-TREAT .. . 


and SEAL-TREAT and COPPO preservatives, 


too! These preservatives are merchandised to MOVE. 


Write us for additional information and nearest jobber now! 


KING CHEMICAL Co. 


FORMERLY THE COPPO CO., INC. 


2342 South Lauderdale 


Memphis 6, Tennessee 








Humphrey, Home Lumber and Sup- 
ply Co., Ashland. 

Missouri: W. R. Morrow, Morrow & 
Sons, Lawson; William Glasscock, 
Home Lumber Co., Warrensburg; 
William Shocklee, Queen City Wood 
Works and Lumber Co., Springfield. 

Oklahoma: Harold Cullen, Cullen 
Lumber Co., Oklahoma City; R. W 
Currell, Currell Lumber Co., Law- 
ton; Otto Walker, Van-Walker Lum- 
ber Co., Duncan. 

A speaker who brought the latest 
official housing word from Wash 
ington was Albert M. Cole, Housing 
and Home Finance Agency adminis- 
trator, who described the new hous- 
ing program as typical of the “strong 
and human” aim of the administra- 
tion. Mortgage insurance terms have 
been adjusted to serve a broader 
market, he added, and meet the full 
range of housing requirements. 

He assured the convention that for 
smaller towns and sections where 
demand has outrun supply of capital, 
“we are just getting under way” a 
promising new channel through 
which FHA and VA financing can 
be distributed to such less-favored 
spots. 

“This is not a government finan 
cing operation,” he continued. “The 
government simply services and fa 
cilitates it. The operations them 
selves are controlled and carried out 
by representatives of the private in 
dustry—-lenders, realtors, builders, 
and others. 

“Under broad policies set by a 
national committee, 16 regional sub 
committees are being put into opera 
tion, through which mortgage funds 
will be made available to unserved 
areas. 

“The operation is so simple. In 
areas where FHA and VA financing 
is not generally available, a builder 
or buyer can notify his regional 
subcommittee of his inability to get 
such financing. The regional sub 
committee will then undertake to 
find a lender elsewhere who will 
make the loan. The committees are 
also authorized to perform this serv- 
ice for minority housing mortgages 
in any area.” 

One feature of the convention was 
erection of a Lu-Re-Co panel-system 
house of 1,004 square feet in the stor 
age basement of Kansas City’s Mu 
nicipal Auditorium, which housed 
the convention entirely except for 
some social functions. 

Raymon H, Harrell, director of the 
Lumber Dealers Research Council, 
related to the convention the coun 
cil’s origin and background. “This 
Lu-Re-Co project is the first we have 
ever sponsored that ever paid off 
in a big way,” he declared. 

“Since March 1 of last year, more 
than 500 dealers in 45 states and 
three Canadian provinces have taken 
on this franchise. Of the 1,000 to 
1,500 houses constructed using this 
system, 75 per cent sold at $10,500 
to $12,500. We believe we can triple 
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CERTIGRADE 


TRADE MARK 


Red Cedat 
ee ce & eS 





A LABEL SIMILAR TO THIS, DESIGNATING 

GRADE AS NO. 1 BLUE LABEL, RED LABEL 

OR NO. 3 BLACK LABEL, IS ATTACHED TO 
ALL CERTIGRADE SHINGLES 








RED CEDAR SHINGLE BUREAU 


COPVMIGHmT ios 





QUALITY YOU CAN COUNT ON 


RED CEDAR SHINGLES produced by member mills 
of the Red Cedar Shingle Bureau are identified by a 
label on every bundle bearing the word CERTIGRADI 
Only manufacturers who meet the grading standards of 
the Bureau can obtain or use these labels, which certify 
thac che shingles so identified have been inspected and 


guaranteed as to grade by the Red Cedar Shingle Bureau 


To build your reputation for quality, to assure 
sauistied customers, and to procect yourself make 


certain you specify CERTIGRADE on every shingle order 





RED CEDAR SHINGLE BUREAU 
$510 WHITE BUILDING, SEATTLE 1, ¥ ON 


50 BU'RRARD STREET, VANCOL VEI 
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Lu-Re-Co sales in six months 

“It is an all open-room construc 
tion. This gives you something to 
help get back some of the busines: 
you lost to, and compete with, in 
pre-fabs. In a short time we will 
have designs that can be used on 
split-levels and two stories.” 

Harrell was followed by George 
Messner, special representative of 
the National Plan Service. He ex 
plained the franchise, specifying it 
is available to lumber dealers for 
only $150 

A panel, 
ing Costs,” 


“How to Control Operat- 
had as its moderator, G 


Oa eee yee © 


Hunter Bowers, president, Wm. D 
Bowers Lumber Co., Frederick, Md 
He defined the pane .’ 8 assignment as 
a sizeable one “in cutting costs with 
out curtailing sales effort.” Panel 
members and their remarks in brief 
were: 

James D. Hancock, vice-president 
and comptroller, Badger Lumber 
Co., Kansas City, on accounting: 
“We used to deliver with a horse 
and wagon and did our bookkeeping 
the same way. Delivery equipment 
is much improved and accounting 
practices some, Government require 
ments make some paper work essen 





Recommend Marlite 
ie ideal or every remodeling eg 








Marlite is made with genuine 
ng Masonite® Tempered Duolux® 


Transform a corner of 
your office into a sales 
producing Marlite display 
area like thia, 


»«+This year the residential and non-residential 
remodeling market will exceed $10 billion! 


And Marlite’s right for every interior remodeling job. Recommend 


Marlite to all your remodeling customers. They'll quickly see Marlite’s 


advantages of easy installation, economy, beauty, easy cleaning, permanence, 


And Marlite’s new sizes in Planks, Blocks and large Panels. . . 


in semi-lustre and Hi-Gloss finishes 
wood and marble patterns... 
any room in any building 


MARSH WALL PRODUCTS, INC., Dept. 397, Dover, Ohio 


Subsidiary of Masonite Corporation 


Marlite 
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. in a wide variety of colors, 
make it suitable for remodeling 


cs z 
F eeasentnct by @ 
Good 


Ps soovornge OE 


plastic-finished wall and ceiling paneling 
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tial and if we have to do this for 
the government, why not go a bit 
further and maintain good, adequate 
records for ourselves?” 

Carl R. Johnson, partner, Wolf and 
Co,, Oklahoma City, on planning 
“Management of modern business is 
more complex in many _ respects 
Many of us have been advocating the 
forward planning of operations, fore 
casting sales, control through prope: 
accounts, budgeting operating costs 
and sales and pricing formulas. In 
essence it is forward-looking of ac 
counting. All these efforts should be 
separately done on a daily basis and 
accumulated on a weekly and month 
ly basis.” 

J. D. Fair, president, Fair Lumber 
Co., Sterling, Kansas, on manpower 
“One of the most frequent reasons 
a yard fails to make a profit is be 
cause employees are discontented 
A higher-than-average wage ratio i: 
usually a danger sign, but low wages 
and a low-wage ratio are not the 
same, 

“The most efficient use of man 
power is the result of the highest 
type of personnel management.” 

Paul R. Ely, president, Ely-Hoppe 
Lumber Co., North Platte, Neb., and 
a vice-president of NRLDA, on get 
ting cash: “We're getting afraid of 
credit, but our business is one of 
service and credit is one of the great 
services you have to sell if done 
properly. 

“Ninety per cent of our sales are 
made on credit. Credit is also used 
as a volume-getter. You must have 
an understanding of the use of credit 
or your volume goes down. Be sure 
your customer understands what his 
terms of credit are. And one final 
word—a sale is never complete until 
the money is in the till.” 

Jack Keller of Dierks Forests, Inc., 
Kansas City, was invited by Modera 
tor Bowers to discuss credit: “There 
is no guaranteed method of getting 
all the money. And in credit, I think 
Kansas City dealers should get out 
of the banking business. We charge 
6 per cent on long-term credit. Sales 
men’s friends are not so hot as credit 
risks, But we back up our credit man 
and try to collect as the sale is made 
We do not apologize for asking any 
one for our money.” 

The association discovered a new 
means of building interest through 
two breakfast panels. One for small 
town dealers on “How to Put the 
Consumer in a Buying I 1lood,” was 
presided over by Retiring President 
Arnold and moderated by Gordon J 
Lawler of American Lumberman, 
with these members: C. Price Berry 
man, Home Lumber and Supply Co., 
Coffeyville, Kan.; Jack C. Davis, 
Davis Lumber and Hardware Co., 
Hutchinson, Kan., and Wilbur O 
Leffingwell, Golden Belt Lumber Co., 
Manhattan, Kan.; Jack O. Jones, Bar 
low Lumber Co., Bartlesville, Okla.; 
Lee Scott, Hillcrest Lumber Co., 
Rogers, Ark.; John T. Sturm, W. H 
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ms WHITE 


(eee = PORTLAND CEMENT )"” 


MON- STAINING | 
U S E FU 4 in almost every type of building, both inside and outside. 


As architectural concrete units or as stucco or cement paint, it emphasizes architectural perspective 

and detail. It has a high light-reflection which gives beauty and special utility to many interiors, 

q Trinity White's extra whiteness gives truer colors where pigments are added. 

Widely used in terrazzo for its contrast-y white and better color effects in either simple 

or ornate designs. Meets all Federal and ASTM specifications. Sell TRINITY White. 
Le wy) 

as white Je yas snow 


; 





A Product of GENERAL PORTLAND CEMENT CO, « Chicago «+ Dallas « Chatfanoogo + Tampa «+ Los Angeles 
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The 1954-55 officers of the 
Southwestern Lambermen’s 
Asen. are seen at right, follow- 
ing election in Kansas City. 
Seated, from left, are W. M. 
Robinson, third  vice-presi- 
dent; J. R. Grobmyer, first 
vp.; C. M, MeAllister, presi- 
dent; J. W. Dutton, second 
vp. Standing, from left, are 
C, Wilbur Baker, treasurer; 
Sam M, Arnold, retiring presi- 
demt, and G. Kenneth Milli- 
ken, seeretary-manager. 


Powell Lumber Co,, St. James, Mo. 

A second breakfast panel for city 
dealers was presided over by J. W 
Dutton, now second vice-president of 
the association, and moderated by 
Jesse D. Davis, division manager, 
Long-Bell Lumber Co., Tulsa, Okla 
The panel members: Frank M. 
Kessler, Kessler Lumber and Supply 
Co,, Wichita; Wayne Whelan, Whelan 
Lumber Co., Topeka; I. E. Goldstein, 
United Lumber Co., St. Louis, Mo.; 
J. R. Grobmyer, now association 
first vice-president; Watson Malone 
Ili, president of NRLDA, Watson 
Malone and Sons, Inc., Philadelphia, 


—— = al 


Pa., and J, D. May, United States 
Gypsum Co., Chicago, III. 

Both breakfast panels drew an 
overflow attendance. 

Another featured speaker was Jack 
Doscher, a representative of “AC 
TION”—American Council to Im 
prove Our Neighborhoods. While 
showing a series of screen illustra 
tions he discussed the aims and pur 
poses of “ACTION.” 

Hoo-Hoo conducted the usual “con- 
cat” and there was an abundance of 
entertainment, both general and for 
the ladies. Identical convention dates 
have been selected for next year, al- 


a i i Re tte i 



















though the convention will begin on 
a Wednesday instead of Tuesday 

A post-convention feature was a 
closed breakfast-panel for owners 
and general managers on January 
28. It was moderated by Watson 
Malone III, and had these members 
O. C. Cool Jr., Labor Relations In- 
stitute, Newark, N. J.; Paul R. Ely, 
previously identified; Dwight H 
Hardman, Hardman Lumber Co., 
Osborne, Kan.; Roy T. Hoke Jr., Roy 
T. Hoke Lumber Co., Stillwater, 
Okla.; Carl R. Johnson, previously 
identified, and Jack W. Parshall, 
Building Supply News 








A HOUSE EQUIPPED WITHHUNTINGTON PRODUCTS 


HUNTINGTON'S 4 NATIONALLY KNOWN 
PRODUCTS FOR THE HOME BUILDER 


w% METAL-FOLD SAFETY STAIR 

The Worlds Safest Disappearing Stair 
% MAGIC-AIRE FANS 

Vertical - Horizontal - Wall - Window 
% ARTCRAFT ORNAMENTAL 

Iron - Aluminum - Wrought - Orna Cast 
% WOOL-TEX SPUN WOOL 


Insulation 

QUALITY PRODUCTS 
COMPETITIVELY 
PRICED 
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MAGIC-AIRE FANS NX G/ 
with the Miracle WOOL-TEX SPUN 


Biade, Vertical, 
Horizontal, Built WOOL INSULATION 


METAL-FOLD 
SAFETY 























STAIR Magic-Aire Yee in Wall and Shot Free As Wool  arterattOrnamental >, 1% 
Searttetel. / Window Fans, ©8" Be. A style and Wrought & Cast Iron- gy ue 2 -. 
ME nee mong oy Fold Satety Atlantorevery need, '¥P@ tor every Cast Aluminum HOLDER Z 
Stair. Available eb Lengths Stair Grille-Pane! Door fncuteten esse. p greeny (1) For Pre-Fab fs 
and 2 Widths, FWA. and Tunnel Requires only one (6) MAIL BOX STANDS—Ranch Style, a's, Chimneys, a new Py 


Florals, Vines, Leaf, Modern and Novel Columns, Brackets & 
Grilles. 
(8) ORNAMENTAL FURNITURE INTER. 
HOR and EXTERIOR of Cast Aluminum, 
Beautifully Designed, Functional in use. 
Romantic and Artistic Designs to please 
the most discriminating taste. 


ceiling opening. space saving idea. 


VA. Resepted. Designs. Cast and Wrought. 


QUALITY PRODUCTS, 
SELL A HOUSE FASTER 


The HUNTINGTON LINE is the result of continued efforts in 
seeking better ways to build products that are superior in qual 
ity, yet competitive in price. Each product is designed to help 
the builder save on construction cost, yet add sales value to 
the home, For complete specifications and data write for 


HUNTINGTON ip INDUSTRIES * 


2368 PROSPECT 

































Sell BOTH big screen markets with one line of... 


Columbia-matie TENSION SCREENS 


Cost-conscious builders and today’s fast-growing mar- You sell frameless Columbia-matics with a minimum 
ket of do-it-yourself homeowners are your two big inventory. Yo tributor will provide prompt, fast 
screen markets. And Columbia-matic Tension Screens delivery on al ird Columbia-matic sizes, and any 


give you a genuine opportunity to sell both markets special-orde 


more easily, more profitably. 
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window screen 


Ask your distributor 
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Backed by powerful national advertising — 
34,000,000 reader-impressions this Spring 


Columbia backs up your selling 
with this big national advertising 
paign. And there'll be plenty o 
chandising and point-of-sale sup} 
available, too. It’s the biggest, best 
completest program ever put be 


for Columbia-matics or write: 


THE COLUMBIA MILLS, Inc., 


You stock only what you need 


yet sell a compl c 
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Dept. $B-3, Syracuse 1, N. Y. 
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TIES IN DISPLAYS 
(Continued from page 43) 
or even to replace out-of-date 
windows in old homes 
On a counter near the window is 
a display of roller bearings for 
wood drawers, together with a set 
of miniature drawers mounted on 
the brand-named bearings. Cus- 
tomers have read about these in 
magazines, but seeing how they 
make housekeeping easier has 
helped the Robinson firm sell many 
dozens. up for 


ie aie 


In another corner of the well- 
lighted store is a folding door set 
customer experiment. A 











__ SOUTHERN METAL PRODUCTS CORPORATION 


MEMPHIS, TENNESSEE 
2-9147 and 22-1698 


921 RAYNER . 
Phones 









* NEVER BEFORE A STRIP 


$0 EASY TO INSTALL 
$0 PROFITABLE TO USE 
SO MANY ADAPTATIONS 


LJ J 
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HOOK NAIL FRONT VIEW SHOWING SPRINGS & COVERS STANDARD SILENT 





|Complete With Ring Latch 

| 18 x 14 Mesh Aluminum Wire Cloth 
| Stocked In Modular Sizes 

WAR | Packed 12 Screens (! Size) To Box 

| Specials Made On Order — 


| HALF LENGTH—Channel Type 
FULL LENGTH—Hinge Type 


SOUTHERN 
RUGGED “‘E”’ LINE 
OF THRESHOLDS 
Write Today For 1955 Catalog 
SOUTHERN METAL PRODUCTS CORP. 








—. 921 Rayner St. Memphis, Tenn. 
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Bitty 


A glass front on the small warehouse. 
which runs through to the next street, 
gives the Robinson Lumber Company 
double display windows on the street. 
Parking space is provided between this 
storage warehouse and the main dis- 
play and office building on the left. 


prominent sign states that the door 
can be had for $24.95. Several cus 
tomers have said that they had 
seen them advertised but didn’t 
realize how attractive—and space 
saving—they were until they saw 
and operated them. 

Although the Robinsons are set 
to give the finest service to those 
interested in new _ construction, 
they go after remodeling jobs in 
tensively. They coordinate consum 
er advertising for remodeling proj 
ects with displays that show the 
home-owner how he can improve 
his dwelling himself at little ex 
pense and much fun. 

Unlike building material dealers 
who change window displays on a 
rather spasmodic basis, the Robin 
sons try to make sure that windows 
in their store tie in with current 
advertisements in shelter and 
women’s magazines and with their 
own local advertising. Comments 
from customers have proved this 
planning pays. 

Another good example of this 
policy was pointed out by H. C 
McQuiston, one of the firm’s two 
outside salesmen. He pointed out 
an attractive display of tension 
window screens on the sales floor. 
They were placed in a conspicuous 
place at the same time that a strong 
advertising campaign was being 
conducted by the manufacturer in 
shelter magazines. Getting custom- 
ers into the store to see and handle 
the screens was the “sales clinch 
ing” step. Since that time, the 
Robinson firm has sold a great 
many tension screens, although 
they were almost a “novelty” to 
some of its customers at first. 

The owners have made their dis 
plays play up the versatile and 
ready services of their finely 

(Continued on page 96) 
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THE INCREASING popularity of 
panel doors with consumers is indi 
cated by the current trend toward 
greater use of these doors in modern 
homes 

The 60 styles shown here, with the 
numbers assigned by the U. S. De 
partment of Commerce in its com 
mercial standard, “Standard Stock 
Ponderosa Pine Doors,” illustrate the 
great variety available for dealers 
to stock and customers to choose 
from 

Typical of the up-to-dateness of 
these doors is No. 731, an interior 
louvered door. It is popular in air 
conditioned homes because it permits 
free air circulation, yet affords 
privacy 

Another increasingly-popular style 
is No. 103, with three equal panels 
These can be painted different colors, 
papered to match walls, or even 
decorated with special designs to add 
individuality to homes 

To help show consumers at a 
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glance the important part door styl 
play today in home decor, deal 

can obtain a copy of this illustrati« 
for $1 from Ponderosa Pine Wood 
work, 105 West Monroe Street, C} 

cago 3, Ill 


More Lu-Re-Co Plans 


The 1955 merchandising package 
for the Lu-Re-Co system of pan 
construction contains eight  né 
house plans 

These plans are for two la 
single-story houses of approximaté 
1,350 square feet, four intermediat 
or split-level houses, and two tv 
story houses, The kit also include 
95 sheets of drawings, a brocl 
howing all 13 house plans and ele 
tions, large job sign, and advert 
material 

Members of the Lumber Deals 
Research Council can buy this ! 








WIDE CHOICE OF STYLES BOOSTS SALES OF WOOD DOORS 
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Re-Co panel merchandising material 
for $100. A charge of $150 is made 
to non-members, but the extra $50 
iutomatically makes them LDRC 
members since this money is used 
for further research 


To Sell Plaster-Master 


The Santa Anita Manufacturing 
Corp., Los Angeles, Calif., has ac- 
quired exclusive national sales and 
nanufacturing rights to Plaster- 
Viaster machines for gun application 
f plaster. The licensor is the Lee- 
Mart Manufacturing Co 

Fach machine handles such work 
is interior finish, interior acoustic, 
nterior brown coat, fire-proofing, 
irtain wall, seratching metal lath 
ind exterior finish. The Plaster 
Master can be obtained as a self- 

ntained unit, with a five-horse- 
power gasoline engine 
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TIES IN DISPLAYS 


sprite (Continued from page 94) 





equipped millwork shop, too 

All the handsome furniture and 
fixtures were made in the shop 
from the double desk on the dis- 
play floor, where a salesman usual- 
ly sits, to the furniture in the 
private office. 

The custom-built mantel and 
bookcases in the office of Owner 
Robinson have helped to close 
many a custom-built cabinet job. 

Recently a home-owner brought 
in a picture clipped from a maga- 


zine showing a mantel he wanted 
duplicated. The picture showed fine 
detail in the mantel that repre- 
sented a difficult problem for the 
cabinet shop. But Robinson had a 
photo made of the magazine clip- 
ping and enlarged to clarify these 
details, and the home-owner got 
just what he wanted. 

Robinson. and his salesmen like 
to give individualized service that 
attracts customers to them with 
these special problems, because 
small jobs often win prospects for 
new homes or major repairs. 

Although the store emphasizes 
package units and sales of brand- 
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” Mr lymber Buyer 
THis You Should Know! 


TARTER, WEBSTER & JOHNSON 


|) ARE MANUFACTURERS AND DISTRIBUTORS OF 


HA, suger and Ponderosa Pine Shop and Selects 
Sugar and Ponderosa Pine Boards 
Douglas and White Fir Shop and Selects 

© Douglas and White Fir Dimension and Boards 
incense Cedar Boards 

Redwood Siding and Finish 

Ponderosa Pine and Fir Mouldings 

Pine Sash and Panel Doors 


In Addition 
Waa’ «xe actively engaged in the 








4 i procurement and distribution of all West 


Coast lumber products and maintain buying 
offices in producing areas to give the trade 
a complete and balanced service. 


MORE THAN 20 MILLS TO SERVE YOU 


Tanrern.Wensrer & Jounson. Ive. 


M + 
SAN FRANCISCO 4. CALIF (Shela Ole), me Val. 
¢ ‘ , al a 4 é T 
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name products to individuals, the 
largest volume comes from new- 
home construction. There is a free 
plan service for customer, which 
makes use of the customer’s own 
rough sketches and ideas. 

A tour of the firm’s display room 
usually modifies any preconceived 
plan ideas of the future home-own 
er, because of the convenience 
angle emphasized by material dis 
plays and low-maintenance prod- 
ucts used in the building itself. 

Robinson says his new building 
is rapidly paying for itself. 


BETTER HANDLING 
(Continued from page 45) 


for approximately $5 to $8 per set 
of four. 

Recognizing the vital importance 
of dealer cooperation in achieving 
lower costs of materials-handling, 
Yeager appealed to dealers to clean 
all cars of dunnage and dispose of 
it promptly. He warned that failure 
to remove and dispose of dunnage 
at the point of destination might 
force railroads to impose drastic 
regulations that would nullify the 
inherent savings in the unitized 
loading system. 

Dunnage left on a car returning 
to the mill can easily fall on ad 
jacent tracks and cause the wreck 
ing of an oncoming train. Unre 
moved wire ties and strappings 
represent a dire safety hazard to 
workmen or trainmen whether the 
car is moving or standing still 

Elaborating on the safety theme, 
Yeager cited a tragic railroad- 
siding accident which was head- 
lined recently by St. Louis news 
papers. A_ six-year-old boy was 
killed when he was struck on the 
chest by a piece of debris sailed 
at him in play by an older boy. 
The debris had been left on a flat 
car after it had been unloaded by 
the consignee. 

Currently there is a shortage of 
cars of the type needed to serve the 
dealer customers of the gypsum 
industry, Yeager reported. To meet 
this situation, the Gypsum Asso- 
ciation is appealing to principal 
railroads of the nation to step up 
construction of bulkheaded flat 
cars and 50-foot double-door box 
cars, The latter are necessary for 
the mechanical handling of long 
length board. 

Dealers experiencing a shortage 
of cars adapted to mechanical un- 
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The NEW Look 


makes the 
big difference in sales! 
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steel door frames 


The classic moulded trim on the Stand- 
ard Steel Door Frame adds beauty to 
the doorway unobtainable in other 
stock steel frames. Builders are using 
Standard Steel Frames in homes, 
apartments, housing projects and light 
commercial buildings — and they're 
averaging cost savings of $4.50 per 
opening. Standard Steel Frame sur- 
faces are Bonderized in a five-stage 
process and zinc-chromate primed for 
long-lasting rust resistance in storage 
or on the job, Manufactured of 18- 
gauge, furniture quality, cold-rolled 
steel, they are factory assembled and 
welded-square, or knocked-down for 
easy job or warehouse assembly. 











15 7F(8) Hi) (0) (2) fe) (0)} 
steel sliding closet doors 








Doors (20 gauge) and frames (18 


the [ STANLEY ] 
gauge) are made of cold-rolled steel 
stee ard e oor that is Bonderized and zinc-chromate 
primed. Nylon rollers glide door 


smoothly, quietly on overhead track. 
Framing or doors available in 6'8” or 


full 8’ ceiling height. Opening widths: 


A beautiful new overhead garage door de- 
signed by an architect. Note the wide, 
natural spacing of the light openings, the 
careful planning of the horizontal lines. 
There's no other garage door like it any- 
where. Zinc-coated, Bonderized and 
prime-painted, Stanley Steel Garage 
Doors are fully protected against time 
and the elements. They open easily, noise- 
lessly. They're weatherstripped at the top, 
bottom and sides. All joints are complete- 
ly welded. The hardware is made by Stan- 
ley, manufacturers of quality garage door 
hardware since the first garage. Each door 
is cartoned for trouble-free shipment and 
storage. 

Write us today for more reasons why 
the Stanley Steel Garage Door can make 
the big difference in your sales. 


4’, 5’ or 6’. 

Track and framing is available with 
steel by-passing doors or without (for 
job-built %” plywood or composition 
board doors). 





(2) [/1} [0) 
steel window frames 


Manufactured of 18 gauge cold-rolled 
steel —- Bonderized and prime painted. 
Designed to simplify installation of 
steel and aluminum awning-type, case- 
ment and architecturally projected 
windows, as well as the Reynolds 
Aluminum traverse-type window. 
Simple to install. Screw window into 
frame and slip entire assembly into 
rough opening. Nail flanges and special 
tabs (part of the complete package) to 
wood studs and window is in place. 


SOUTHERN STATES IRON rooFriNnG co. 
MANUFACTURERS, Box 1159, Savannah, Georgia 

1 am interested in handling 

() STANDARD STEEL DOOR FRAMES ([] STANDARD STEEL WINDOW FRAMES 
() STANDARD STEEL SLIDING CLOSET DOORS 








Manufactured by 


SOUTHERN STATES a 


IRON ROOFING COMPANY FIRM init 


P. O. Box 1159, Savannah, Georgia ADORESS : combate 
i isennarittitomen — 











loading are urged to make known 
their needs to the carriers, thus 
supplementing the association's 
efforts, 

A top-priority project on which 
the gypsum group is now at work, 
Yeager revealed, is the develop- 
ment of new approaches to the 
over-all loading and unloading 
problem. Engaged in the project 
are the industry’s leading experts 
in the field, 


TENSION SCREENS 


(Continued from page 41) 


small stock of screens in most pop 
ular sizes in the back of his car. In 
an afternoon he did a surprising 
amount of business just in one 
neighborhood. 

The first warm days of spring 
usually boost screen sales. Prepare 
to lure these customers to your 
own store by advance newspaper 
and radio advertising. Get direct- 
mail pieces and envelope stuffers 
out at least two weeks before the 
weatherman predicts warm weath- 
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ee 


er—and then get in another ad- 
vertising punch just as _ insect 
weather is beginning. (A check 
with your weather bureau can be 
of help.) 

With each sale to customers who 
intend to install their own tension 
screens, remind them to call in case 
they have the least difficulty. In 
this way, if the tension is not ad- 
justed properly, such a call may 





penta-pressure TREATED LUMBER 


e¢ Penta Solrec Processed Lumber 


¢ Penta Petroleum 6 to 12 Pound 
Treatments 


PROTECTS AGAINST DECAY AND TERMITES 





We specialize in treating lumber in Transit, serving 
all points East of Mississippi River. Plant is adjacent 


to SEABOARD AIR LINE 


N.C. & St. L.——L. & N 


SOUTHERN RAILWAY 


Truck Shipments for Short Hauls 


Commercial Treating of Timbers 


Large Stock 


Boards——Dimension 


LONGLEAF LUMBER COMPANY, INC. 


Wholesalers of West Coast Lumber Products to Retail Dealers & Industrial Accounts 


1094 Huff Rd, NW. ATLANTA, GA, 


Telephone BE 8246-8247 








Tension-sereen manufacturers have 
dotted the South and Southwest with 
distributors and warehouses so that 
retail dealers rarely need to tie up 
capital with large inventories. Typical 
of such warehouses is that in Roanoke, 
Virginia, of the Huttig Sash and Door 
Company. 


prevent a partially-dissatisfied cus- 
tomer. 

In many urban areas there is a 
trend toward enforcement of city 


code requirements for inside 
plumbing, repair of hazardous 
broken steps and screens in 


months 
dealers 


windows during warm 
Often building material 
have helped push such law en 
forcement to benefit their com 
munities, and their sales volume 
as well. 


SPA Meeting, Exposition 
Scheduled for April 


Past accomplishments and future 
plans for quality improvement and 
cost reduction will be aired at the 
40th convention of the Southern Pine 
Assn. in New Orleans, April 4-6. 

Special emphasis will be put on 
forest management, improved me- 
chanical efficiency, research, and 
merchandising. 

In connection with the convention, 
a Logging and Sawmill Machinery 
Exposition will be held at the Mu- 
nicipal Auditorium, which is also the 
site of business meetings. Typical of 
the machinery to be displayed is an 
automatic scarf and finger joint 
machine for gluing short stock into 
long lengths; debarkers that help 
make possible 100-per-cent log 
utilization; electronics equipment, 
and a variety of mobile equipment. 
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RQLLLHT 


WINDOW UNIT 





A New Principle 
Eliminates 
Weatherstrip Drag 
Makes Windows Easy 
to Raise 

Plus - 


REMOV-A-MATIC 
SASH 





Which Can Be Easil 
Removed and Replaced 


Patented and 
patents pending 


ALITY ay eo APPROVED 
Ire Ameren 8 A bi be 3 
By haberateny Test Qualified To Bear 
bove Quality Approved Seal 


Conforms With Commercial Standard 
CS 190-53 


HUTTIG SASH & DOOR CO., ST. LOUIS, MO. 


Charlotte, N. C. @ Dallas, Texas @ Knoxville, Tenn. @ Miami, Fla. @ 

Colu Ohio @ Jacksonville, Fila. @ Louisville, Ky. @ Roanoke, Va 

* Birmingham Sash & Door Co., Birmingham, Ala. @ Memphis Sash & 
Door Co., Memphis, Tenn. @ Nashville, Tenn 





































MULLER MIXERS AND POWER TROWELS 


A Me 





Muller's objective—the best contractors’ equipment 
for the lowest price—is achieved by: (1) specializa- 
tion, (2) careful selection of materials, (4) experi- 
enced workmanship, (4) sound distribution methods 


PLASTER and MORTAR MIXERS 
Five sizes, 2 to 9 cu. ff. Electric or 
gasoline. Muller Lifetime Paddie Shaft 
Seal. Power throwouts on smaller 
modeis, disc clutch on larger. Rubber 
scraper blades optional. $180 to $996 
FOB Factory. 





CONCRETE MIXERS 
3 models, 3 to 6 cu. f., tilting type 
Ample drums, fast mixing ection 
Timken Bearings, electrically weided 
construction. Electric or gasoline 
$230 to $660 FOB Factory 





POWER TROWELS 
2 sizes 29” and 34” dia, 1% and 
2% HP BAS Engines. Stotionary guide 
ring. Clutch and speed controls on 
handle. 





Send for information and 
name of local dealer. 


(uh) MULLER MACHINERY COMPANY, Inc. 


METUCHEN 20, N. J. CABLE ADDRESS—MULMIX 
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~Tubulor Locks 

and Latch Sets 
Cylinder Locks 
—Mortise Locks 
Rim Locks 
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Featuring America's 


pwAre 


Fastest Selling 
Line of 

Medium Priced 
Cabinet Hardware 


== 
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pens 


In Forge Black, 
Antique Copper, 
Swedish tron and 
Antique Brass. 
Popular Priced. 





* AT YOUR JOBBER OR WRITE « 


PENN-AKRON HARDWARE CORP. 


Juilders Hardware Since 1877 
WOODSIDE 77, NEW YORK 
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dealerNEWS 


TENNESSEE 


Lumber Co, has been sold to the 
Burton Lumber Co. of Houston. The 
company name was changed to Bur- 


TEXAS 





ARANSAS PASS: Palmer Coward, 
iumber company owner, recently was 
elected president of the Aransas Pass 
Chamber of Commerce. 


GREENVILLE: The Clyde Powell 
Lumber Yard has bought the Clifford 
Davis Planing Mill, Owner Powell 
recently announced, He will use the 
building as a warehouse and sell the 
mill equipment. 


BRADY: Andy Allen was pro- 
moted from bookkeeper to manager 
of. the Higginbotham Brothers Lum- 
ber Co, He succeeded Brack Sones, 
who will manage a new company 
yard in Weatherford. 


GRAND PRAIRIE: Harris Eugene 
Norton has accepted a position as 
vice-president of the East Texas 
Lumber Co, Formerly he was an 
investigator for the U. S. Civil Serv- 
ice, 


YOAKUM: The Woodring-Meyer 


ton, but the firm will continue to be 


managed by Don Manning. 


ROUND ROCK: A. H. Lovvorn 
moved here recently to head the 
Jones Brothers Lumber Co., in which 
he has bought an interest. Previously 
he was associated with Jones Broth- 


ers yards in other towns. 


ALABAMA 


BIRMINGHAM: W. L. Cole and 
Joe Hall have opened a new yard 
here, called the Cole and Hall Lum- 
ber Co. They held “open house” for 
the public January 31. Hall managed 
the building material department of 
the Homewood Lumber Co. for sev- 
eral years and later managed the 
Vulcan Lumber Co., in the Birming- 
ham area. His partner, Cole, man- 
aged the Homewood Lumber Co. un- 


til recently. 














Economical 


Proven in 
Use 


High Flash 
Point 


Slow Drying— 
Long Leveling 


Pleasant 
Odor 





TUAPENTINE & ROSIN FACTORS, INC. 


SAVANNEH GEORGIA 


Stock FasterSeling 


Tandrotine 













THINNER 









Y 


a? Dan 







Gals., Qts., Pts., Hf-Pts. 





CHATTANOOGA: Ramon A. Cat- 
lin, former manager of the Central 
Lumber Co., has organized a new 
firm, the Home Lumber and Supply 
Co., at 1619 Fagan Street. He has 
had 23 years of experience in the 
retail lumber field. 


CHARTERS OF INCORPORA- 
TION: Carver Lumber Co., Athens; 
Chelsea Lumber Co., Memphis; Mc- 
Guffin Lumber Co., Morristown; 
Hicks Construction and Supply Co., 
Camden, 


KANSAS 


LYNDON: Dean (Tony) Beck has 
sold his lumber yard here to Bill 
Singular, an employee. 


MADISON: Walter Erickson, of 
Bonner Springs, has bought Tony 
Beck’s lumber yard here. Beck an- 
nounced plans to enter the whole- 
sale lumber business in Kansas City. 


NEWSOM: The name of the 
Rounds and Porter Lumber Co. here 
has been changed to the Antrim 
Lumber Co., following a consolida- 
tion of all the company’s yards under 
that name. The Rounds and Porter 
firm was organized nearly 50 years 
ago. Under the reorganization, the 
third generation of Dwight M. 
Rounds and Ralph C. Rounds became 
president and vice-president respec- 
tively. 


OAKLEY: Willard Bishop is new 
manager of the Oakley Lumber Co. 
He moved here from Kismet to re- 
place Eldon Becker, who filled in as 
temporary manager after Lee Selich- 
now resigned. 


CHENEY: Milo Jeffries, who join- 
ed the Comley Lumber Co., last 
August, was made manager in Jan- 
uexy. Previously he worked for the 
Rock Island Lumber Co., Farm Cash 
Lumber Co., and Badger Lumber Co. 
H, J. H. Koster, who had headed the 
Comley yard for 42 years, remains to 
help where he is needed. 


ABILENE: The 68-year-old Badger 
Lumber Co. — one of the oldest 
businesses in Abilene — has been 
sold to the Burgner-Bowman-Mat- 
thews Lumber Co. of Kansas City. 


HARTFORD: Howard W. Thomas 
has bought the Hardman Lumber 
Co. yard and has moved here to 
manage it himself. Associated with 
the Kansas Lumber Co. before World 
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take a good look at GAR p | NE 





one of 10 woods from the 


WESTERN y \ E region 


Light-weight, strong, little shrinkage, workable, nail- 
able, soft and uniform-textured, light colored—Sugar 
Pine fits all these specifications! Most versatile of all 
softwoods, Sugar Pine fills the bill for everything from 
house construction to foundry patterns—piano keys 
to stadiums! 


Sugar Pine comes in 3 select, 5 common, 4 factory 
grades. It’s in good supply and available in straight 
or mixed cars together with other woods from the 
Western Pine region! 


IDAHO WHITE PINE 
PONDEROSA PINE 
SUGAR PINE 


the Western Pines 


LARCH 

DOUGLAS FIR 

WHITE FIR 
ENGELMANN SPRUCE 
INCENSE CEDAR 

RED CEDAR 
LODGEPOLE PINE 


the Associated Woods 


get the facts 
to help you sell SUGAR PINE 
Write for the FREE illustrated booklet to 
WESTERN PINE ASSOCIATION 

Yeon Bidg., Portland 4, Oregon 





“SP” is a Registered Trademark 
of the Western Pine Association 





BLUEPRINT FOR 


MORE 
BUSINESS! 
Vustate... 





IMPROVED 


‘ 
a 


Makes Double-Hung Windows 





@ Quieter Operating @ Less Costly To Maintain 
@ Easier to Raise and Lower @ More Attractive in Appearance 


Hidalift offers more “SELL” features because it is: 


100% CONCEALED—There's noth- 
ing exposed to mar the beauty 
of modern windows. No part 
protrudes or is otherwise ex- 


posed to view 


DESIGNED for EASY, FAST INSTAL- 





LATION — smooth-as-silk lifetime 
operation 
EASIER TO TENSION — Tensioning 


can be applied before or after 
installation without special tools. 


TWO TYPES OF ATTACH- 
ING BRACKET—Tension is 
applied DURING instal- 
lation by winding ne tL 


‘ 


FITS WINDOW with or without 


weatherstripping 


bracket arm (on 
type); AFTER installation 
y turnin fensionin 
screw on both "L" aa 
POSITIVE LIFTING POWER provid- cup types. 


ed by highest quality coil spring. 


Quality Products For Over a Century 
— ew we ee ~ 


| HIDALIFT DIVISION | 
The Turner & Seymour Mig. Co | 

! Torrington, Conn 
| | 
j Gentlemen | 
| Send complete literature and prices on Hidalif« | 
| Please check C) Dealer [) Builder | 
I Name ! 
3 j Address | 
me | City Zone State | 
De ee ee cee ee ee ee ee we we a 4 
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War II, he joined the Nickelson Lum- 
ber Co, in Emporia in 1947. 


LAWRENCE: Elton Spunaugle has 
been transferred here from Mar- 
quette to manage the Burgner- 
Bowman Lumber Co, yard. 


WINFIELD: Floyd Storey is new 
manager of a lumber yard in Win 
field. He moved there from Spring- 
field, Il. 


BAXTER SPRINGS: Ray Klein, 
assistant manager of the Long-Bell 
Lumber Co., was promoted to man- 
ager when Ted Silman was trans 
ferred to Lebanon, Ore. Silman had 
managed the yard since 1948. 


DE SOTO: Bob Robins recently 
resigned as manager of the De Soto 
Lumber Co, to take up work near 
his home in Mission, Arch T. Meinke 
is new De Soto manager. 


FLORIDA 


LAKE CITY: Gordon Granger has 
been appointed by Governor Coilins 
to the Game and Fresh Water Fish 
Commission, Granger heads the Lake 
City Lumber Co, 


CHARTERS OF INCORPORA 
TION: Clark-Hill Lumber Co., Jack 
sonville. 





MISSOURI 


HARDIN: William R. Morrow and 
his wife have bought the Hardin 
Lumber from Chase, Stratton and 
Shirley. Morrow will remain in Law- 
son and have a manager to run the 
Hardin yard. 


BRUNSWICK: Lock Brothers, a 
Carrollton contracting firm, and 
Hubert Bond, also of Carrollton, have 
bought the Perry Lumber Yard from 
Mrs, J. M. Perry. The firm had been 
closed for several months. 


KANSAS CITY: Jacques De 
Laurier has been elected treasurer 
of the A. K. Gibbon Lumber Co, He 
recently moved to Kansas City from 
Lansing, Mich., where he was on the 
governor's staff and had served as 
executive secretary to the late Sena- 
tor Blair Moody. 


CAPE GIRARDEAU: Jack Him- 
melberger, great-grandson of the 
founder of the Himmelberger-Harri- 
son Lumber Co, and the Himmel 
berger-Harrison Manufacturing Co., 
has been elected president of both 
Directors chose him to succeed his 
father, H. I. Himmelberger, who is 
now chairman of the board. 


KANSAS CITY: J. E. Pennybaker 
received a 50-year pin from the 
Long-Bell Lumber Co, at a recent 





aa 
MORE CLOSET SPACE AT LESS COST 


with RA-TOX 


Demand by builders, architects and “do-it- 
yourself” remodelers is making Fashion- 
fold Doors the fast-selling closure for 
wardrobes, utility alcoves and general storage 
areas. Doors offer maximum convenience, 
striking beauty ... are supplied complete 
for fast installation. Woven of Northern Bass- 

in wide range of colors 
or natural wood, Write today for Bulletin 706B. 


wood in all sizes... 


THE HOUGH SHADE CORPORATION 


Janesville, Wisconsin 


1025 Jockson Street ~ . 


IN CANADA: Canadien Ventilating Shades, Lid. 
eterborough 


48) Reid Street « 






, Ontario 




















Exclusive patented wide 
and intermediate narrow 
slat pattern available only 
in Fashionfold Doors. 








dinner. He rose to retail credit mana- 
ger after starting with the company 
by sweeping snow from lumber to be 
inventoried. 


LAMAR: Francis Lee has bought 
all stock of the Lamar Lumber Co, 
from Reed Boles, manager and part 
owner, and the Putnam firm of 
Carthage. It was scheduled to reopen 
under new ownership about March 1. 
Boles has retired. 


ST. CHARLES: The Kaplan Lum- 
ber Co., Inc., has bought 80 acres of 
farm property from Oscar Rau. The 
property flanks a new housing sub- 
division, and the Kaplan firm may 
divide its property at a later date. 


CLARKSDALE: Fire, possibly 
started through defective wiring, 
destroyed the Wade Goff Lumber and 
Hardware Co. Some hardware items 
were saved. The total loss was par- 
tially covered by insurance. 


ARKANSAS 


NORTH LITTLE ROCK: James B 
Pfeifer has been elected president of 
the North Little Rock Chamber of 
Commerce. He is vice-president of 
the Mechanics Lumber Co. 


McCRORY: W. H. (Bill) Beeson, 
of the McCrory Lumber Co., served 
as local chairman of the March of 
Dimes campaign. 


LONOKE: Three farmers—Homer 
Cochran, Walter Hauk, and Joe B. 
Goacher-—have bought the Arkmo 
Lumber Yard. They will operate the 
firm under the name of the Farmers 
Lumber and Supply, Inc. Cochran 
will manage the company. The other 
two partners continue their rice 
farming. 


OSCEOLA: Ben Pickett has been 
named manager of a new yard re- 
cently bought by the Charles C. 
Meek Lumber Co. Previously he 
managed the Monett (Mo.) Lumber 
Co., where he was succeeded by 
Herschel Stehlik, who was trans- 
ferred from Springfield. 


WEST VIRGINIA 


CHARLESTON: The Wright-Bach- 
man Lumber Co. was honored re- 
cently as a winner in the Brand 
Name Retailer-of-the-Year competi- 
tion. 


NORTH CAROLINA 


CHARLOTTE: The Johnson-Mc 
Millan Lumber Co, recently opened 
a “Home Planning Room.” A trained 
staff assists customers with plan 
ideas. The room contains a library 
of helpful books and literature. 
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LOUISIANA 


DE RIDDER: Medford L. Glass, 
who has been with the Krause and 
Managan Lumber Co. for four years, 
has been promoted to manager. He 
replaced R. L. Atkinson, who was 
transferred to Jennings. 


CHARTERS OF INCORPORA 
TION: Acme Building Supply, Mon 
roe; H, A. Davis Lumber Co., Slidell; 
Century Brick and Ready-Mix Con 
crete Co., Tallulah 


GEORGIA 


SAVANNAH: The Bright-Brooks 
Lumber Co. recently published an 
architect’s rendering in the news 
paper to show what its new building 
at 630 East Henry Street looks like 
A formal opening was held February 
12 


ATLANTA: Following the death 
of his uncle, John Davis Willingham 
Sr., Walker D. Willingham has been 
elected president of the Willingham 
Tift Lumber Co., millwork manu 
facturers and material dealers here 
Thus he succeeds his father, W. B 
Willingham Jr., and grandfather, 
W. B. Willingham Sr., in this posi 
tion. William B. Willingham III is 
the new vice-president and secretary 
Hinton Blackshear is executive vice 
president and treasurer 


VIRGINIA 


NORFOLK: The Powell-McClellan 
Lumber Co. has a new retail branch 
across from Gabriel’s Shopping Cen 
ter. This district, with a variety of 
stores, opened last April 


YORKTOWN: The name of the 
Yorktown Ice and Storage Corp. here 
has been changed to the City-County 
Supply Co. L. R. O’Hara, president 
and treasurer, explained that since 
the firm was organized in 1920, its 
functions had changed considerably 
With branches in Lee Hall, Glou 
cester Courthouse, and Hayes, the 
City-County Supply Co. now princi- 
pally sells building materials and 
farm supplies 


OBITUARIES 





L. W. HOFFECKER, 86. Operated 
L. W. Hoffecker Door and Sash Co., 
El Paso, Tex., until retirement 


MILTON NEWMAN, 80. Secretary 
treasurer of Blackwell Brothers Lum 
ber Co., Houston, Tex. 


JOHN DAVIS WILLINGHAM SR., 











fits every standard and custom size window... 


ALL ALUMINUM 













Cut VULCO alumi h 
to fit customer needs for 
standard or custom size open- 
ings. Can be assembled quick- 
ly and easily; no skilled help 
needed. 















VULCO manufactures a complete 
line of installation hardware. 
(A) Slide channel, for half screens 


CGO a) ea 


HAVE YOUR VULCO 
REPRESENTATIVE CALL ON 
YOU AT YOUR CONVENIENCE 


Let him give you details and facts, See 


wood sash 
(C) Slide latch locking 
(D) C-Clip for casements 
(E) Offset hangers for all type 


openings how you can increase your profits substan- 


tially with VULCO ... send your coupon 


in today. 


r 

» VULCAN METAL PRODUCTS 

; Dept 58-3, 2801 6th Ave., $. 
i Birmingham, Alabama 

' 


METAL PRODUCTS 
2801 6th Ave., S. 
BIRMINGHAM, ALA. 


iPlease send me without obligation complete 
| details on the VULCO screen products. 


' 
, NAME 


Never Your 


' ADORESS — 
' 


Competitor! : 
ree Rss 
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FOR PRE-FABRICATED HOME 
“PACKAGES” AND ALL TYPES 
OF HOME CONSTRUCTION 


Pf ak 


ATTIC VENTILATORS 


Louv-r-Pak attic ventilat- 
ors can be installed in 5 
minutes or less! They fit B® 

all builders’ requirements. v Packaged a two to 4 
Louver-Pak ventilators 
come ready-to-hang. 
Ease of installation saves 
costly labor “down time.” 

No cutting or fitting re- BA 8-Mesh galvanized 
quired. 

Louv-r-Pak attic ventilat- 
ors are of rigid construc- / availability 
tion, made of top-quality Vv Quick 
galvanized iron. You'll be 
wise to investigate Louv- 
r-Pak attic ventilators! 

















ett Gan. 


The above typical Lovv-1-Pak installation took only five minutes. 








Here are the popular Louv-r-Pak sizes ———my 
$a, FT. 
VENTILATING BASE 

size PITCH aR OPENING 
8 Bove 24/12 3.333 100” 
v Bove 2%/12 4.215 212" 
10° Bove 2%/12 5.205 124” 
8 toe 9/12 4.000 100” 
0 Boe a/12 5 060 212" 
10’ Base 12 6.250 124 
4 tow 4/\2 1.333 50% 
5 Base 4/12 2.083 62% 
& tove 4/2 3.000 74% 
7 tave 4/\2 4063 86% 
& Bowe 4/\2 5.333 96% 
7 tow 4/12 67% 110% 
10° Boxe 4/\2 6.333 122% 
4 Bove 5/12 1.666 

5 tae 5/12 2.604 6? 
tow 5/12 3.750 74 
7 tee 5/12 5.104 86 
© Bove $/12 6 666 98 
9 Bove 6/12 6.437 no" 
10 Bese 5/12 10.41 122 
4 bow 6/12 2.000 50” 
5 tae 6/12 3.125 62 
6 Bowe 6/12 4500 7a 
7 tow 6/12 6.125 86 
& Bove 6/12 8.000 98 
4 Bove 7/12 2.333 50’ 
aS tove 7/12 3.645 62 
4 Bowe 6/12 2 666 50 
ay tow e/a 4.166 62 

—— Other sires eveiloble on request 


COMPANY 


Fort Worth, Texas 


x 1841-4. 
Phon FOrtune 8671 


. WE AREA 















67. Past-president of Willingham- 
Tift Lumber Co., Atlanta, Ga.; presi- 
dent of Egan Cotton Mills and past 
vice-president of Piedmont Cotton 
Mills. 


W. L. IRVINE, 61. Part owner and 
operator of Higgins and Irvin Lum- 
ber and Building Supply Co., Lexing- 
ton, Va. 


FRANCIS ASBURY LAWTON, 76. 
Associated 50 years with Lawton 
Lumber Co., Greenville, S. C. 


BRAMLET E. WISE SR., 60. Treas- 
urer of Blaker Lumber and Grain 
Co., Kansas City, Mo. 


ARTHUR L. COOLER, 60. Manager 
of Georgia-Pacific Plywood Co., Fair- 
fax, 8. C. 


A. G. BOREN, 72, Owner of Cape 
Lumber Co., Cape Girardeau, Mo. 


GILBERT W. HILLS, 55. District 
sales representative for Long-Bell 
Lumber Co., Houston, Tex. 


G. L. GRAVLEE SR., 64. President 
of Gravlee Lumber Co., Tupelo, Miss. 


D. P. SEXTON. Manager of the E. L. 
Bruce Co. plant in Nashville, Tenn. 


VICTOR J. BURAS SR., 59. General 
superintendent of J. Watts Kearny 
and Sons plant, New Orleans, La. 


Repainting Saves Cartons 


Repainting of expensive corru- 
gated cartons is enabling hundreds 
of firms to cut shipping costs sub- 
stantially, according to Vice-Presi- 
dent M. Clamage of the National 
Chemical and Manufacturing Co., 
parent corporation of Luminall 
paints. 

He pointed out that average-sized 
14-inch square cartons cost nearly 
19 cents each, yet repainting the 
cartons cost less than a cent each. 


Heads Williams Bros. 


To succeed the late J. R. Williams, 
his uncle, John R. Williams has been 
elected president of the Williams 
Bros. Lumber Co., lumber manufac- 
turers and building material dis- 
tributors in Atlanta, Ga. 

L. Harold Williams, for five years 
sales manager, has been elected vice- 
president in charge of sales. 

H. R. Williams, John’s father, con- 
tinues as chairman of the board of 
directors. Wendell Williams con- 
tinues service as secretary-treasurer. 

Officials announced 1954 business 
as the best yet and 10 times the vol- 
ume of 12 years ago. The company 
plans to formally open its new store 
at 934 Glenwood Avenue, S. E., soon. 
Its slogan is “Atlanta’s department 
store of building materials.” 





“PLYSCULPTURE” 


A new form of home decoration — 
called “Plyseulpture” by Originator 
Donald R. Brann — was introduced 
in the Park Lane Hotel recently. The 
decorative effects are achieved by 
routing out designs from the surface 
of hardwood plywood. The Easi-Bild 
Pattern Co. offers designs for a wide 
range of furniture, screens, wall 
plaques, kitchen cabinets, murals, 
built-ins. Brann predicts that many 
soon will become “ply- 
sculpturers.” 


Americans 


Curtis Stresses Safety 


Employees of the Clinton, Iowa, 
division of Curtis Companies, Inc., 
recently completed 550 consecutive 
work days without a lost-time acci- 
dent. This record qualified them for 
the manager’s prize under the Curtis 
Safety Award Plan. 

This work period involved 1,744,- 
068 man-hours of millwork produc- 
tion. Curtis holds the world’s record 
for the woodworking industry of 3,- 
634,107 accident-free man-hours. 


Masonite Increases Ads 


Backing promotion of its products 
on the local level, the Masonite Corp. 
has announced a large increase in its 
advertising budget for 1955. 

The schedule provides for more 
than 250 insertions in 68 publications, 
including four-color illustrations for 
the first time in five years. 

Brand recognition will be stressed 
in all copy. The general theme: 
“Look for the Masonite man; he 
makes the difference.” 
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& helpful literature 


MINERAL WOOL INSULATION. 
Colorful brochure describes Wool- 
Tex spun mineral wool insulation in 
five forms. It tells for what applica- 
tions each type is best suited. Hunt- 
ington Industries, Inc., Dept. SBS, 
2368 Prospect Street, Memphis, Tenn. 


LOWER HANDLING COSTS. The 
Hyster Co., Dept. SBS, P. O. Box 
4318, Portland 8, Ore., announces 
two new field reports on profitable 
handling of lumber. No. 53 describes 
a case history of modern handling 
and storing methods using the Hyster 
RC-150, 15,000-pound-capacity lift 
truck. No. 57 covers a case history 
on use of the same lift truck, to- 
gether with a straddle truck. 


PIPE CONNECTIONS. A combina- 
tion engineering manual and catalog 
describes the Graloc line of universal 
pipe connections, unions, and bleeder 
valves. It covers a new concept of 
all-steel sealing with a _ pressure- 
aided seat. Gray Tool Co., Dept. SBS, 
P. O. Box 2291, Houston, Tex. 


FOLDING DOOR HARDWARE. A 
brochure is released describing hard- 


ware for all types of accordion doors 
with clear cross-sectional and order 

ing data. It covers hardware for 
louvered, jalousie, solid, plywood, 
and hollow-core doors, Grant Pulley 
and Hardware Corp., Dept. SBS, 31 

85 Whitestone Parkway, Flushing, 
N. Y. 


WOOD SCREW GUIDE. A new 
package stock guide on wood screws, 
Phillips and slotted, is offered by the 
Southern Screw Co., Dept. SBS, P. O 
Box 1360, Statesville, N. C. The guide 
shows sizes and finishes ready for 
prompt shipment from Southern’s 
1% miles of shelf space. 


TOILET SEATS in deluxe Pear! 
Sheet covered and sprayed with en 
amels in black, white, and colors 
are presented in a new catalog 
Open and closed fronts, extended 
and straight-back models are shown 


Color chart shows 69 colors. Bemis 


Manufacturing Co., Dept. SBS 


Sheboygan Falls, Wis. 

MASONRY FINISHING. A _ new 
specification guide is offered for 
waterproofing, repairs, and color 


coating of concrete and masonry 
surfaces, An above- and below-grade 
wall cross-section chart shows prop 
er material selection and usage at a 
glance. Seddon Co., Dept. SBS, 1526 
Wooster Road, Cleveland 16, Ohio. 


SUSPENDED CEILINGS, Technical 
bulletin No. 12 gives specifications 
for suspended ceilings of metal lath 
and plaster. It also contains new rec- 
ommendations for main runner 
spacings and gauge of wire hangers 
Available from the Metal Lath 
Manufacturers Assn., Dept. SBS, 
Engineers Building, Cleveland 14, 
Ohio, 


SEPTIC TANKS. A guide to build 
ers for determining the type of sep 
tic tank system best suited to various 
areas und conditions is provided in 
“Construction Aid No. 5 — Septic 
Tank Soil Absorption Systems for 
Dwellings,” published by the Hous- 
ing and Home Finance Agency. 25 
cents from the Superintendent of 
Documents, U. S. Government Print- 
ing Office, Washington 25, D. C. 


“GARDEN IDEAS from the Cali 
fornia Spring Garden Show” pro- 
vides interesting data for any deal- 
er's Home Planning Center. It con 
sists mostly of photographs of 
gardening and landscaping sugges- 
tions, with interesting information on 





Worth Selling! Worth Talking About! 








ARMSTRONG Sealing Compounds 


that is what you want in a line of specialties. And quick turn- 
over you can have with ARMSTRONG Sealing Compounds, because these products 
are a genuine necessity for every home. 


Quick turnover 


The distinctive labels on ARMSTRONG products insures buyer recognition— 
a factor which will help to keep stock moving out and profits moving in 


33 


"33" retains its life- 
giving oils, stays 
elastic, and keeps 
Y the bond between 


'Z : glass and sash 
JAA 4; /, t 
hhddd (Abe. permanently intact. 


“33” ia of smooth, uniform consistency that takes initial 
“set’’ at once. It can be painted immediately after appli- 
cation. ‘33’ remains permanently E-L-A-S-T-I-C 
dries out or gets rock-hard. And never chips, cracks or 
loses its bond. Also ideal for patching nail holes and cracks 
before painting, setting plumbing fixtures, etc. 


THE MAME OF YOUR NEAREST JOBBER WILL BE SENT UPOM REQUEST 


GLAZING 
COMPOUND 
For Either Wood or Metal Sash 


Ordinary putty loses 
its “life,” becomes 
rock-hard, cracks, 
chips off. The bond 
between sash and 
glass is soon broken 


never 





Kely-on 
CAULKING COMPOUND 
Protects Property — Saves Fuel 


An inexpemive way for home owners to 
eliminate Drafts, Dirt, Insects, Rust, Rot, 
Unsightly Holes and Cracks Inside and Out 
side. “RELY-ON” adheres to practically any 
surface—-wood, brick, glass, stone, tile, 
cement, masonry of plaster 


“RELY-ON” stays permanently E-L-A-S-T-I-C. It 
does not dry out or become rock-hard and will not crack, 
chip or crumble. Available in both cartridges and in bulk. 


a 








THE ARMSTRONG COMPANY 1001 East 103rd Street + Chicago 28, Mlinois 








\\e}— 


OTHER PLANTS: Detroit... Dallas... Richmond, California... Charlotte, N. C. 


Leading Manufacturer of Compounds for Glazing, Caulking, Sealing 
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ANOTHER RICHKRAFT 
PAPER THAT WILL MAKE 


MONEY FOR YOU! 


Richtewagt 


A better Water Vapor Barrier 
for under concrete slab and 
over crawl space where slab 
is not poured on the ground. 


@ Richkraft 65 is the lowest cost 
membrane capable of meeting 
rigid fungus and moisture vapor 
conditions. The Kraft sheets are 
pre-treated with special fungicide 
in accordance with Housing Re- 
search Series No, 15 H.H.F.A. 
Under test, Richkraft 65 was an 
effective membrane to fungicide 
and moisture after constant ex- 
posure equal to years of time. 


Easy to lay! Easy to inspect. Resists 
puncture! Leaves smooth, non- 
sticky surface for trades that follow. 
Costs less laid down than two 
layers of 15 lb. felt mopped or 
55 lb. roofing. 


— And, there is a width for every 
job — 3, 4, 6, 7 and 8 ft. 


@ Cuts labor 
two-thirds 


J ® Gives greater 
aA‘ protection 


* Lowers cost 


V.A. and 
TA. Accepted in 
Me em U of F elt 


bra 
"; Roll Roof on oe ms Ib, 


Orhe Richkrof Company *? @ 
Is 0 N. Dearbora parece 
é cago 10, Illinois ses 


Please send me a bulletin and a sample of 
t Richkraft 65. 


| c pany Name. 

Base 

i POW creneere ld ORO ONO 
Signed Tile. 











Gsdnen an an anaes enenunesanenanel 
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the growth and development of red 
wood trees. California Redwood 
Assn., Dept. SBS, 576 Sacramento 
Street, San Francisco 11, Calif. 


STEEL KITCHEN CABINETS. A 
new specifications folder in color 
shows the dimensions of all units in 
the Youngstown steel kitchen line 
and provides other information valu- 
able to persons in construction and 
remodeling fields. Mullins Manufac- 
turing Corp., Dept. SBS, Warren, 
Ohio. 


FLUORESCENT LIGHTING. A 
guide book, written in non-technical 
language for use of both buyers and 
sellers of fluorescent products, is of- 
fered by Syivania Electric Products, 
Inc., Dept. SBS, 1740 Broadway, New 
York 19. It tells what fluorescent 
lighting is, lamp sizes and colors 
available, and uses of various acces 
sories. 


PAINT-PLASTER BOOKLET. ‘The 
Reardon Co., Dept. SBS, 7501 Page 
Avenue, St. Louis 14, Mo., offers a 
Do-It-Yourself pamphlet for con 
sumers, It tells in simple steps how 
to apply Dramex paint and plaster 
product. A center section shows 
color chips, and photographs in the 
back show how to obtain various 
textured surfaces. 


STRADDLE CARRIERS, popular for 
40 years, are described at newer 
tasks in a booklet offered by the 
Clark Equipment Co., Dept. SBS, 
Benton Harbor, Mich. This color 
booklet shows one-man handling of 
hundreds of tons of materials a day 
with Ross Carriers, loading and un- 
loading time in seconds, and other 
startling features of carrier use. 


SAFETY PROGRAM. “Production 
Without Accidents” is a new safety 
engineering service introduced by 
the American Mutual Liability In 
surance Co., Dept. SBS, 142 Berkeley 
Street, Boston, Mass. Fourteen chap 
ters, presented in 10 booklets, cover 
such topics as first aid, housekeeping, 
labor conditions, job safety analysis 


TRANSLUCENT PANELS. Three 
full-color folders have been issued 
by the Alsynite Co. of America, 
Dept. SBS, 4654 De Soto Street, San 
Diego 9, Calif., describing Alsynite 
translucent fiberglass structural pan 
els. One folder covers the entire line; 
one is for the Do-It-Yourself market, 
and the third is designed for home 
shows or other public displays. 


METAL DOORS. “Fenestra Hollow 
Metal Swing Door Units” is a cata 
log covering doors, frames, and 
hardware made by the Detroit Steel 
Products Co., Dept. SBS, 3227 Griffin 
Street, Detroit 11, Mich. It explains 
installation in solid masonry, brick 
veneer, frame, and in partitions. 


LOW - COST CONSTRUCTION. 
“Demonstration of New Techniques 
for Low-Cost Home Construction” 
has been published by the Housing 
and Home Finance Agency. It de 


scribes a demonstration project un- 
dertaken by the Small Homes Coun- 
cil. Write for Housing Research 
Paper No. 29, price 60 cents, from the 
Superintendent of Documents, U. S 
Government Printing Office, Wash 
ington 25, D. C. 


PRE-FAB HOMES. United States 
Steel Homes, Inc., Dept. SBS, New 
Albany, Ind., has published new 
literature in color showing plans and 
elevations of its prefabricated wood 
houses. The models described are 
the Champion, Coronado, Catalina, 
and Westerner. 

“FIREPROOFING with Perlite” is a 
revised edition of a pamphlet previ 
ously issued by 50 manufacturers in 
the Perlite Institute. It includes de 
tails of 38 approved fire-retardant 
constructions using lightweight plas 
ter or concrete. Available from 
manufacturers or institute headquar- 
ters, Dept. SBS, at 10 East 40th 
Street, New York 16, N. Y. 


“BRICK AND TILE Walls Reduce 
Air-Conditioning Loads” is a pamph- 
let explaining how the high heat 
storage capacity of brick and struc- 
tural clay tile walls reduces the cost 
of air-conditioning. It reports on re 
search conducted by the University 
of Texas. Structural Clay Products 
Institute, Dept. SBS, 1520 18th Street 
N. W., Washington 6, D. C. 


STRUCTURAL STEEL. “Junior 
Beams” is a booklet that shows how 
these light steel structurals are 
adapted to floor and roof design in 
buildings and to miscellaneous uses 
such as truck and trailer frames, 
ship building, and grandstand con- 
struction. Jones and Laughlin Steel 
Corp., Dept. SBS, 3 Gateway Center, 
Pittsburgh 30, Pa. 

WIRING MANUAL. General Electric 
offers a revised, up-to-date edition 
of its remote-control wiring manual. 
It covers such new components as 
relay gang boxes, motor-driven 
master switches, locking switches, 
and color-coded wire. General Elec- 
tric, Dept. SBS, Bridgeport 2, Conn. 


Fire Codes Published 


Four of the six volumes of Na 
tional Fire Codes, recently published 
by the National Fire Protection 
Assn., are of interest to the building 
material industry. 

Volume I lists 36 standards for 
“Flammable Liquids and Gases.” 

Volume II covers 33 standards for 
“Combustible Solids, Dusts, Chemi- 
cals and Explosives.” 

Volume III’s 33 standards cover 
“Building Construction and Equip- 
ment,” 

Volume IV gives 32 standards for 
“Extinguishing Equipment.” 

Each volume sells for $6. They 
are available from association offices 
at 60 Batterymarch Street, Boston 10, 
Mass 
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STRICTLY 
wholesale 


EL PASO, TEX.: The Banes Co 

Inc., has been appointed distri| 

for Libbey-Owens-Ford superfine 
ulating fiberglass in its trade a 
covering west Texas and \ 
eastern New Mexico. The Ba 
branch in Albuquerque, N. M 
erve adjacent parts of Texa 


ST. LOUIS, MO. The St. Lo 
es area will have improved ser 

~ i through a recent expansion of tl 

* | _. East Side Lumber Yard Supply C« 

- 5° in East St. Louis, Il. The firm ne 

. has 60,000 square feet of storage ar« 
I WALLACE BROMBERG was re- 
cently appointed distributor-representa 
tive for National Woodworks, Ine., Bir 


JAMES G&G. HARRIES is the new man- DAYTON, OHIO: The Midwes 
Plywood Co. has opened a é 

branch warehouse here to se! : 

dealers in northern Kentucky mingham, Ala., manufacturer of wood 


ager of the Tampa sales warehouse of 
the Harbor Plywood Corp. in Florida. 


He succeeded Ken MacDonnell, who i- adjoining area. Sam Ferguson, f windows. He will work with distribu 


manager of Harbor’s new sales ware- merly with Plywood Dayton, I) tors in Missouri, Tennessee, Kentucky, 


house in Houston, Tex. Harries served manages the new Midwest bra: Georgia, Alabama, Mississippi, and the 


for the past year as assistant manager at 101 Bainbridge Street Carolinas. 


> P iri eis “« 
of Harbor Plywood’s San Francisco ENID, OKLA.: The Material Dea! 


ers Hardware and Supply Co. 


. : cently held its fourth annual me mber yards not under Long-Bell 
America. He is a forestry graduate of chandise show. A division of tl nership. About 250 dealers at 


warehouse after three years of sales 


service with the Container Corp. of 


the University of Washington. Long-Bell Lumber Co., it also se tended the show 








SIGN OF QUALITY... 


... PROOF OF POPULARITY 





THIS WINDOW UNIT 
MEETS OR EXCEEDS ALL REQUIREMENTS OF 
COMMERCIAL STANDARD 190-53 

THIS STRICT STANDARD COVERS: 

PRESERVATIVE TREAT 
WEATHER-TIGHTNESS 
QUALITY OF MATERIALS 
SASH BALANCING DEVICES 
CONSTRUCTION & ASSEMBLY 





Made by the Makers of IDEAL Kitchens and IDEAL Panel Door 


DISTRIBUTED BY BUILDING MATERIAL JOBBERS 
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WOVEN WOOD SLAT 


FOLDING DOORS & ROOM DIVIDERS 


Produces 
Quick 
Sales 


and Veni-Flex doors are quick to 
catch your customer's eye with glamorous 
natural wood finish and the textured 
beauty of slim, sturdy basswood slats, Ideal 





for closet closures, utility room conceal- 
ment, room division, and many modern 
decorative effects. Built to last for years, 
Veni-Flex is easier to install (overhead 
track only) . . . requires no maintenance 
Choice of 11 decorator colors, Grab your 
share of quick profits. . . stock Veni-Flex 


Folding Doors now! 


ROL-TRAK 
HARDWARE 


Exclusive with 
Veni-Flex, these 
brass- bearing roll- 
ers assure ease of 
operation, troubie- 
free service. No 
more ‘'batky’’ 
doors 





WRITE TODAY FOR FREE FOLDER. 


CONSOLIDATED 


GENERAL PRODUCTS, Inc. 


Houston 8, Texas 


24th and Nicholson 

















U. S. Plywood Takes 
Over APMI Warehouses 


To further intensify quick sales 
and delivery to its customers in the 
South and Southwest, the United 
States Plywood Corp. has taken over 
the sales warehouses of Associated 
Plywood Mills, Inc. The USP firm 
recently bought out APMI to im- 
prove its supplies of fir timber and 
plywood. 

The APMI sales warehouse at 1026 
Jay Street in Charlotte, N. C., has 
been changed to a U. S. Plywood 
Corp. branch. Carl W. Justice, for- 
mer manager of the USP warehouse 
in Knoxville, Tenn., is the manager. 
The Charlotte office manager is 
Robin Kirby. He and Justice are both 
graduates of the University of North 
Carolina and natives of the state. 
Justice has been with USP for 15 
years. 

The former Greenville, S. C., 
branch of APMI is now a U. S. Ply- 
wood Corp. warehouse. Douglas Pur- 
cell continues as manager. It is in the 
Charlotte district. 

The former Raleigh, N. C., branch 
of APMI is now managed by Leslie 
Johnson, who was a USP salesman. 
It is in the High Point district, which 
is headed by Charles Perry. 

Joe Gall, former Southern division 
manager for Associated Plywood 
Mills, Inc., and Bill Littlefield, for- 
mer APMI sales representative, have 
formed a plywood manufacturers 
sales agency. The offices of Gall and 
Littlefield are located in the Johnston 
Building in Charlotte, N. C. 

The APMI warehouse branches in 
Houston and Dallas, Texas, have 
been consolidated with local U. S. 
Plywood branches — and so has that 
in St. Louis, Mo. The VU. S. Plywood 
Corp. warehouses are managed by 
G. W. Rummel in Houston, R. E. 
McKee in Dallas, and J. P. Burford 
Jr. in St. Louis. 


To Study Noise Control 


The “open plan” home of today, 
with its numerous mechanical labor 
savers, has caused the Acoustical 
Materials Assn. to start a program to 
study the resultant noise problem. 

As a first step toward educating 
the public to the benefits of quieter 
homes, the association has appointed 
a Home Marketing Committee. This 
committee will study sound-absorp- 
tion requirements of homes, room by 
room, as related to desirable noise 
levels and reverberation times. 

Serving on this committee appoint- 
ed by President E. S. Graybill, Arm- 
strong Cork Co., were Don Proud- 
foot, Simpson Logging Co.; Paul 
Washburn, Johns-Manville Corp.; 
George W. Handy, National Gypsum 
Co., and A. D. Park, Armstrong Cork 
Co. 
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LUTHER R. STEIN, left, was elevated 
to chairman of the board at a recent 
meeting of directors of the Southern 
States Iron Roofing Co. in Savannah, 
Ga. 

PAUL H. FOX, right, of Chicago, 
was elected president following the re- 
tirement of former President Frank 
O. Wahistrom. 

Stein retired in April as senior vice- 
president and general sales manager of 
Belknap Hardware and Manufacturing 
Co., Ine., in Louisville, Ky., which he 
had joined 44 years ago. 

Fox joined the Reynolds Metals Co. 
in 1941 and rose to Chicago regional 
general manager in 1951. 








Dealers! Dealer Groups! 


- « « for yard personnel 
+ for contractors 
+ + for architects 
+ for housewarming 
+ for any special occasion 


F if 


DOUGLAS FIR PLYWOOD ASSOCIATION 











Insulating Sheathing 
Guaranteed for Life 


A powerful sales feature, based 
on “hidden construction” in a home, 
has been put into the hands of build- 
ers by the Celotex Corp. They can 
now offer prospective homebuyers a 
“Life-Of-Building Guarantee with 
Celotex Insulating Sheathing,” an- 
nounced Henry W. Collins, Celotex 
executive vice-president. 

The plan works this way: the 
builder presents the Life-Of-Building 
guarantee to the homebuyer. This 
document states that Celotex in- 
sulating sheathing can be guaranteed 
for the life of the building because 
of its strong cane-fiber composition; 
its bracing strength; its resistance to 
dry rot and termites; and because it 
is moisture-repellent. 

A firm warranty is given to the 
homebuyer, with provision for re- 
placement if product fails to meet 
the company’s guarantee. 

Instructions on getting the Life-Of- 
Building guarantees can be obtained 
from Celotex representatives. 


Seals Concrete Forms 


A taping system that completely 
eliminates the formation of unwant- 
ed concrete fins or beads, which pre- 
viously seeped between joints, is 
possible through use of a pressure- 
sensitive plastic tape. Robert E. Mc- 
Kee, a Dallas, Tex., general contrac- 
tor, reports that this tape literally 








“Representatives Wanted” 


Aluminum windows. Awning and hori- 
zontal glide types for new buildings 
Reply to: Director of Sales, P. O. Box 
1072, Youngstown, Ohio 











Sales Agent Available 


Sales agent can handle additional lines 
in Southwest: we call on Sash and Door 
Firms, Lumber Yards, Wholesale Buiid- 
ing Material Dealers and Manufacturers 
Best of personal and financial refer- 
ences. Box No. 50, Southern Building 
Supp/ies, 806 Peachtree Street, N.E., 
Atlanta 5, Georgia 











“Representatives Wanted” 


Aggressive representatives calling on 
hardware and building supply trade 
wanted by 17 year old Manufacturer 
of aluminum mouldings, store front mao- 
terial, etc. Complete line, competitively 
priced for sale direct to dealers. Several 
territories open. We protect representa- 
tives fully. Please oufline present lines 
and area covered. Reply to: Metal 
Trims, inc., P. O. Box 1072, Youngs- 
town, Ohio 














holds back tons of poured concret« 
while sealing joints in forms of ply 
wood sheeting 

McKee has found that this water 
proof tape, Scotch brand No, 47! 
permits greater re-use of forms by 
preventing mositure from deteriorat 
ing the edges of the plywood. He ha 
used the tape in construction of the 
18-story Statler Hilton Hotel in Da 
las. 


Forest Service Hits 50 


February 1 marked the golde! 
anniversary of the U. S. Fore 
Service. 

The Bureau of Forestry and the 
forestry division of the General Land 
Office were merged to create the 
Forest Service during the admini 
tration of Teddy Roosevelt. At the 
time he asserted that “forestry is the 
preservation of forests by wise us« 


G. E. Colors Kitchens 


“Every home-owner his own kitch 
en decorator” is the aim of the Gen 
eral Electric Company’s new mix-or 
match color choice program 

This program integrates the 1955 
GE appliance line with matchin; 
paints and plastic countertop 
Ranges, refrigerators, dishwasher 
and washer-dryer combinations fea 
ture color choices of turquoise green 
canary yellow, petal pink, cadet blu 
or wood-tone brown, in addition to 
white. 


HARRY E. WELLS is now sales rep 
resentative in Alabama and Tennesse« 
for the Stanley Works and its hardwars 
division. Before joining Stanley two 
years ago, Wells spent four years with 
a wholesale hardware firm. His head 
quarters now are in Birmingham. 





One of the oldest names 
in steel windows — 


VENTO 


now manufactures 


ALUMINUM 
WINDOWS 


e@ Our first product in this field is the 
VENTO automatic locking alumi 
num awning window. Residential 
casement, double hung and com 
plete commodity lines of aluminum 
windows are now being developed 


Exclusive Features in 


VENTO 


ALUMINUM 
AWNING 
WINDOWS 


AUTOMATIC LOCKING . . . No 
gadgets to turn, no gimmicks to oper 
ate, nothing to get out of order. 
WEATHER TIGHT VENTO 
alone keeps metal to metal contact 
plus metal to weatherstrip. 
UNLIMITED ADJUSTMENT 
Unique in ability to be quickly 
returned to proper adjustment. 
POWER PLUS OPERATOR 
Screw — not worm geared — operator 
working in self-lubricating nylon 
journals. 

EFFORTLESS OPERATION 

Nylon roller blocks at all friction 
points permit finger tip operation. 
ENGINEERED SIZES We are 
able and eager to make any special 
window of this type. You will never 
hear “we can’t do it” here at VENTO! 


ptlse ash about 


VENTO Steel Casement Windows, Basement 
Windows, Industrial and Commercial Win 
dows (projected, pivoted and security types) 
Utility and Bern Windows, Formed Steel 
Lintels for Block and Brick Construction 
Write us for full information. Some 
desirable territories are open for repre 
sentatives and distributors. Write for 
full particulars. 


VENTO ™:""" 


253 Colorado Street Buffalo 15, N.Y. 
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Salesmen and officers of the Steel City Lumber Co., Bir- Chicago, and W. M. Gordon, Jackson, Tenn. 


mingham, Ala., gathered recently for a semi-annual sales Seated are R. E. Duerr, Louisville; J. A. Hughes, Kuox- 

meeting. Standing, left to right, are President J. L. Shu- ville; D. J. Stone, Charlotte; C. L. Allgood, Birmingham; 

mate; L. G. Lewis, Richmond; J. W. Edwards, Charlotte ; R. J. Dennard, Nashville; H. F. Smith, Bryan, Ohio, and 

E. M, Settle, Atlanta; H. C. Hanson, Paducah; Vice-Presi- C. E. MeKinney, Atlanta. The Steel City Lamber Co. is 
dent J. J. MePoland; G. F. Hall, Birmingham; Jack Wuori, now in its 48th year of lumber distribution. 

Central Woodwork Builds in Jackson, Tenn. Its huge loading dock will service 

20 trucks at a time from Central 

THE MAYOR of Jackson, Tenn., on building for the new warehouse Woodwork’s balanced inventory of 

February 13 turned the first spade branch of Central Woodwork, Inc., window units and other building 

of dirt for the foundation of the in Jackson. The location is on Com materials, according to President 


new 25,000-square-foot warehouse merce Street, just off Chester Fred O. Schaefer. 











design means BIG VENTILATING AREAS 
and the NEWMGS)91 a ETS) 


contemporary 






















































F4- 8 8’ 
(FIXED 5/12 pitch Louvers also available) 

















Model | Max. Base| Area of Air 
MATERIAL and (In). at [Duct Opening 
For Gable Ends Size 4/12 Pitch| — Sq. In. 

ALUMINUM LX-2* 92 420 
ADJUSTABLE Oty br | 72 | 2a 
4 ( minum L- 6 6 
© 4/12 through 12/12 pitch. Screen) 1-60 56 192 
© Large free area at every pitch. “= rf see 


8’ 


® Base size to 


o MODEL and | Area of Air Duct 
For Hip Roofs 2 MATERIAL SIZE Opening—Sq. In. 
@ ALUMINUM SRA 40-3 120 
SLANT ROOF VENTS § Aluminum Screen) SRA 20-3 40 
© 40-3 Size (shown installed) § Gaivanizeo STEEL §R 40-3 120 
largest roof type available. Galvanized Screen) SR 20-3 60 
©@ Patented features assure e SR 10-3 30 
weather-tight installation. @ COPPER SRC 40-3 120 
9 . ” Bronze Screen) SRC 20-3 60 
° SRC 10-3 30 
a“ i BASE | Net Free Area 
° MATERIAL MODEL | SIZE $q. In 
For Gable Ends e ALUMINUM F4-12A | 12’ 700 
rs (Aluminum F4-10A 10’ 460 
FIXED 4/12 PITCH $ Screen) egal 9 | 360 
@ Two piece... up to 12’ base. - GALVANIZED STEEL | F4-12 12’ 700 
® Designed for easy, foolproof ° (Galvanized F4-10 | 10° 460 
installation. * Screen) F4. 9 - 360 
° 275 
cs 
J 
oe 
+. 
e 
o 
e 
+ 
ae 
* 
. 
o 
* 


* Adjustable 4/12 thru 6/12 
Other sizes adjustable 4/12 thru 12/12 







O t lot Illustrated) 
@ FLUSH FLANGE RECTANGULAR WALL LOUVERS 
... aluminum or galvanized steel 


Lesl ie We | re | i n gy Co., | n Cc. @ RECESSED ‘wnt “RECTANGULAR WALL | LOUVERS 


© Self-Framing for new construction 
2943 West Carroll Avenue - Chicago 12, illinois © Aluminum or galvanized vend 
* 7 sizes to 24" wide x 30’ hig 
° CAST ALUMINUM FOUNDATION VENTS 
@ UNDER-EAVE VENTS, aluminum or galvanized steel 
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ONE-PRICE POLICY way must be found to preserve the itstanding builders of completely 
distribution system that has served iir-conditioned homes. They includ 
the American people so long and 1 Melvin H. Glick, St. Louis; Mel 

(Continued from page 47) eye ‘ Schroeder, Las Vegas; Ben Okun 

. so well. To save it will require t) : te 
best thinking \ thes : Yew York area; Donald K. Vanne- 
— RING om xe SUNCere | un and Frank G. Ethridge, Atlanta; 
directly from the retail operation of every segment 1 : d Carr P. Collins, Dallas 


dealers. This increased sales cost growing industry Presented at a luncheon by John 
Bickel, vice-president of the 


alone could, in our opinion, exceed 
the functional compensation cur- irrier ( — a” award _ ome 
: , ; embers of the Carrier feather- 
rently being paid to wholesale dis : +43 “ : 
7 . Air-Conditioners Honored maker Century Club 
tributors on direct shipments ’ ° , : 
While nie satihdellial hansines Bickel said that these builders had 
ile we 4 mpha iC a ‘ disagree Six prominent _ builde: wert eated a revolutionary new kind of 
with Mr Campbell’s ‘“one-price awarded plaques at the Nationa ing comfort and convenience 
policy remedy, we wholeheartedly Assn. of Home Builders conventi rough construction of homes de 
endorse his implied premise that a in Chicago recently as the natio! gned around air-conditioning 


business 











CLEVELAND 


BUILDING SPECIALTIES ‘Ora WHEN YOU WRITE TO Advertisers 
eae tenon | he ~_ J IN THIS MAGAZINE 


@ SIDING CORNERS 
@ WALL TIES 


iy Tell Them YOU READ ABOUT IT IN 


RIBBED STEEL png 
CROSS BRIDGING sunreis. | Southern 
Write for Complete Catalog B U ] L D | N G S U p p LI E S 


JOIST CLEVELAND STEEL SPECIALTY CO., INC. 


ESTABLISHED 1924 
HANGER 3761 E. 91st STREET ¢ CLEVELAND 5, OHIO 




















PONDEROSA 
PINE 


susan me 1 200 MILLION FEET MORE ANCO Bag Trucks 


moves ™* | To Serve You Better! 
ane ee Pay For Themselves 


. 
INCENSE CEDAR 
° 


The 200 million feet of timber we just 
bought in Trinity Nat’l. Forest bring 
KILN DRIED our reserves to more than a billion board 
Mouldings and feet. This, plus three sawmills, tw 
Interior Trim planing mills, and dry kiln capacity of 
Jambs——Frames seven million feet of seasoned lumber EXCL 
Incense Cedar USIVE.. . 
a month, is your assurance you can get 
Venetian Blind 
Slots the lumber you want when you want it Only in an ANCO bag 
Glued-Up Panels from the Ralph L. Smith Lumber Com truck can you get the 
C ut soe : pany. Good service makes good friends exclusive NOSE-PLATE / F F 
x Shoc P free , 

o 00 we're working constantly to serve wheels. Rolls under ea ' +p 
you better pallets with ease and t ’ pr veda 
tuts handling costs as ‘ p alicia 
much as one-half, and Paso = wt 


Our Specialty — Mixed ae 
Cars for the Trade For Bagged Goods, 
Shingles, Lath, 
Case Goods 
The Ralph L. Dealer's Price 5 


ANTHONY TRUCK CO 


Lumber Company = Paducah, Ky 











Mills at ANDERSON, | how we cor 


RED BLUFF, CASTELLA & (QRaEe ' Seite added 
WILDWOOD, CALIF. 7 





Sales Office at Anderson, California 
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A 


A & ¥ Tileboard Co 1) 
Ackerman, H, D 8A 
Adams Kite Mfg. Co. a 
Advertising Council, - 


Civil Defense 
Affiliated National Hotels 
Alabama Metal Lath Co, 
Alda Manufacturing Co., Inc.. 118 


Allen, J, 48 
Allied Building Credits, Ine. 70 
Allmetal Weatherstrip 74 


Alumatic Corp. of America 
Aluminum Company of 


America ® 
American Sisalkraft Co, ° 
American Sta-Dri Co, e 
Anthony Truck Co il} 
Armetrong Co 105 
Arnn, Fred D 02 
Arvey Corporation ? 
Atianta Oak Flooring Co 2 


Atlantic Steel Company 
Atias Plywood Corp. 


Baldwin & Sons, 

Lawrence J, 101 
Beasler Disappearing 

Stairway Co. 
Bialy & Assoc,, Norman A. 712 
Bird & Sons, Ine. 17 & 18 
Blakely, W. F. 02 
Bowers, Jr 

KR. P. (Rudy) 
Boyette & Son, Inc., 


Second Cover 


Kdwin C, e 
Braeckles, Ine, ad 
Brainard Steel Division a4 
Building Tailor Service 118 
Burns Manufacturing 

Co, Second Cover 
C 
Caldwell Mfg. Co 22 
Cameron & Co.,, Wm 107 


Cameron and Richardson 108 
Carter Co,, H. V. 
Carey Manufacturing Co., 
Philip 77 
Casings, Ine e 
Celotex Corp., The 4 
Certain-teed Products Corp * 
Chicopee Mills, Ine Fourth Cover 
Cleveland Steel Specialty Co., 


Ine 111 
Coal Chemical Division, United 

States Steel Corp 41 
Columbia Milla, Ine 08 
Consolidated General Products, 

Inc., VF Div 108 
Cox & Son, Arthur ° 
Cruse, Fred C 100 
Currie, George F 101, 118 
Currin Co,, Ine ° 
Curtis Companies, In« 25 
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Dickey Clay Mfe. Co., W. § a6 
Dicks Pontius Co * 
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Kdwards, Richard Lee 88 
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Filon Plastics Corp. 79 
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New York Wire Cloth Co, 7 
North, Joseph T. ° 
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Superior Fireplace Co. 
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Wagner Mfg. Co. 
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Ware Laboratories, Inc. ~ 
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Weatherproof Products Corp. 64 
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Western Lock Co. Third Cover 


Western Pine Assoc. 10) 
Weyerhauser Sales Co. 60 & 61 
Whitton, R. E. L. . 
Wright Co., L. K. 114 
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Yauger & Co., Jack 
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Zegers, Inc. 
Zimmerman, Fred H. 101 
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a complete ADVERTISING 
AND SALES SERVICE for 


BUILDING MATERIAL 
MERCHANTS! 


Effective Advertising ; 
Made Easier for You 


for full information 
Write to 


“BUILDING TAILOR’ SERVICE 
P.O. Box 388, Ponca City, Okla. 


Visit Our Booth at the Texas Convention 





FREE! EZ-Way profit kit to give you more sales! 







Full of sales aids and sales-making ideas, the 
EZ-WAY PROFIT KIT will help you increase 
tie-in sales—as well as create demand for EZ-Way 
Disappearing Stairways. An EZ-Way unit starts 
home owners thinking about ATTIC CONVER- 





SION—and that can create $200 or more in tie-in 
sales for you! 

One or two EZ-Way units in a housing develop- 
ment creates a demand that snowballs into tre- 
mendous sales possibilities—if you are ready. So 
don’t wait. Get a good advance look at what 


EZ-Way offers you. Learn how EZ-Way can help 
you make more sales. Write for your EZ-WAY 
PROFIT KIT today. 


EZ-WAY Sales, Inc. 


Box 300-6 
St. Paul Park, Minn. 








Pacific Coast 


Forest Products 





SALES REPRESENTATIVES 
Marion T. Davis & Co 

281 North Avenue, WN. E. 
Atlanta, Georgia 

E. B. Meroney 

P. 0. Box 6631 

Houston 5, Texas 

Cecil M. Brooks 

7229 Jan Mar Drive 
Dalias 30, Texas 


Leonard Craig 


Ponderosa Pine, Douglas 
and White Fir Window and 
Door Frames, Inside Door 
Jambs, Mouldings, Cut-to- 
length and Packaged Trim 
and cut stock items. 





Douglas Fir Plywood Corpus Christi, Texas 
Dant & Russell Sales Co 
Coos Bay Underlayment aa ew 
Coos Bay Hardboard Fort Lauderdale, Florida 
j Dant & Russell Sales Co 
Overlay, two sides. eer 


Tampa, Florida 





Dant & Russell, Ine. 


General Sales Offices 
1320 $. W. Broadway 


Oregonian Bidg 


Portland, Oregon 
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WANT MORE WINDOW SALES... 
AT INCREASED PROFITS? 


2 
HERE'S WHY WILL INCREASE YOUR BUSINESS: 


© ALUMINUM WINDOWS PRICED LOWER THAN WOOD 


| 

' Horizontal 
Sliding 
Window 


@ SAME TOP QUALITY FOUND IN HIGH PRICED WINDOWS 
@ FULL LINE TO FIT ALL SPECIFICATIONS 








Picture 
| Sliding 
Window 





Demme 


Basement 
Window 





@ NATIONALLY ADVERTISED AND MANUFACTURER MERCHANDISED 


@ MASS PRODUCED FOR HIGHER PROFIT-MARGIN 
WITHOUT QUALITY SACRIFICE 


A FEW CHOICE TERRITORIES STILL OPEN TO DISTRIBUTORS 


WRITE TODAY FOR DETAILS 


D') MANUFACTURING COMPANY 


Cherry and James Streets 
East Hartford, Connecticut 


























No other screen has 
all these features: 



































@ Lifetinne 
aluminum 


construction 


@ Easy 
insice 


installation 


@ Permanent 
tension 


adjustment 


@ Complete, 
individually 
packed 


screen unit 


Prompt 
eryvice 
on all 
orders jis TU Esa 

standard 4 


and special 


1zes 


more people 
want 


Loxcreen’s patented 2-way-Puli Spring 
Latch controls tension side-to-side and 
top-to-bottom, Loxcreen’s exclusive 2- 
way Length Adjustment,—extra folds 

f screening and finger-tip controlled 





floating bar, assures perfect fit 


Inside hung, with simplified top hanger 
issembly and bottom Spring Latch, 
Loxcreens may be installed in less 


than 5 minutes 


Write for details 


LOXCREEN CO., 


2130 Irving Bivd., Dalles 2, Texes 
and P. 0. Box 5133, Columbia, $. C. 


INC. 
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Serving the needs 
of RETAIL 
LUMBER DEALERS 






A good lumber mill, like a good lumber yard, 
has a policy of operation that gives it a 
distinguishing business character. 


Here at Rosboro, the outstanding operation 
policies are these: 


. Rosboro was built to serve retail dealers. 


tw 


. Dependable source of supply. Because Rosboro 
has been in business a long time, we know the 
importance to retailers of quality kiln dried 
lumber, of uniformity, and of a dependable 
source of supply. 


~ 


. Old growth Douglas Fir and West Coast 
Hemlock, from our own McKenzie stands, 
is made into Rosboro lumber in a modern mill. 


- 


4, Honest prices and fair dealing is an established 
Rosboro policy. 


w 


. Flexible, integrated operation, with stabilized 
ownership, assures retail yards of prompt, 
reliable follow-through on orders. 


“ 


. Quick understanding service, and knowledge 
of your needs, is the result of long association 
by Rosboro with retail lumber yards. 


Your inquiries are invited on mixed cars 
of kiln dried dimension and shed uppers. 






Free booklet 
“This is Rosboro” 
is available on request. 


4, 


ROSBORO NO 


LUMBER COMPANY 
Springfield, Oregon 






HIGH QUALITY DOUGLAS FIR AND WEST COAST HEMLOCK 
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another 


FIRST 


for 
WESLOCK |\\ 












\, 
FASTEST | | 
INSTALLATION; 


elel¢-Melil Mile) | me 
"insert two machine 





screws into lock housing - 
AKA ye mount surface strike - 
——— f if i | ots ao : ? oe Sirine 
SSS ——— a ss i sy) 
f » 


CaP THAT'S ALL! 


NO. 95 SCREEN DOOR LATC 


W estern’s new Screen Door Latch for wood or 
metal screen, storm and combination doors, 


Here is a latch which has every feature to 
*« NO wood screws indoor 










make it the outstanding screen door latch on * NO mortising 


« NO adjusting 
* NO assembling 


the market: Machine screw installation... 


completely factory assembled... 
Available in brass, bronze, chrome, 


automatically fits doors ¥," tol 34" thick... black, aluminum and cadmium finishes, 


simple push-pull action . .. finger-tip locking. 
SPECIAL INTRODUCTORY DEAL! 


Contact your jobber or write to us 





for details, 





WESTERN LOCK MFG. CO. 


Manufacturers of Weslock Residential Locksets and Builders Hardware 





SENERAL OFFICES: 211 NORTH MADISON AVE., LOS ANGELES 4, CALIF. © FACTORY: HUNTINGTON PARK, CALIF. 
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CHICOPEE 
FRAMELESS 


++) 
+4IT 


++ 


2... 


SCREENS 
are the 

most 
adjustable 








/ 
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CHICOPEE 
FIBERGLAS 


.. New York 13, N.Y 


...and the 
aacle 


CHICOPEE MILLS, INC., Lumite Division, 47 Worth St 


vgunnaeees 
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